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must  reveal  source. 

N.  Y.  TRIBUNE  MEN  FINED  $500 
FOR  REFUSING  INFORMATION 
TO  GRAND  JURY. 

George  Burdick  and  W.  L.  Curtin  Got 
Facts  About  Smuggling  Cases — 
Court  Rules  That  President’s  Par¬ 
don  May  Precede  Crime — Threat 
of  Jail  If  They  Still  Fail  to  Testify 
— Case  to  Go  to  Supreme  Court. 

For  refusing  to  divulge  to  a  Federal 
Grand  Jury  their  source  of  information 
of  news  in  connection  with  certain  smug¬ 
filing  cases,  George  Burdick,  financial  ed¬ 
itor  and  former  city  editor,  and  William 
F.  Curtin,  ship  news  *reporter,  were 
fined  $500  each  for  contempt  by  Judge 
Hand,  of  the  United  States  District 
Court,  on  Feb.  27. 

In  addition.  Judge  Hand  said  that  the 
defendants  may  purge  themselves  by  ap¬ 
pearing  before  the  present  or  any  subse- 
(pient  Grand  Jury  and  testifying  fully  as 
to  the  sources  oi  their  information.  It 
they  still  persist  at  that  time  in  refusing 
to  answer,  declares  the  judge,  a  commit¬ 
ment  may  issue  until  they  comply. 

GOT  BEAT  IN  SMUGGLING  CASES. 

The  case  arose  through  the  refusal  of 
.Messrs.  Burdick  and  Curtin  to  reveal  to 
the  Federal  Grand  Jury  their  source  of 
information  of  news  published  in  the 
Tribune  in  connection  with  the  Alexan- 
der-Heitmeyer  and  the  Littauer  smug¬ 
gling  cases  on  the  ground  that  such  in¬ 
formation  would  tend  to  incriminate 
them.  United  States  District  Attorney 
Marshall  then  obtained  pardons  from  the 
President,  freeing  the  ne\tspaper  men 
from  any  crime  they  might  have  com¬ 
mitted  in  answering  the  questions.  They 
refused  to  accept,  contending  that  they 
could  not  be  pardoned  for  a  crime  of 
which  they  had  not  been  convicted. 

Judge  Hand  in  his  decision  expressed 
himself  as  unhesitatingly  in  support  of 
the  right  of  the  President  to  pardon 
those  who  have  never  been  convicted. 
In  support  of  this  position  he  cited  par¬ 
dons  issued  by  King  Edward  I  of  Eng¬ 
land  and  Presidents  Washington,  Adams, 
Madison  and  Lincoln. 

COURT  UPHOLDS  PARDON. 

Passing  on  then  to  consider  whether  a 
witness  who  had  refused  to  accept  a 
pardon  could  still  claim  the  right  to  re¬ 
fuse  to  answer  questions  on  the  ground 
that  they  would  incriminate  him.  Judge 
Hand  pointed  out  that  all  the  privilege 
amounted  to  was  the  recognition  of  the 
witness’s  need  of  protection,  and  when 
the  pardon  providing  the  means  of  safe¬ 
ty  lay  at  hand,  he  was  protected. 

The  decision  of  the  court  will  be  ap- 
pealed  to  the  Supreme  Court.  The  pro¬ 
cedure  will  probably  be  through  a  writ 
of  error  or  the  defendants  may  again 
go  before  the  Grand  Jury  and  persist  in 
their  refusal  to  answer.  They  will  then 
be  arrested  so  that  a  writ  of  habeas 
corpus  may  be.  sued  out. 

The  Tribune  in  an  editorial  entitled 
Blow  at  the  Freedom  of  the  Press” 
declares  that  it  would  be  false  to  its  rec¬ 
ord  as  a  defender  of  that  freedom  “if  it 
did  not  resist  to  the  bitter  end  a  prbceed- 
in  which  trenches  upon  that  liberty  and 
seeks  to  cripple  the  efficiency  of  the  press 
as  a  helpful  critic  of  public  men  and 
public  measures.  The  editorial  adds: 

If.  as  the  District  Attorney  has  contended 
ill' these  cases,  the  divulging  of  Information 
constitutes  a  -  crime  tor  which  both  the 
viver  ' and -the .  newspaper  man  who  accepts 
it  are  liable  to  punishment,  no  newspaper 
can  hereafter,  save  at  its  great  peril,  ac¬ 
cept  any  news  about  Ooveramental  affairs 
not  offlcially  stamped  with  the  approval  of 
the  bead  pf  department 
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Beck  to  Launch  Montreal  Daily  Paper. 

The  Montreal  {Canada)  Daily  News 
is  scheduled  to  appear  about  the  middle 
of  March.  If  present  plans  prevail  the 
paper  will  be  under  the  management  of 
Edward  Beck,  whose  activity  in  the 
Canadian  graft  scandal  case  brought 
him  into  prominence.  A  Canadian  Press 
franchise  has  been  applied  for. 

*  Will  Start  Theatrical  Daily. 

John  Lawson,  publisher  of  Air  Craft, 
and  formerly  engaged  in  the  theatrical 
business,  is  preparing  to  launch  a  new 
daily  newspaper  in  New  York  City,  ex¬ 
clusively  devoted  to  amusements.  The 
new  newspaper,  which  will  be  called 
“Amusements,”  will  be  issued  bi-weekly 
at  start,  and  then  converted  into  a  daily. 

Prague  News  Printed  Without  Type. 

Interesting  possibilities  in  the  produc¬ 
tion  of  newspapers  are  revealed  in  the 
printers’  strike  at  Prague.  One  enter¬ 
prising  journal  has  already  printed 
from  photographic  plates,  negatives 
being  taken  from  typewritten  copy. 
Scientific  men  of  that  city  are  consider¬ 
ing  the  utiliitation  of  other  methods  of 
printing  without  the  aid  of  ordinary 
type. 


London  Institute  As  Reid  Memorial. 

The  Hon.  Mrs.  John  Ward,  daughter 
of  the  late  Whitelaw  Reid,  editor  of  the 
New  York  Tribune,  has  acquired  from 
the  trustees  of  Richard  Cloudesley’s 
Charity  a  site  on  their  estate  at  Isling¬ 
ton  on  which  to  erect  an  institute  as  a 
memorial  to  her  father. 

Virginia  Daily  Enterprise  Appears. 

The  Virginia  (Minn.)  Daily  Enter¬ 
prise  made  its  first  apnearance  on  Mon¬ 
day  as  the  second  evenino^  paper  in  that 
city.  It  will  appear  each  week  day,  and 
has  the  .Associated  Press  service.  The 
new  daily  is  published  by  the  Enterprise 
Printing  and  Publishing  Company. 
Thomas  Moody  is  general  manager,  and 
Charles  G.  Branham  formerly  of  Du¬ 
luth  and  Twin  Cities,  editor  of  the  new 
publication. 

Walsh  Plans  New  Daily  for  Superior. 

Plans  for  the  establishment  of  a  new- 
daily  newspaper  in  Superior,  Wis.,  are 
under  consideration,  according  to  Wm. 
P.  Walsh,  president  of  the  Standard 
Fuel  Company.  The  enterprise  will  be 
backed  by  Superior  capital,  according  to 
the  original  promoter.  It  will  probably 
be  an  evening  paper. 


WASHINGTON  TOPICS. 

NO  CHANGE  MADE  IN  RATES 
IN  POSTAL  APPROPRIATION 
BILL  PASSED  THIS  WEEK. 

Telegraph  Wires  Should  Go  Under¬ 
ground,  Says  the  Washington  Star 
— Dinner  to  Maurice  Splain  and 
Otto  Praeger,  Who  Abandon  Jour¬ 
nalism  For  Government  Positions — 
Times  Gives  Newsboys  a  Big  Treat. 

(Special  Correspondence) 

Washington,  D.  C.,  March  5. — The 
Post  Office  Appropriation  bill  for  the 
fiscal  jc;  r  ending  1915,  has  just  paped 
Congress  carrying  less  general  legisla- 
than  in  former  years.  Second  class  post¬ 
al  rales  are  not  changed  by  the  bill, 
neither  is  the  law  affecting  the  transpor¬ 
tation  of  magazines  bv  fast  freight 
amended.  Representative  Moon,  chair¬ 
man  of  the  House  Committee  on  Post 
Offices  and  Post  Roads,  has  introduced 
a  bill  providing  for  a  number  of  postal 
changes,  ambng  which  is  one  provid¬ 
ing  that  after  the  passage  of  the  act 
no  magazine  shall  be  shipoed  by  fast 
freight,  thus  abolishing  the  blue  tag  sys¬ 
tem.  Now  that  the  Post  Office  Appro¬ 
priation  bill  is  out  of  the  way  it  is 
thought  that  Mr.  Moon  will  urge  the 
passage  of  his  bill. 

SENATORS  DEFEAT  AMMENDMENT. 
Senators  Sheppard  and  Swanson  were 
prominent  in  the  fight  made  in  the  Sen¬ 
ate  when  the  bill  was  being  considered 
to  prevent  the  Postmaster  General  from 
being  handicapped  in  further  enlarge¬ 
ment  of  the  Parcel  Post  system.  These 
two  senators  and  their  friends  were  suc¬ 
cessful  in  their  efforts  in  defeating  an 
amendment  of  the  Committee  which 
would  have  prevented  the  Postmaster 
General  from  changing  the  present  par¬ 
cel  tost  regulations  without  the  consent 
of  C^ongress. 

The  recent  severe  storm,  which  caused 
so  much  wire  trouble  all  over  the  coun¬ 
try  brought  forth  a  strong  editorial  from 
the  Washington  Star  advocating  the 
system  of  burying  the  wires  to  prevent 
future  telegraphic  delay.  The  writer 
says: 

LESSON  OF  THE  STORM. 

“Every  storm  that  breaks  drives  home 
the  lesson  that  the  place  for  telegraph 
telephone  and  other  wires  is  under 
ground.  In  the  storm  which  seems  now 
happily  to  be  passing,  railroad  business 
in  the  storm  area  was  paralyzed  and  the 
paralysis  was  due  mainly  to  the  fact 
that  communication  was  cut  off  by 
broken  wires  and  that  railroad  tracks 
were  littered  with  fallen  poles  and  wires. 
In  the  cities  swept  by  the  storm  and  in 
which  communication  is  maintained  by 
means  of  air  wires  and  where  street  rail¬ 
road  traffic  is  carried  on  by  overhead 
wires  great  loss  resulted.  The  first  cost 
of  burying  the  wires  is,  of  course,  great, 
but  there  would  be  an  ultimate  economy. 
That  fact  is  known,  but  corporations 
generally  find  it  hard  to  part  with  a 
large  first  cost  even  for  the  sake  of  in¬ 
creased  efficiency  and  ultimate  economy.” 

With  clever  skits  and  sincere  toasts, 
fifty-odd  newspaper  correspondents  and 
a  sprinkling  of  Government  officials  met 
at  the  Shoreham  Monday  evening  and 
said  good  bye  to  Maurice  Splain,  of  the 
Philadelphia  Record,  and  Otto  Prae¬ 
ger,  of  the  Dallas  News,  who  have  quit 
journalism  to  take  important  positions 
under  the  new  administration. 

.After  hearing  the  skits,  burlesques  and 
parodies  of  their  newspaper  associates. 
Postmaster  Praeger  and  United  States 
Marshal  Splain  were  entitled  to  their 
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own  opinions  regarding  the  wisdom  of 
their  departure  from  the  newspaper 
realm.  It  was  asserted  by  some  that 
Splain  and  Praeger  had  been  “demoted,” 
others  opined  that  fat  Government  jobs 
are  all  right  and  a  “rest  after  the  work 
of  the  newspaper  game.” 

Henry  Hall  was  toastmaster,  and  the 
Gridiron  Club  Quartet  furnished  music. 
The  committee  on  arrangements  in¬ 
cluded  Henry  Hall,  George  L.  Edmunds, 
Arthur  B.  Krock,  Louis  W.  Strayer,  and 
John  Kirby. 

The  members  of  the  National  Press 
Club  gathered  at  the  club  on  Friday 
night  to  say  good-bye  to  the  old  quar¬ 
ters  which  they  have  occupied  for  the 
past  five  years.  A  program  of  entertain¬ 
ment — songs,  toasts,  music  and  speeches 
by  members  and  invited  guests — was  pro¬ 
vided.  The  house  warming  celebration 
of  the  new  club,  in  the  Riggs  Building, 
will  take  place  March  20th,  when  Presi¬ 
dent  Wilson,  who  is  a  member  of  the 
club,  will  be  present  and  deliver  a  short 
address. 

The  Washington  Times  gave  the  news¬ 
boys  of  Washington  a  theatre  treat  on 
Tuesday  night  and  one  hundred  and 
fifty  of  the  leather  lunged  youngsters 
enjoyed  several  hours  of  fun  at  the 
American  theatre. 

Jack  Nevin.  the  popular  “Star”  man 
of  the  United  Press,  was  called  to  Roch¬ 
ester,  N.  Y.,  on  Monday,  by  the  death  of 
a  brother. 

The  editors  of  the  High  School  papers 
of  Washington  are  contemplating  the 
establishing  of  a  Press  Qub. 

Among  the  recent  additions  to  the 
staff  of  the  Washington  Times  are  B. 
A.  Mattingly,  formerly  of  the  W’ashing- 
ton  Post,  who  assumed  his  new  duties 
I'ebruary  7,  and  .\rthur  E.  J.  Reilly,  of 
Meriden,  Conn.,  who  comes  to  the  Times 
from  The  Stamford  (Conn.)  B'ulletin. 

.Arthur  F.  Ferguson,  formerly  of  the 
National  Enterprise  Association,  Chi¬ 
cago,  is  now  with  the  Times.  J.  R. 
Hildebrand  comes  from  the  New  Brit¬ 
ain  (Conn.)  Herald  to  the  rewrite  desk. 
Mr.  Hildebrand  was  a  member  of  the 
Times  staff  several  years  ago.  Charles 
M.  Maigne  has  been  with  the  paper 
since  the  1st  of  February. 

Lynn  Haines,  formerly  in  newspaper 
work  in  Minnesota,  and  now  Secretary 
of  the  new  National  Voters’  League,  has 
just  issued  his  first  bulletin.  The  mot¬ 
to  of  the  National  Voters’  League  is  “the 
searchlight  on  Congress,”  and  its  object 
is  to  supply  facts  as  to  roll  calls,  commit¬ 
tee  records,  &c..  to  its  members  and  the 
public.  The  bulletin,  which  will  l)e  issued 
monthly,  is  an  attractively  printed  and 
well  edited  paper.  The  articles  in  the 
first  number  deal  with  the  caucus  system 
of  legislation  in  the  House.  Mrs.  J. 
IVorden  Harriman,  resident  member  of 
the  Industrial  Relations  Commission,  is 
on  the  executive  committee,  as  are  sev¬ 
eral  other  well  known  men  and  women. 

The  Tete-a-Tete  Magazine,  published 
here  along  National  lines,  has  suspended. 


INSERTED  BOGUS  DEATH  NOTICE 


New  York  Herald  Causes  Arrest  and 
Punishment  of  the  Man  Who 
Wrote  “Ohituary.” 

The  New  York  Herald  on  Jan.  25 
printed  an  obituary  notice  announcing 
the  death  of  Mrs.  Hanna  Lissman,  wife 
of  the  Rev.  D.  Edward  Lissman,  pastor 
of  the  Harlem  Hebrew  Tabernacle.  The 
notice  had  been  left  at  a  branch  office 
and  had  been  paid  for  by  the  person 
who  handed  it  in. 

The  day  it  was  printed  the  Herald 
was  notified  that  the  notic'*  was  bogus, 
as  Mrs.  Lissman  was  still  alive  and  en¬ 
joying  good  health.  Detectives  were  im¬ 
mediately  called  in  and  told  to  discover 
the  person  who  had  inserted  it.  As  a 
result  Charles  Rosenfeld,  35  years  old. 
of  601  West  162d  St.,  was  arrested,  tried 
in  the  Harlem  Magistrate’s  Court,  and 
found  guilty.  He  was  placed  under  $500 
bond  to  keep  the  peace  for  six  months. 

In  the  testimony  it  was  shown  that 
Rosenfeld  was  a  candidate  for  office  in 
the  Hebrew  Tabernacle,  and  that  he 
knew  that  Dr.  Lissman  was  opposed  to 
his  re-election.  It  was  doubtless  for  this 
reason  that  Rosenfeld  sought  tf»  “get 
t'vcn”  with  the  clergjman, 
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Telegraph  and  Telephone  Wires  were 
Down  Throughout  the  East — News¬ 
papers  in  Smaller  Cities  Handi¬ 
capped  by  Lack  of  Electric  Power 
— Small  Sheets  Issued — Distribu¬ 
tion  Suspended  or  Curtailed. 

The  great  snow  and  sleet  storm  of 
Monday  and  Tuesday  practically  para¬ 
lyzed  the  commercial  telegraph  wires 
along  the  Atlantic  Seaboard  and  caused 
tremendous  difficultv  to  all  press  asso¬ 
ciations  and  newspapers  depending  upon 
overhead  wires  for  the  collection  and 
dissemination  of  news.  This  storm  em¬ 
phasized  the  foresight  of  the  American 
Telephone  and  Telegraph  Company 
which  profited  by  and  acted  upon  the 
lesson  of  March  4,  1909. 

Every  newspaper  man  rememl)ers 
how  Washington  was  utterly  isolated 
during  the  inauguration  of  President 
Taft.  At  that  time  the  A.  T.  &  T. 
began  construction  of  underground  con¬ 
duits  from  Washington  to  New  York 
and  from  New  York  to  Boston.  These 
conduits  now  have  been  completed  and 
the  March  storm  of  this  year  found  the 
A.  T.  &  T.  prepared  to  overcome  it. 
Most  of  the  New  York  newspapers  ob¬ 
tained  their  Boston  and  Washington 
news  by  long  distance  telephone  during 
the  early  part  of  the  week. 

WIRES  tWWN  BELOW  NEWBl  RGH. 

Officials  at  the  office  of  the  Associated 
Press  informed  a  representative  of  the 
Editor  .snd  Piblisher  that  their  wire 
trouble  was  confined  to  the  territory- 
east  of  Philadelphia  and  along  the  Hud¬ 
son.  Every  leased  wire  point  was  in 
communication  with  New  York  except 
those  south  of  Newburgh.  New  York 
State  points  above  that  section  -were 
handled  by  way  of  Pittsburgh.  The 
underground  cables  between  New  York. 
Boston  and  Washington  proved  the  sal¬ 
vation  for  all  telegraphic  and  press  ser¬ 
vices. 

The  United  Press,  which  leases  all 
of  its  wires  from  the  A.  T.  &  T.,  was 
able  to  continue  its  service  on  Monday 
and  Tuesday  without  serious  interrup¬ 
tion  through  the  very  heart  of  the  storm 
center. 

Many  newspapers  in  the  East  were 
seriously  crippled  by  the  recent  storm. 
In  some  cities  the  electric  light  and 
power  services  went  out  of  commission, 
telegraph  and  telephone  wires  broke 
down  and  could  not  be  used.  Newsboys 
could  not  cover  their  routes  and  the 
mail  deliveries  were  not  made. 

HOW  JERSEY  P.\PEKS  F.VRED. 

In  spite  of  these  drawbacks,  however, 
publishers  managed  someho-»v  to  get  out 
their  dailies.  In  Plainfield,  N.  J.,  the 
Courier  News,  of  which  Cliarles  H. 
Frost  is  the  manager,  employed  motor 
cycles  to  run  the  linotypes,  as  there  was 
no  electric  current  to  operate  the  mo¬ 
tors.  and  got  out  a  four-page  paper 
18x24  inches.  The  .\shury  Park  Times, 
owing  to  the  same  cause,  came  out  at 
the  regular  time  but  only  with  a  five- 
column  single  page  sheet.  The  tele¬ 
phone  and  telegraph  wires  were  down 
and  therefore  no  outside  news  was 
printed.  The  linotypes  and  presses 
could  not  be  operated.  The  type  used 
in  the  single  sheet  was  set  by  hand  in 
a  job  office  and  the  paper  printed  on  a 
foot  power  press. 

The  New  York  City  newspapers  were 
seriously  handicapped  only  in  their 
channels  of  distribution,  although  some 
inconvenience  was  experienced  in  the 
non-receipt  of  full  telegraphic  reports 
owing  to  the  crippling  of  the  outside 
wire  service. 


Harris  Succeed*  Luby  On  N.  Y.  Sun. 

William  W.  Harris,  -formerly  night 
editor  of  the  New  York  Herald,  has 
been  appointed  managing  editor  of  the 
New  York  Sim.  The  appointment  be¬ 
came  effective  on  Thursday.  Mr.  Har¬ 
ris  succeeds  James  Luhy  who  followed 
Chester  S.  Lord  in  the  same  position. 
Mr.  Luby  was  once  city  editor  of  the 
Herald.  Frank  L.  Jones  becomes  night 
editor  of  the  Herald  in  tlic  place  of 
Mr,  Harris. 


GEORGE  BURDICK. 

Former  City  Editor  of  the  New  York 
Tribune,  Who  Was  Fined  for 
Contempt  of  Court. 


CRITICISES  CITY  AD  AWARD: 


Municipal  Research  Bureau  Issues 

Bulletin  on  Designations  of  Papers. 

In  a  bulletin  issued  last  week,  the 
Bureau  of  Municipal  Research  critcised 
the  Appellate  Division  for  its  method 
of  designating  New  York  newspapers 
for  political  advertising.  The  bulletin 
is  in  part  as  follows: 

The  designation  of  ten  newspapers,  with  a 
total  circulation  of  only  297,513  copies,  to 
publish  legal  notices,  when  ten  other  papers, 
with  a  combined  circulation  of  1,833.270 
copies,  were  rejected,  is  criticised. 

These  papers  were  designated  by  the  Ap¬ 
pellate  Division  of  the  Supreme  Court,  in 
the  First  Department,  by  rule  85  of  the  gen¬ 
eral  rules  of  practice,  which  says  that  the 
court  should  designate  papers  ‘‘as  In  its  opin¬ 
ion  have  a  circulation  as  is  calculated  to 
give  public  notice  of  a  legal  publication.” 

The  newspapers  chosen  to  give  this  "pub¬ 
lic  notice,”  with  their  sworn  circulation,  are  : 

The  Catholic  News,  5.‘1,000 ;  Deutsches 
Journal,  51,2."0;  Herald,  .51,2:16:  Morn¬ 
ing  Telegraph,  SO.sils .  Das  Abendblatt. 
34,900;  The  School,  28.000;  Call.  22,190;  He¬ 
brew  Standard,  12,000 ;  Bronx  Record  and 
Times,  4,200 ;  New  York  Law  Journal.  4.85t> 

The  ten  largest  papers  that  were  refused 
a  designation,  with  their  sworn  circulations. 

Journal.  726,365 ;  American.  284,775 ; 
Times,  200,000:  Globe,  1.36,318;  Evening 
Mail.  130,.306:  Sun,  104,625;  Press,  100,000; 
Tribune.  51.000;  Staats  Zeitung,  40.(HK» ; 
Live  Issue,  40,000. 

The  Bureau  calculation  from  the  adver¬ 
tising  flgures  submitted  by  the  newspapers 
applying  for  designation  that  the  city  is 
paying  43  cents  a  line  to  reach  100,000  peo¬ 
ple  through  the  designated  papers,  while  by 
using  the  ten  largest  rejected  newspapers.  It 
would  pay  only  ten  cents  a  line  to  reach 
100,000  people. 


Greenwich  Graphic  Sold. 

The  old  and  well  known  weekly  news¬ 
paper,  the  Greenwich  (Conn.)  Graphic, 
has  been  sold  by  Erwin  Edwards  to  Nel¬ 
son  E.  Barton,  of  New  York  Citvi  This 
paper  has  been  published  by  Mr.  Ed¬ 
wards  for  over  thirty  years.  Mr.  Barton 
comes  to  this  property  well  equipped  to 
continue  its  previous  success  having  had 
extensive  experience  both  in  the  daily 
and  weekly  newspaper  field.  This  sale 
was  effected  through  Harwell,  Cannon 
&  McC arthy,  newspaper  brokers  of  this 
city.  _ 


Tacoma  Newspaper  Golfer*. 

Newspaper  men  of  Tacoma.  Wash., 
take  much  interest  in  golf  and  arc  among 
the  most  enthusiastic  supporters  of  the 
game,  .^t  the  recent  election  of  the 
Lakewood  GoH  Club  Elliott  KeHy, 
manager  of  the  Perkins  Pres.:,  was 
elected  president;  J.  E.  MaePherson,  of 
the  same  concern,  secretarj'-treasurer, 
and  Tames  North,  cartoonist  of  the 
Ledger,  a  trustee. 


March  7,  1914 

CHICAGO  HAPPENINGS. 

Ad  Association  and  Pres*  Club  En¬ 
tertain — Club  Fellow  Editor  As¬ 
saulted — Church  Federation  to  Raise 
$25,000  Ad  Fund — Medical  Asso¬ 
ciation  Approve*  War  on  Quark 
Ads — Golf  Club  Winter  Practice. 

(Special  Correspondence.) 

Chicago,  March  4.— The  Chicago  .\.i- 
yertising  Association  gave  a  lunchec: 
in  its  club-rooms  last  week  Thursdav 
noon,  for  Edith  and  Mabel  Talliaferr'o 
and  their  company. 

A  midnight  stag  party  with  actors  as 
entertainers  was  given  at  the  Press  (  h-  . 
Saturday. 

Albert  G.  D.  Mercer,  local  editor 
the  Club  Fellow,  was  attacked  in  ’ 
office  one  day  last  week  and  sevenv. 
injured  by  James  MeVittie,  who  had  1  • 
come  angered  at  Mercer.  The  lati.r 
is  in  Mercy  hospital.  MeVittie  was 
rested. 

BIG  CHURCH  FUND. 

The  Church  Federation  Council  h  s 
begun  a  campaign  to  raise  a  ^S-fli.tl 
fund  for  church  advertising  on  the  di-- 
pl^’  ad  style. 

C.  F.  Pettkoske,  publisher  of  the  P.i- 
lish  Telegraph,  was  the  successful  cand; 
date  for  the  Democratic  nomination  for 
alderman  in  the  eleventh  ward  at  the 
primaries. 

Lucian  Cary,  literary  editor  of  the 
Post,  addressed  the  Chicago  Press 
Writers’  Club  on  Friday  evening  of  last 
week,  on  the  subject,  “The  Basis  of 
Literary  Criticism.” 

William  A.  McCall,  long  connected 
with  building  trade  journals  died  last 
week.  He  was  with  the  Building  Ma¬ 
terial  Record  Rock  Products  and  other 
papers.  He  left  a  widow. 

BAN  ON  MEDICAL  ADS. 

The  tendency  of  the  press  at  present 
to  purge  its  advertising  columns  of  fake 
medical  ads  was  commended  bv  Dr.  J. 
W.  Pettit  at  the  conference  of  the 
.American  Medical  Association  here  last 
week. 

Hugh  O’Donnell,  a  former  local  news¬ 
paper  man.  is  now  a  travel  lecturer  and 
is  conducting  a  course  here  at  present. 
He  calls  his  entertainments  O’Donncl- 
logs. 

Members  of  the  Newspaper  Golf 
Club  are  endeavoring  to  keep  in  prac¬ 
tice  during  the  winter  by  holding  oc¬ 
casional  putting  tournaments. 

The  Illinois  Woman’s  Press  .Asso¬ 
ciation  arranged  a  short  story  night  for 
Thursday  evening  at  Hotel  LaSalle. 
Members  were  requested  to  come  with  a 
two  or  three  minute  story. 

Municipal  Judge,  David  Sullivan,  died 
Saturday  night  in  Michael  Reese  Hos¬ 
pital.  aged  57.  He  was  once  a  repi  rter 
on  the  old  Chicago  Times  and  studied 
law  on  the  side  until  admitted  to  the  bar 
when  he  gave  up  newspaper  work. 


Uniontown  Daily  News-Standard  Sold 

The  Uniontown  (Pa.)  News-Stand¬ 
ard.  one  of  the  progressive  Republican 
daily  newspapers  of  Western  Pennsyl¬ 
vania,  has  been  sold  to  a  syndicate  of 
Fayette  county  Democrats,  including 
Judge  R.  E.  Umbel.  County  Commis¬ 
sioner  E.  H.  McClelland  and  Bruce  F. 
Sterling.  The  new  owners  took  charge 
of  the  News-Standard  Monday.  The 
daily  was  established  in  1888. 


Magamine  Sue*  Postmaster  Morgan. 

The  Metropolitan  Magazine  Company 
filed  suit  in  the  Supreme  Court  Monday 
against  Postmaster  Edward  M.  Mor¬ 
gan  of  New  York  for  $100,(X)0  damages. 
The  action  is  the  result  of  statements 
made  by  the  Postmaster  after  his  order 
holding  up  10,000  bags  of  the  February 
issue  of  the  magazine  had  been  over¬ 
ruled  by  order  of  President  Wilson. 
The  magazine  company  alleges  that_  Mr. 
Morgan  said  that  he  held  up  the  issue 
of  the  magazine  because  certain  photo¬ 
graphs  of  statuary  exhibited  at  the  Na¬ 
tional  .Academy  of  Design  were  “obscene 
and  indecent.” 


The  Hennessy  (Mo.)  Pre.ss-PWO- 

crat  has  suspended  publication, 
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FOURTEENTH  ANNUAL  BANQUET  OF  THE  ASSOCIATION  OF  AMERICAN  ADVERTISERS,  CHICAGO.  FEB.  24. 

Tliose  seated  at  the  speakers'  table  from  left  to  right  are:  F.  H.  Squif.r.  St.ani.ey  Clacie,  Emery  Mapes,  Louis  Bruch,  Russeli.  R.  Whitman,  Henry" 

Dumont,  Arthur  Brisbane,  W.  B.  Cherry,  W.  H.  FTeu)  and  O.  J.  Gude. 


ATTACK  ASSOCIATED  PRESS. 

Speakers  at  Protest  Meeting  Have 

Harsh  Words  for  All  Newspapers. 

The  methods  of  the  .Associated  Press 
were  arraigned  bitterly  by  speakers  at 
the  “F'ree  Press  Protest  Meeting”  held 
in  Cooper  Union  Thursday  night.  More 
than  1,5(X»  persons,  crowded  into  the 
famous  hall.  The  meeting  was  called 
by  friends  of  Max  Eastman  and  Art 
Young,  editor  and  cartoonist,  respec¬ 
tively,  of  the  Masses,  a  radical  publica¬ 
tion,  who  are  under  indictment  on  the 
charge  of  criminally  libelling  the  Asso¬ 
ciated  Press  and  Frank  B.  Noyes,  its 
president. 

Lincoln  Steffens,  the  writer,  won 
much  applause  by  advising  the  people 
present  to  co-operate  with  others  and 
endeavor  to  “cure  the  newspapers  of 
lying”  by  boycotting  all  the  big  daily 
papers  for  a  week. 

The  Rev.  John  Haynes  Holmes  told 
the  crowd  that  he  thought  the  Socialist 
new  spapers  were  as  unfair  in  their  treat¬ 
ment  of  news  as  the  capitalistic  press. 
He  criticized  the  Associated  Press  for 
picking  out  a  small  paper  like  the  Masses 
to  make  its  attack,  when  big  newspapers 
had  frequently  made  as  serious  charges 
against  it. 

William  English  Walling  charged  that 
the  newspapers  were  simply  “advertis¬ 
ing  sheets  for  the  big  department  stores” 
and  that  the  people  must  have  the  right 
to  say  that  the  papers  consist  mostly  of 
lies. 

Joseph  Cannon,  a  representative  of 
the  Western  Federation  of  Miners,  at¬ 
tacked  the  .Associated  Press  for  its 
handling  of  the  labor  troubles  during 
the  Michigan  copper  strikes.  Mrs. 
Charlotte  Perkins  Gilman  recommended 
the  building  up  of  a  paper  for  work¬ 
ingmen  as  a  strong  weapon. 


U.  S.  Steel  Corporation’s  Unique  Ad. 

.A  threc-column  advertisement  of*  the 
United  States  Steel  5  per  cent,  sinking 
fund  gold  bonds,  drawn  by  lot  for  re¬ 
demption,  appeared  in  the  New  Ycirk 
Sun,  the  Times,  the  Pittsburgh  Priss 
and  the  Dispatch  on  riiursday.  It  is 
said  to  mark  a  record  for  the  number 
of  insertions,  eight  times  to  each  paper, 
for  an  ad  of  that  size,  and  also  to  be 
unique  in  other  ways.  There  are  1,501 
bond  numbers  in  the  advertisement  and 
jt  took  two  days  and  nights  to  set  it  up 
in  type.  Including  proofreaders,  about 
twenty  men  worked  on  the  job,  the  me¬ 
chanical  work  being  under  the  super¬ 
vision  of  Thornton  Woodbury  of  the 
Metropolitan  Advertising  Company. 
Proofreading  alone  took  four  hours  and 
it  was  found  impossible  for  one  man  to 
call  off  the  numbers  without  relief,  so 
perfectly  had  the  mechanical  work  been 
'done  that  there  was  only  one  error  in 
more  than  6,000  figures. 


Arrested  in  Fake  Newspaper  Scheme. 

Jules  Waterbury,  known  as  “Doc” 
Waterbury,  and  Joseph  Mulvey,  a  “re¬ 
porter,”  were  locked  up  in  the  Tombs 
Thursday  night  on  charges  of  larceny. 
Waterbury  is  alleged  to  have  swindled 
Dr.  C.  II.  Sahler,  owner  of  a  private 
sanitarium  at  Kingston,  N.  Y.,  by  im¬ 
personating  Irwin  S.  Cobb,  the  writer. 
He  also  used  the  names  of  the  New 
York  Times  and  the  Tribune  in  obtain¬ 
ing  checks  from  Dr.  Sahler.  Waterbury 
has  served  in  jail  for  elaborate  “write¬ 
ups”  that  never  materialized. 

Independence,  Ia. — Mrs.  Carrie  S. 
Goen  has  sold  the  Conservative  to  War¬ 
ren  Miller,  formerly  publisher  of  the 
Lemars  Globe-Post.  Immediate  posses¬ 
sion  was  given. 


PRESS  CLUB’S  TABLE  TALK. 

Leslie  M.  Shaw  Discusses  the  New 
Currency  Law  at  Weekly  Gathering. 

Hon.  Leslie  M.  Shaw,  ex-governor  of 
Iowa  and  Secretary  of  the  Treasury 
during  five  years  of  the  Roosevelt  ad¬ 
ministration,  was  the  chief  speaker  at 
the  weekly  Table  Talk  of  the  New  Y’ork 
Press  Club,  on  Thursday,  at  luncheon. 
He  discussed  “The  New  Currency 
Law.”  The  dining  room  was  crowded 
and,  after  Mr.  Shaw  finished,  he  was 
heckled  with  old  fashioned  ardor  by 
many  of  the  members.  W.  L.  Mitchell, 
chief  of  the  department  of  workshop  and 
factory  inspection  of  the  State  of  Ten¬ 
nessee,  was  among  those  present,  who 
spoke  from  the  floor. 

August  Belmont,  the  financier,  who 
had  accepted  an  invitation  to  be  present 
and  preside,  was  unable  to  come  be¬ 
cause  of  a  fortuitous  business  engage¬ 
ment,  he  .sent,  by  his  secretary,  his  re¬ 
grets  and  an  apology  to  the  members. 
In  his  absence,  Philip  R.  Dillon,  editor 
of  the  American  Penman,  chairman  of 
the  committee  of  Table  Talk,  held  the 
gavel. 

In  spite  of  the  blizzard  on  Sunday, 
March  1,  about  fifty  members  and  ladies 
gathered  at  the  Club  House,  listened 
to  some  excellent  music  in  the  after¬ 
noon,  ate  a  good  dinner  which  was  pre¬ 
pared  and  served  under  the  direction  of 
Superintendent  Sonenthal,  and  they  all 
remained  until  nearly  midnight,  when 
the  storm  somewhat  abated. 


Libby,  Mont. — J.  W.  Barrett  has  pur¬ 
chased  the  Kootena  Times,  formerly 
published  at  Troy,  Mont.  The  paper  will 
hereafter  be  published  here.  Mr.  Bar¬ 
rett  was  at  one  time  the  owner  of  the 
Herald  which  he  recently  sold. 


Ryan  Walker  Take*  Dubb  on  Tour. 

Ryan  Walker,  the  socialist  cartoonist, 
has  decided  to  take  his  famous  Henry 
Dubb  on  tour.  The  itinerancy  as  ar¬ 
ranged  includes  Poughkeepsie,  Albany, 
Utica, '  Johnstown,  Syracuse,  Amster¬ 
dam,  Buffalo,  Rochester,  Niagara  Falls, 
Willard,  Hamilton,  Galt,  Woodstock, 
London,  Stratford,  Berlin,  Guelph,  To¬ 
ronto,  Lindsay  and  Cobalt.  Henry  Dubb 
is  now  appearing  each  week  in  Great 
Britain,  New  Zealand  and  Australia. 
The  Henry  Dubb  idea  is  catching  on 
and  in  response  to  the  insistent  demands 
a  Henry  Dubb  book  will  presently  be 
issued. 


Brethen  of  Amen  Corner  Dine. 

The  brethren  of  the  Amen  Corner  ate 
a  dinner  at  the  Waldorf-Astoria  last 
Saturday.  Many  newspaper  men,  poli¬ 
ticians  and  others  were  among  those 
present.  Governor  Glynn  made  a  witty 
speech  and  there  were  a  number  of 
clever  impersonations  that  added  to  the 
gaiety  of  the  occasion.  Among  the  edi¬ 
torial  guests  were  Mark  Sullivan,  edi¬ 
tor  of  Collier’s  Weekly;  Ralph  Pulitzer, 
publisher  of  the  World;  Rollo  Ogden, 
editor  of  the  Evening  Post;  Chester  S. 
Lord,  formerly  of  the  Sun. 


C-incinnati  American  Suapends. 

The  Cincinnati  Commercial-Tribune 
has  purchased  the  subscription  list  of 
the  Cincinnati  American,  a  morning 
paper,  which  suspended  publication  last 
week.  B.  H.  Krager,  a  millionaire 
broker  and  grocer,  started  the  American 
in  1912  as  a  one  cent  “people’s  news¬ 
paper.”  Otto  Lightner  and  C.  H. 
Woolley,  were  respectively  editor  and 
business  manager  of  the  suspended  paper. 
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TALKS  TO  AMERICAN  ADVERTISERS- 


Prominent  Speakers  Discuss  Mediunu  Before  the  Three  A’s  Convention  in 
Chicago— William  Larson  Gives  Good  Reasons  for  Using  Foreign 
Newspapers — ^Morris  R.  Ebersole  on  Theatrical  Programs 
— Interesting  Facts  About  Farm  Publications. 

and  who  is  dead;  he  wants  to  know  how 
the  old  mother  is  getting  along. 

“When  he  wants  information  regard¬ 
ing  some  problem  that  confronts  him 
here  he  will  not  go  to  the  County  Chair¬ 
man  nor  write  to  the  Smithsonian  Insti¬ 
tution;  he  will  come  to  the  Editor  of 
his  own  foreign  language  paper.  He  is 
the  man  who  is  supoosed  to  know ;  he 
is  the  man  who  is  to  give  true  informa¬ 
tion  and  honest  advice,  and  if  he  does 
not  he  will  soon  be  weighed  and  found 
wanting.  The  foreign  language  publi¬ 
cation  rests  on  a  foundation  of  confi¬ 
dence.  Confidence  is  the  keynote  to  the 
business. 

“According  to  the  census  of  1910, 
there  were  13,515,886  foreign  born  peo¬ 
ple  in  this  country,  and  the  same  author¬ 
ities  give  us  18,897.837  born  here  of  for¬ 
eign  born  parents.  Allowing  that  about 
half  of  the  latter  are  by  this  time  self- 
supporting  Americans,  who  have  no  need 
of  the  old  mother  across  the  sea,  it 
leaves  us  about  23,000,000  people,  one 
solid  fourth  of  our  total  population,  who 
in  some  instances  rank  above  the  aver¬ 
age  in  per  capita  earning  power,  who 
consume  necessities  and  indulge  in 
luxuries,  and  who  can  be  reached  in 
the  most  effective  way  possible  by  the 
foreign  language  publication." 


(An  extended  report  ot  the  proceedings  of 
the  3  A's  convention  was  printed  in  the 
Eiditor  and  Publisher  last  week.  On  this  and 
the  following  pages  will  be  found  some  of 
the  important  addresses.) 

The  Bull  Ring  feature  of  the  Associa¬ 
tion  of  American  Advertisers’  conven¬ 
tion,  held  in  Chicago  last  week,  aroused 
much  interest  among  the  members.  The 
papers  and  addresses  were  all  brief  and 
timely. 

William  Larson,  of  the  Svenska 
Amerikanern,  spoke  on  “Why  Foreign 
Publications?”  In  alluding  to  the  great 
tide  of  immigration  that  set  in  at  about 
the  time  of  the  discovery  of  gold  in 
California  in  1849,  and  had  continued 
with  varying  force  ever  since,  he  said: 

“These  people  were  poor,  but  they 
were  not  paupers;  they  were  plain,  but 
they  were  not  savages.  The  countries 
they  came  from  had  organized  school 
systems  when  Columbus  discovered 
America;  they  had  flourishing  universi¬ 
ties  over  there  when  cows  pastured  on 
Manhattan  Island ;  farmers  over  there 
could  read  and  write  before  a  sheet  of 
paper  ever  went  through  a  printing  press 
here  in  our  Middle  West.  These  people 
were  and  are  products  of  a  civilization 
built  up  through  ages.  They  have  a 
history  of  their  own  that  is  dear  to 
them,  literature,  art,  music,  etc.,  in 
short,  a  culture  that  is  bred  into  them 
and  is  a  part  of  their  being. 

THEY  NEVER  FORGET  OLD  HOME. 

“They  could  not  be  expected  to  bury 
and  forget  all  that  because  they  came 
here.  Their  root  in  the  old  soil  could 
not  be  entirely  cut  off.  No  matter  if 
that  soil  be  the  evergreen  coated  Scandi¬ 
navian  peninsula,  the  beach  and  oak  dec¬ 
orated  southern  shores  of  the  Baltic,  the 
vine-wreathed  valleys  of  Elbe.  Rhine 
and  Danube,  or  the  lands  on  the  sun¬ 
ward  slope  of  the  Alps — they  will  never 
forget  it. 

“Nor  will  they  ever  forget  the  lan¬ 
guage  they  learned  from  their  mother’s 
Jips  and  studied  in  their  little,  red 
schoolhouses,  over  there — no  matter  if 
that  language  be  the  one  in  which  Goe¬ 
the,  Dumas  or  Dante  wTote,  or  the  one 
which  John  Johnson  and  Ole  Olsen 
speak.  That  is  not  disrespect  for 
Shakespeare’s  or  Longfellow’s  language; 
they  all  do  their  best  to  learn  it.  Nor 
is  it  lack  of  loyalty  to  their  new  coun¬ 
try,  the  great  and  glorious  United 
States ;  with  brains,  heart  and  hand  they 
do  all  they  can  for  its  welfare. 

LOVE  THE  MOTHER  TONGUE. 

“The  situation  had  been  strikingly  iL 
lustrated  by  one  of  our  Swedish-Ameri- 
can  journalists,  and  poet,  the  late  Dr. 
Johan  Alfred  Enander,  who  said,  ‘Col¬ 
umbia  is  our  bride,  but  Svea  is  our 
Mother.’ 

“That  is  why  our  foreign  born  people 
support  publications  in  their  own  lan¬ 
guage.  The  language  that  warms  your 
heart  and  makes  you  see  it  in  its  true 
light  is  the  language  your  mother  spoke. 
To  the  foreign  born  the  foreign  lan¬ 
guage  newspaper  means  more  than  any¬ 
thing  else  produced  in  a  print  shop. 

“He  wants  to  keep  in  touch  with  the 
politics  at  home;  he  wants  to  know 
something  about  the  industrial  develop¬ 
ments  of  his  native  land;  he  wants  to 
read  some  of  the  fiction  they  write  over 
there ;  he  wants  to  know  who  is  married 


of  buyers  of  automobile^  o^ood  dress, 
toilet  articles,  good  furniture,  jewelry, 
books,  furnishings,  beverages,  etc.  In 
the  theatre  you  will  find  the  largest  per¬ 
centage  of  buyers  who  seek  and  want  to 
buy  trade — marked  advertised  merchan¬ 
dise.  Here  are  the  people  who  keep  up- 
to-date  not  only  in  things  for  fashion 
for  their  persons  but  for  their  homes. 

In  order  for  a  theatre  to  keep  open 
60%  of  its  seats  must  be  sold.  On  this 
basis  the  program  advertiser  gets  the 
best  of  the  deal,  becaues  the  average  at¬ 
tendance  is  in  excess  of  this  figure. 

Theatre  programs  have  a  very  definite 
place  in  the  advertising  world.  As  our 
medium  improves  in  appearance  and 
quality,  it  attracts  business  not  only  from 
the  advertiser  but  for  him. 
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N«w  BuaineM  Muu««r  at  Houston. 

Marcellus  Foster,  general  manager  of 
the  Houston  (Tex.)  Chronicle,  has  ap¬ 
pointed  L.  J.  Van  Laeys  as  business 
manager  of  that  newspaper.  Mr.  Van 
Laeys  has  been  director  of  the  Chroni¬ 
cle’s  circulation  for  the  past  fifteen 
months.  Before  that  he  was  circula¬ 
tion  manager  of  the  Copper  publica¬ 
tions  at  Topeka,  Kan.  He  is  a  har.l 
worker,  one  who  steers  clear  of  ruts, 


AS  TO  THEATRE  PROGRAMS. 

“Why  Theatre  Programs?”  was  the 
subject  discussed  by  Morris  R.  Ebersole, 
vice-president  of  the  Clyde  vV.  Riley  Ad¬ 
vertising  System,  of  Chicago.  Mr.  Eber¬ 
sole  said  that  the  program  of  the  ancient 
theatre  was,  strictly  speaking,  a  prologue 
recited  by  the  public  crier  (the  Titulus), 
who  gave  the  title  of  the  play,  the  au¬ 
thor’s  name  and  the  names  of  the  princi¬ 
pal  actors  and  the  composer  of  the 
music. 

In  Shakespeare’s  day  printed  bills  on 
which  were  given  the  title  of  the  play, 
but  not  the  names  of  the  author,  actors 
or  price  of  admission,  were  stuck  on 
posts.  At  the  end  of  .the  18th  century 
the  daily  papers  published  correct  bills 
of  the  theatres  which  so  helped  circula¬ 
tions  that  the  publishers  naid  subsidies 
to  the  theatres  for  the  privilege. 

As  early  as  1865  play  Mils  made 
their  appearance.  These  gave  all  the 
facts  about  the  play  and  the  staff,  and 
were  printed  in  large  black  tvne. 

During  the  past  few  decades  which 
have  seen  such  great  development  in  the 
Art  and  Science  of  Advertising,  the  the¬ 
atrical  program  has  metamorphosed 
from  an  unattractive,  single,  poorly  print¬ 
ed  crysalis  to  a  handsome  book  full  of 
interesting  news,  and  beautiful  illustra¬ 
tions  with  its  cover  of  many  colors. 

BY  RIGHT  OF  FRANCHISE. 

Theatre  programs  are  distributed  by 
right  of  franchise,  which  is  purchased 
from  the  theatre  by  the  publisher.  In 
this  respect  they  are  similar  to  street 
cars  and  billboards,  and  possibly  the 
Sunday  Magazines. 

The  publisher  is  alone  responsible  for 
the  quality  of  his  program.  A  high 
class  product  requires  a  high  class  ap¬ 
peal.  You  know — for  all  of  you  go  to 
the  theatre — that  the  people  that  attend 
the  theatre  are  above  the  average,  and 
have  money  or  will  make  money.  These 
people  comprise  the  largest  percentage 


WHY  FARM  PUBLICATIONS? 

Frank  W.  Lovejoy,  of  the  Wisconsin 
.\griculturalist,  gave  43  reasons  for  the 
“Why  of  Farm  Papers?"  Here  are 
some  of  them : 

Because  farm  papers  reach  a  ,class  of 
our  population,  which  is  developing 
faster  than  any  other,  and  has  the 
greatest  amount  of  present  and  future 
unsatisfied  wants. 

Because  they  reach  6,000,00  farm  fami¬ 
lies — the  largest  single  division  of  our 
90,000,000  population. 

Because  farm  papers  reach  a  greater 
number  of  universally  prosperous  people 
than  any  other  class  of  media,  t 

Because  farm  papers  enjoy  the  confi¬ 
dence  of  their  readers  to  the  extent  that 
the  advertiser’s  appeal  is  proportionately 
increased  and  strengthened — thereby 
more  effective. 

Because  farm  papers  are  a  powerful 
business  creating  force,  which  by  virtue 
of  the  proximity  of  the  small  town  sales 
centre  enable  the  manufacturer  to  create 
consumer  demand  over  a  wide  circle,  and 
supply  that  demand  at  one  or  two  central 
points. 

REACHES  THE  WHOLE  FAMILY. 

Because  the  farm  paner,  reaching  as  it 
does  the  whole  family,  the  advertised 
article  is  more  economically  marketed 
than  is  the  case  in  other  fields,  where 
each  has  his  own  separate  literature. 

Becaues  there  are  80,241  towns  under 
10,000  population  in  the  United  States, 
as  against  615  towns  of  over  10,000 
population ;  and  statistics  show  that 
from  50  to  90  per  cent,  of  the  trade  in 
these  small  towns  is  with  the  farmer. 
Thd  dealer  knows  this,  and  so  does  the 
farmer.  The  farm  paper  can  initiate  the 
manufacturer  into  the  secret. 

Because  cities  in  the  farming  sections, 
even  up  to  500,000  population,  supply  a 
vast  farming  community ;  and  the  manu¬ 
facturer,  with  department  store  distribu¬ 
tion,  can  measureable  increase  his  sales 
by  introducing  the  product  through  farm 
papers  to  the  farm  family. 

Because  the  average  small  town  dealer 
will  not  stock  advertised  goods  unless  a 
larger  consumer  demand  is  assured  them 
than  the  small  town  has  to  offer  in  it¬ 
self.  The  farm  family  a''nealed  to 
through  the  medium  it  believes  in  (the 
farm  paper)  will  supply  sufficient  added 
sale  to  compensate  the  dealer  for  stock¬ 
ing  the  goods. 

Because,  the  manufacturer,  with 
no  distribution  and  demand,  farm  papers 
can  market  his  product  in  a  field  where 
the  ruinous  influence  of  severe  compe¬ 
tition  is  practically  eliminated. 

Because  the  farm  paper  supplies  to  the 
small  town  and  suburban  newspaper  ad¬ 
vertiser,  the  broadening  influence  neces¬ 
sary  to  the  inclusion  of  the  otherwise 
unreached  farm  population. 


L.  J.  Van  Laeys. 

and  possesses  constructive  ideas  and 
the  ability  to  put  them  into  execution 
His  many  friends  wish  him  success  in 
his  new  position.  Other  appointments 
on  the  business  staff  are  C.  B.  Gillespie, 
assistant  general  manager;  R.  H.  Cor¬ 
nell,  advertising  manager;  J.  E.  M.- 
Comb,'  Jr,,  manager  of  foreign  adver 
tising.  _ 

The  private  collection  of  Old  Chinese 
porcelain  gathered  during  the  past 
twenty-five  years,  by  S.  S.  Carvalho,  of 
William  Randolph  Heart’s  business 
staff,  was  sold  at  the  American  Art 
Galleries,  New  York,  last  week. 


The  Philadelphia 
German  Daily  Gazette 

CARRIES  MORE 

Local  and 
General 

ADVERTISING 

than  any  other 
German  daily 
published  in 
this  country 


HOWARD  C.  STORY, 
Publishers'  Represenlativt 
NEW  YORK:  806  Nas-sau-Beekman  Bldg, 
CHICAGO:  PHILADELPHIA: 

1100  Boyce  Bldg.  924  Arch  St. 


INTERTYPE 


500  INTERTYPES 

HAVE  BEEN  SOLD 

IN  ONE  YEAR 


L 


AND  EVERY  PURCHASER  IS 
COMPLETELY  SATISFIED 
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The  Chicago  Daily  News 
printed  more  display  advertis-  > 
ing  for  the  first  two  months  of 
1914,  six  days  a  week,  than 
any  other  newspaper  in  Chi¬ 
cago  printed  in  seven  days. 


The  figures  are : 

DAYS 

LINES 

The  Daily  News 

Six  days 

1,044,402 

Second  paper 

Seven  days 

1,041,810 

Third  paper 

Seven  days 

810,789 

Fourth  paper 

Six  days 

751,008 

Fifth  paper 

Six  days 

583,368 

Sixth  paper 

Seven  days 

576,057 

Seventh  paper 

Six  days 

360,525 

Eighth  paper 

Seven  days 

324,831 

Doesn’t  this  show  that  ad¬ 
vertisers  consider  The  Chicago 
Daily  News  the  best  salesman 
in  Chicago? 

THE  CHICAGO  DAILY  NEWS 

OVER  360,000  DAILY 

JOHN  B.  WOODWARD 

EASTERN  ADVERTISING  REPRESENTATIVE 

709-10  Times  Building  New  York 
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“  EDITORIAL  INFLUENCE. 


^HE  same  high  standards 

^  that  prarail  in  the  new*  columns 


of  the  Shaffer  newspaper*  also 
goeern  their  advertising  column*. 


THE  CHICAGO  EVENING  POST 
(ETsainc  Dailr) 


•‘The 

Star 

League” 


INDIANAPOUS  STAR 

(Momins  Daily  and  Sunday) 

TERRE  HAUTE  STAR 

(Morning  Daily  and  Sunday) 

MUNCIE  STAR 

(Morning  Daily  and  Sunday) 


THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Daily  and  Sunday) 


THE  DENVER  TIMES 

(Evening  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 


The  Shaffer  Group 

Clean  Newspapers 


The  Seattle  Times 

“THE  BEST  THAT  MONEY  CAN  BUY" 

Circulation  for  last  six  months  of  1913— 

Daily,  67,080  Sunday,  86,877 
47,000 - In  Seattle - 50,000 

This  is  the  largest  circulation  of  any 
daily  or  Sunday  paper  on  the  North  Pa¬ 
cific  Coast. 

During  the  year  1913,  The  Times 
printed  766,517  inches,  leading  nearest 
paper  by  222.510  inches.  The  foreign 
advertising  amounted  to  77,289  inches, 
a  gain  of  3,516  inches  over  1912.  The 
next  paper  carried  25,000  Inches  of  for¬ 
eign  advertising  less  than  the  Times. 

In  January  local  gain  was  400  inches — 
foreign  gain  200  inches.  Next  paper  lost 
850  Inches — foreign  loss  391  inches. 

Buy  the  best  and  you  will  be  content 

The  S. C. BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representatives 

NEW  YORK  CHICAGO  ST.  LOUIS 


^an  JFranrtaro  Sxaminrr 

(IN  INFLUENCE 
FIRST  .(IN  CIRCULATION 
I  IN  ADVERTISING 

Covers  Greater  San  Francisco 
more  completely  than  any 
other  .\merican  city  is  covered 
by  one  newspaper 

Sells  at ,  5c  per  copy,  or  $9.00  a  year 

Ti  mil  a  t  i  n  n  i  122.000  daily 
Lircuiaiiun)  226,<)(K)  Sunday 

M.  D.  HUNTON  W.  H.  WILSON 

220  5th  Avenue  Hearst  Bldg. 

New  York  Chicago 


Ctje  Jfloriba  JHetropoUsi 

FLORIDA’S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER¬ 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

G.  A.  McCLELLAN.  Pres. 


YOU  MUST  USE  THE 

LOS  ANGELES 

EiXAMINEvR 

to  cover  the  GREAT  SOUTHWEST 

Sunday  Circulation  'f  ^  C 
MORE  THAN  -  -  lODjl/V/U 


Power  of  the  American  Newspaper  in 

Directing  Public  Opinion  Is  De¬ 
clining,  Says  Wm.  D.  Foulke, 
Editor  of  Richmond  Item. 

William  Dudley  Foulke,  editor  of  the 
Richmond  (Ind.)  Item,  was  the  princi¬ 
pal  speaker  at  a  meeting  of  the  Get 
Together  Club,  held  at  Hartford,  Conn., 
on  Feb.  16.  His  subject  was  “Ideals  of 
Journalism  in  America.” 

Mr.  Foulke  pointed  out  that  public 
opinion  is  the  ultimate  basis  of  all  poli¬ 
tical  pdwer.  It  is  devolved  by  many 
agencies,  by  private  conversation,  by 
public  speaking,  by  clubs  and  associa¬ 
tions,  by  party  caucuses  and  conven¬ 
tions,  by  the  drama  and  by  literature 
in  songs,  novels,  pamphlets  and  treaties, 
and  particularly  by  periodicals  and 
newspapers. 

Among  English-speaking  peoples  the 
press  has  been  a  supremely  powerful 
agency  in  the  creation  of  public  opinion. 
The  London  Times,  appropriately  called 
‘The  Thunderer,”  was  cited  by  way  of 
illustration  and  some  examples  were 
given  showing  its  influence  on  public 
matters.  According  to  Mr.  Foulke,  “it 
has  entered  into  each  municipal,  literary 
and  social  question  almost  with  a  con¬ 
trolling  voice.” 

POWER  OF  EDITORIALS. 

“These  things,”  said  Mr.  Foulke, 
“were  accomplished  mainly  by  the  power 
of  its  editorial  columns.  It  was  not 
principally  a  news  gatherer,  but  primar¬ 
ily  an  impassioned  advocate. 

“In  our  own  country,  too,  the  influ¬ 
ence  of  our  great  editors  has  been 
enormous.  From  Benjamin  Franklin 
down,  their  names  have  been  pre-emi¬ 
nent  as  leaders  of  thought.  Who  can 
estimate  the  tremendous  power  exer¬ 
cised  during  the  anti-slavery  war  and 
reconstruction  periods  by  such  men  as 
William  Lloyd  Garrison,  Horace  Gree¬ 
ley,  William  Cullen  B'ryant.  Henry  J. 
Raymond,  Samuel  Bowles.  Charles  A. 
Dana,  E.  L.  (Jodkin  and  Henry  Wat- 
terson?  The  last  of  these  is  perhaps 
to-day  the  only  living  representative  of 
that  illustrious  past  of  American  jour¬ 
nalism. 

“At  the  present  time  the  power  of 
the  editorial  columns  of  our  daily  news¬ 
papers  have  greatly  diminished.  Jour¬ 
nalism  has  become  a  commercial  enter¬ 
prise.  Editors  no  longer  hire  publish¬ 
ers  and  business  managers ;  the  pub¬ 
lisher  hires  the  editor. 

“Here  are  a  few  startling  instances, 
which  show,  at  times,  how  small  is  the 
influence  of  the  press. 

WANING  INFLUENCE. 

“Benjamin  F.  Butler  was  repeatedly 
elected  governor  of  Massachusetts 
against  the  overwhelming  o-^osition  of 
the  press  of  the  state.  While  in  the 
days  of  Tweed,  Tammany  was  over¬ 
thrown  by  the  onslaught  of  the  New 
York  Times  and  the  caricatures  of  Nast 
in  Harper’s  Weekly.  Yet  on  several 
occasions  since  that  period  the  Tam¬ 
many  candidates  have  been  successful 
when  almost  the  entire  press  of  the 
metropolis  has  been  against  them.  When 
Judge  Gaynor  was  elected  Mayor  over 
the  opposition  of  all  but  two  of  the 
great  newspapers  of  that  city  he  said 
comically :  T  present  my  compliments  to 
newspaper  proprietors  and  editors.’ 

“If  there  be  any  tendency  which  has 
been  unmistakable  during  recent  years 
it  is  the  revolt  from  the  spirit  of  in¬ 
dividualism  which  prevented  a  genera¬ 
tion  ago  to  a  collectivism  involving 
larger  powers  in  the  nation,  state  and 
municipality  and  the  regulation  of  many 
things  by  government  which  we  used  to 
consider  beyond  its  legitimate  sphere. 
There  is  undoubtedly  a  drift  towards 
ideas  which  used  to  be  regarded  as 
socialistic.  Whether  we  like  it  or  not 
that  has  been  the  course  of  public  opin¬ 
ion.  We  find  therefore  back  in  particu¬ 
lar  instances  and  in  the  aggregate  that 
the  daily  press  has  to-day  by  no  means 
that  power  over  public  opinion  which 
we  used  to  fancy  it  possessed,  and  that 
in  spite  of  the  tremendous  growth  and 
increased  circpiation  of  our  newspaper® 


they  are  less  influential  than  they  used 
to  be. 

“‘Why  is  this?’ 

“Mr.  Samuel  Bowles  of  the  Spring- 
field  Republican  has  answered  this  ques¬ 
tion  in  his  address  to  the  State  Uni¬ 
versity  of  Missouri  when  on  May  4, 
1906,  he  said :  ‘The  political  thraldom  of 
the  American  press  has  been  succeeded 
by  a  commercial  thraldom,  more  insidi¬ 
ous  and  more  dangerous  to  the  welfare 
of  society.’ 

CITES  REMARKABLE  CASE. 

■  “A  remarkable  case  is  stated  by  W  ill 
Irwin  in  Collier's.  In  1907,  in  a  depart¬ 
ment  store  in  Boston,  a  reputable  lady, 
shortly  to  become  a  mother,  was  ar¬ 
rested  for  shoplifting,,  seized  by  detec¬ 
tives,  searched  and  mistreated,  was 
taken  ill  and  lost  her  child.  Her  hus¬ 
band  sued  for  damages,  and  after  an 
exciting  and  interesting  trial  recovered 
$8,400.  There  was  a  three-line  refer¬ 
ence  to  this  in  one  newspaper  only,  yet 
in  every  one  of  the  six  sessions  of  the 
court  then  going  on  matters  of  minor 
importance  were  published. 

“The  feature  which  inspires  the  most 
mistrust  in  otherwise  reputable  news¬ 
papers  is  that  the  public  does  not  know 
who  is  really  in  control.  A  large 
amount  of  capital  is  required  for  our 
great  metropolitan  papers  and  the  men 
who  own  them  are  usually  connected 
with  other  large  interests.  They  are 
often  large  stockholders  and  directors 
of  railroads,  banks  and  vast  industries 
which  are  seriously  affected  by  many 
public  movements." 


ROASTS  NEW'  YORK  PAPERS. 


Editor  McKin*try  Say*  They  Print  the 
Bad  and  Not  the  Good  Thing* 
About  the  City. 

George  H.  McAdam,  who,  under  the 
nom  de  plume  of  “The  Bourbon,”  writes 
two  columns  of  the  Ledger,  of  New 
York,  has  recently  had  considerable  to 
say  in  criticism  of  the  New  York  news¬ 
papers  for  their  disloyalty  of  their  own 
city  in  holding  it  up  to  the  world  as 
badly  governed,  corrupt,  a  sink  of  in¬ 
iquity,  magnifying  its  faults  and  mini¬ 
mizing  its  virtues. 

W.  D.  McKinstry,  editor  of  the 
W^atertown  (N.  Y.)  Daily  News,  wrote 
a  letter  on  the  subject  to  Mr.  McAdam, 
in  the  course  of  which  he  said : 

I  think  New  York  City  ought  to  have  Jus¬ 
tice  from  some  quarter  which  its  own  press 
does  not  give  it.  I  go  to  New  York  quite  fre¬ 
quently,  and  I  am  struck  with  Its  magnificent 
charities,  whereby  no  one  need  go  hungry  or 
cold  if  they  only  apply  at  the  proper  places 
for  relief.  I  see  great  hospitals,  great  pleas¬ 
ure  grounds  for  the  people,  great  libraries, 
magnificent  monuments  of  an  altruistic  age 
on  eyerr  hand  and  of  private  and  public 
beneficence.  Even  the  much  derided  police 
force  seems  to  me  a  model  of  efficiency,  and 
when  the  traffic  policeman  raises  his  band 
and  stops  the  stream  of  traffic,  giving  me 
safe  crossing  of  the  street,  I  wonder  both  at 
his  courtesy  to  me  and  the  law  abiding  spirit 
that  obeys  the  wave  of  bis  hand.  It  shows 
that  law  is  supreme  in  New  York  City  and  it 
has  a  law  abiding  population. 

These  are  the  things  that  strike  a  country¬ 
man  in  New  York,  but  I  see  no  mention  of 
them  in  the  New  York  City  press.  It  Is  a 
centre  of  philanthropy,  of  literature,  of  edu¬ 
cation,  as  well  as  of  commercial,  industrial 
and  financial  life.  It  is  the  great  distributing 
centre,  but  its  press  does  not  distribute  the 
best,  but  the  worst  in  it.  I  have  been  in 
most  of  the  capitals  of  the  old  world  and  I 
have  found  none  of  them  animated  by  as 
splendid  a  spirit  as  New  York  City,  but  if  one 
stayed  outside  and  only  read  its  newspapers 
one  never  would  get  the  truth  about  it.  They 
gather  up  its  scandals  and  crimes  and  never 
its  good  deeds. 

I  suppose  if  one  should  gather  up  the  bad¬ 
ness  of  six  millions  of  people  of  New  York 
State  outside  of  the  four  millions  of  people 
gathered  in  New  York  City,  one  would  find 
that  New  York  is  a  paradise  of  law  and 
order  by  comparison.  If  our  country  press 
was  like  the  metropolitan  press  we  could 
make  the  latter  press  consume  with  envy  be¬ 
cause  we  were  so  much  more  wicked,  but  we 
didn’t  do  it.  We  exalt  the  good  and  minimize 
the  evil,  which,  you  know,  is  the  right  thing 
to  do,  for  take  it  altogether  it  is  a  pretty 
good  world  and  is  99  per  cent.  good. 

There  are  a  million  happy  and  contented 
homes  in  Greater  New  York  filled  with  good 
people,  but  the  troubles  of  the  few  are  made 
so  much  of  that  the  good  is  lost  sight  of.  It 
will  be  pleasant  to  see  the  picture  reversed 
once  in  a  while.  Your  criticisms  may  some 
time  effect  this.  I  hope  they  will. 


Contracts  have  been  awarded  for  the 
erection  of  a  new  home  for  the  Spring- 
field  (O.)  Daily  News, 


R.J.BIDWELLCO. 

Pacl6c  Coast  Representative 
of 

Cob  AngeUa  OJimra 
Portlanb  (^rrgonian 

PoBt-JIntrUiQrnrrr 
i^pakanr  ^pok^Bman-ftpuinu 
Portland  ulrlepram 
(Eljirago  Sribunr 
^t.  HouiB  ^lobr-Drmorrat 
ICanBaB  ditg  l^tar 
(§mal|a  Prr 
Srmirr  ^euiB 

l^alt  Hakr  prrald-%rpubliran 

742  Market  Street 
SAN  FRANCISCO 


SUPREME 

Id  Its  Field  and  In  The  Family 

A  Clean,  High-Grade  Newspaper 

The  Omaha  Daily  News 

Has  the 

Largest  Daily  and  Sunday 
Circulation  by  ManyThouiands  and 
“Covers  Nebraska  like  a  Blanket" 

Jan.  Average  72729  and 
Growing  Steadily 
C.  D.  BERTOLET 
Mngr.  Gen'l  Adv.  Dept. 

1110  Boyce  Bide**  Chicago 

366  Fifth  Ave.,  New  York 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 


WASHINGTON 


C.  T.  BRAINARD,  President. 

Representatives: 

J.  C.  WILBERDING.  A.  R.  KEATOR, 
Brunswick  Bldg.,  601  Hartford  Bldg., 

NEW  YORK.  CHICAGO 


Detroit  Saturday  Night 

is  an  established  factor  in  the  newspaper 
life  of  Detroit  and  Michigan.  Its  influence 
advances  beyond  the  bounds  of  its  home 
community,  and  in  this  larger  influence 
there  have  come  both  to  the  readers  of,  and 
the  advertisers  in,  DETROIT  SATURDAY 
NIGHT  a  larger  measure  of  personal  profit. 

Foreign  Advertising  Representatives 

F.  S.  KELLY  &  CO.  GEO.  H.  ALCORN 
121$  People*  Oas  Bldg.  Tribune  Bldf . 

CHICAGO  NEW  YORK 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  Associated 
Press  leased  wire  service. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Looia 
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See  How 

POST  Publicity  Progresses 

February,  1912 — Strong! 

February,  1913---Stronger!! 

February,  1914 — Strongest!!! 

February  is  a  between-season  month  in  business — yet  there  is  no  halt  to 

the  Post’s  advance  in  leadership. 

Here  Are  the  Totals  of 

DISPLAY  ADVERTISING 


In  Boston  papers  having  daily  and  Sunday 
editions  for  February,  1914,  also  compared 


February,  1913  and  1912: 


Post  .  . 

Glohe  .  , 
American 
Herald  .  . 

Post  Led 
Post  Led 
Post  Led 


AGATE  LINES 

438,533 

346,637 

332,691 

228,148 


AGATE  LINES 

411,129 

348,223 

320,763 

240,730 


AGATE  LINES 

372,398 

347,115 

326,806 

205,565 


The  Post  Boom  for  1914  Is  On 

Display  Advertising  Totals  for  January  and 
February  Combined 

1914  1913 

AGATE  LINES  AGATE  LINES 

Boston  Post  .  .  .  948,703  870,715 

Boston  Globe  .  .  735,391  772,734 

Boston  American  746,984  708,034 


Boston  Herald 


Globe  by  . 
American  by 
Herald  by 


511,760  536,827 

213,312  97,981 

201,719  162,681 
436,943  333,888 


Classified  Advertising  Not  Included  in  Any  of  Above  Totals 


Boston  Daily  Post  February,  1914,  Average  Circulation 

404,059 

Gain  of  10,933  Copies  Per  Day  Over  February,  1913 

Boston  Sunday  Post  February,  1914,  Average  Circnlation 

327,673 

Gain  of  9010  Copies  Per  Sunday  Over  February,  1913 


Eastern  Representatives,  KELLY-SMITH  CO. 
220  Fifth  Avenue  New  York 


Western  Representative,  C.  GEORGE  KROGNEISS 
Marquette  Building  -  Chicago-' 
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CANADA’S  PRESS  ASS’N 

It’s  m  Business  Organization  Similar 

to  the  A.  N.  P.  A.  of  the  United 

States — Has  800  Members — How  It 

Helps  the  Newspaper  Publishers 

to  Accomplish  Larger  Things. 

While  the  .\mcrican  Newspaper  Pub¬ 
lishers’  Association  has  been  develooing 
in  strength  and  inlluence  until  it  over¬ 
shadows  other  newsnaper  associations, 
an  organization  of  similar  character  has 
sprung  into  existence  in  Canada,  the 
Canadian  Press  .Association,  which  to- 
daj-  is  composed  of  800  newspaper  pub¬ 
lishers.  editors  and  business  managers, 
representing  over  ICO  dailies,  450  week¬ 
lies  and  75  trade  and  class  publications. 

The  membership  of  the  Canadian 
Press  .AsscK'iation  is  being  divided  into 
five  territorial  divisions,  known  respect- 
ivelj"  as ;  The  Maritime  Province  Divi¬ 
sion,  the  Ontario  and  Quebec  Division, 
the  Manitoba-Saskatchewan  Division, 
the  Alberta  and  Eastern  British  Colum¬ 
bia  Division  and  the  Western  British 
Columbia  Division.  Three  of  these  di¬ 
visions  are  now  organized  and  at  work 
in  their  respective  territories;  the  other 
two  will  be  organized  during  the  next 
few  months.  The  approved  expenses  of 
these  territorial  divisions  up  to  10  per 
cent.  oi  the  amount  paid  in  fees  to  the 
national  organization  by  the  members 
will  be  paid  out  of  the  national  treasury. 
Tlrs  insures  efficient  local  as  well  as 
national  organization. 

DIVISION  OF  THE  WORK. 

Ti'.e  work  of  the  Canadian  Press  .As¬ 
sociation  is  carried  on  through  the  fol¬ 
lowing  departments :  .Advertising  .Agents, 
Credit  Infiirn’ation,  Collection,  Free 
Publicity,  Labor,  Paper,  Postal,  Promo¬ 
tion  and  Cost  Educational.  The  adver¬ 
tising  agents’  department  investigates  the 
qualifications  of  advertising  agents,  and 
withholds,  grants  or  cancels  recognition ; 
in  short,  it  works  for  the  protection  of 
the  newspapers  in  all  their  relations  with 
the  agents.  Out  of  the  sixty  adver¬ 
tising  agents  in  Canada,  only  twenty- 
three  have  satisfied  the  committee  that 
they  are  entitled  to  reco^ition.  On 
several  occasions  the  committee  has  pre¬ 
vented  serious  loss  to  the  newspapers  by 
requiring  a  recognized  advertising 
agent  to  prove  his  financial  condition 
or  by  requiring  him  to  furnish  bonds 
for  the  further  protection  of  members 
of  the  Association. 

The  Credit  Information  Department 
furnishes  the  membership  with  a  semi¬ 
monthly  bulletin  service  of  information 
regarding  the  financial  position  and 
manner  of  payment  of  advertising 
agents  and  direct  advertisers.  In  addi¬ 
tion,  individual  reports  are  furnished 
on  request.  The  credit  information 
given  in  these  bulletins  and  reports  has 
been  the  means  of  protecting  members 
from  “dead  beats”  and  “slow  payers.” 
Further,  the  knowledge  that  dilatoriness 
in  the  payment  of  accounts  will  be  re¬ 
ported  in  these  bulletins  to  the  news¬ 
papers  represented  in  the  membership 
of  the  .Association  has  a  good  moral 
effect  on  advertising  agents  and  direct 
advertisers  generally. 

COLLECTIONS  A  FEATURE. 

The  Collection  Department  is  a  new 
feature  of  the  Association’s  activities. 
It  is  not  thoroughly  organized  as  yet, 
but  even  in  its  unorganized  state  it  has 
secured  the  collection  of  many  accounts,, 
some  of  which  had  been  given  up  by 
the  members  for  whom  they  were  col¬ 
lected.  It  is  proposed  to  have  attorneys 
in  the  various  cities  in  Canada  and  Uni¬ 
ted  States  in  which  general  advertising 
originates,  and  thus  be  in  a  position  to 
prosecute  under  the  following  schedule: 
For  the  first  $6  collected  there  will  be 
a  charge  of  50  per  cent,  of  the  amount 
collected,  with  a  minimum  charge  of  50 
rents;  'for  amounts  collected  from  $6 
to  $20,  $3;  for  amounts  collected  from 
$20  to  $50,  IS  per  cent,  with  a  maxi¬ 
mum  charge  of  $5;  for  amounts  col¬ 
lected  in  excess  of  $50, 10  per  cent.  When 
the  Collection  Department  is  fully  or¬ 
ganized,  it  will  be  of  tremendous  value 
to  the  Credit  Information  Department, 
for  it  will  indicate  very  clearly  the  man¬ 
ner  in  which  advertising  agents  and  di¬ 


GUY  B.  BARHAM, 

PUBLISHER  OF  THE  LOS  ANGELES  EVENING 


rect  advertisers  are  paying  their  ac¬ 
counts. 

The  Free  Publicity  Department  pub¬ 
lishes  a  free  publicity  semi-monthly  bul¬ 
letin  service.  .Attempts  to  secure  free 
publicity  in  the  newspapers  of  Canada 
are  recorded  and  an  effort  is  made  to 
show  the  real  purpose  of  each  request. 
The  work  of  the  Free  Publicity  Depart¬ 
ment  is  gradually  stamping  out  the  free 
publicity  evil,  and  increasing  the  adver¬ 
tising  appropriations  of  general  adver¬ 
tisers,  by  making  it  increasingly  difficult 
to  secure  the  free  insertion  of  disguised 
advertising  mutter  in  the  newspapers 
of  Canada. 

TAKES  UP  L.\BOR  PROBLEMS. 

The  Labor  Department  is  a  new  de¬ 
partment  authorized  by  the  last  annual 
convention  of  the  association.  This  de¬ 
partment  will  issue  from  time  to  time 
bulletins  showing  the  wage  scale,  agree¬ 
ment  conditions,  etc.,  in  force  in  the 
variojs  cities  throughout  Canada. 
Changes  in  wage  scales,  conditions  of 
labor,  etc.,  will  be  reported  as  they  oc¬ 
cur.  Comments  will  be  made  upon 
agreements  entered  into  between  mem¬ 
bers  and  their  respective  local  unions. 
Assistance  will  be  given  to  members  in 
the  negotiation  of  such  agreements ;  and. 
if  possible,  arrangements  will  be  made 
for  the  guaranteeing  of  them  by  the  In¬ 
ternational  Unions,  and  the  preventing 
of  strikes  before  recourse  to  arbitration, 
by  the  negotiating  of  an  arbitration 
agreement  with  the  various  International 
Unions.  The  Labor  Department  is  un¬ 
der  the  direction  of  a  Labor  Commit¬ 
tee. 

The  Paper  Department  is  another 
new  feature  of  the  work  of  the  Asso¬ 
ciation,  authorized  at  the  last  annual 
convention.  This  department  will  pub¬ 
lish  from  time  to  time  statistics  show¬ 
ing  the  capacities  of  the  various  news 
print  mil’s  on  each  size  of  machine  in 
their  re.-pective  equipments,  and  new 
productions :  thu.;  showing  members 
which  mills  are  best  equipped  for  their 
respective  ofders.  This  department  will 


keep  the  members  posted  regarding 
prices  of  paper;  will  make  a  study  of 
the  methods  in  use  in  various  daily 
newspaper  offices  to  cut  down  the  paper 
bill  through  checking  before  and  after 
press  runs,  reducing  margins,  careful 
disposition  of  waste,  etc.,  and  report  to 
the  members;  will  follow  legislation  af¬ 
fecting  the  paper  industry'  in  its  relations 
with  the  newspapers ;  and  will  investi¬ 
gate  the  freight  rates  on  paper  and 
work  for  the  prevention  of  discriminat¬ 
ing  rates.  The  Paper  Department  is 
under  the  direction  of  a  Paper  Com¬ 
mittee. 

CONSIDERS  POSTAL  RATES. 

The  Postal  Department  will  represent 
the  Association,  and  seek  to  secure  the 
carrying  out  of  their  recommendations, 
in  all  matters  affecting  the  handling  of 
newspapers  by  the  Post  Office  Depart¬ 
ment.  This  department  proved  its 
worth  very  clearly  in  the  fall  of  1912, 
when  its  prompt  action  in  the  matter 
warded  off  an  increase  in  the  second 
class  postal  rate  that  at  that  time  seemed 
imminent.  The  Postal  Department  has 
recently  had  made  a  thorough  investi¬ 
gation  of  all  matters  pertaining  to  the 
handling  of  second  class  mail  by  the 
Post  Office  Department,  in  order  that 
the  interests  of  the  newspapers  may  be 
properly  looked  after  in  connection 
with  the  proposed  increase  in  the  postal 
rate  on  second  class  matter.  The  Pos¬ 
tal  Department  is  under  the  direction 
of  a  Postal  Committee. 

The  Promotion  Department  is  an  ev¬ 
olution  of  the  Advertising  Department, 
under  whose  auspices  a  national  cam¬ 
paign  to  advertise  advertising  was  con¬ 
ducted  during  1912  and  the  summer  of 
1913.  In  that  campaign  approximately 
2.500.(X)0  lines  of  daily  newspaper  space 
were  used  to  advertise  advertising. 

The  campaign  to  advertise  advertising 
in  Canada  which  was  inaugurated  last 
year  by  the  Canadian  Press  .Association 
was  a  marked  success.  One  hundred 
and  six  out  of  130  daily  newspapers 
are  members  of  the  organization. 


Under  Guy  B.  Burham  It  Makes  a 
Notable  Gain  in  Circulation 
and  Advertising. 

One  of  the  Pacific  Coast  .newspapers 
that  is  making  rapid  progress  is  the  Lov 
Angeles  Herald.  Its  publisher,  Guy  I! 
Barham,  has  for  a  number  of  years  heen 
an  intimate  personal  friend  of  William 
R.  Hearst,  who  has  been  his  constant 
adviser  and  has  given  him  the  result- 
of  his  own  experience  in  the  newspaper 
field. 

Mr.  Barham  was  born  in  Los  Angeles 
County  forty-five  years  ago.  While  still 
a  youth  he  published  a  successful  week¬ 
ly  paper.  For  a  number  of  years  he 
was  owner  of  the  San  Francisco  Post 
previous  to  the  fire.  After  he  sold  out 
he  engaged  in  the  custom  brokerage 
business,  in  which  he  is  still  actually 
interested. 

When.  Mr.  Barham  took  hold  of  the 
Los  Angeles  Herald  he  found  that  it 
had  great  possibilities.  He  reorganizid 
the  staff,  introduced  features  that  ap¬ 
pealed  to  women,  increased  the  amount 
of  local  news  printed,  and  in  other  ways 
so  improved  the  paper  that  it  rapidly 
increased  in  circulation  and  in  advertis 
ing  patronage.  To-day  there  are  sixty 
local  advertisers  w’ho  use  no  other  Los 
.Angeles  newspaper. 


CHANGES  IN  INTEREST. 

Alma,  Neb. — .Arthur  V.  Shaffer,  for 
the  past  eight  years  editor  and  propri¬ 
etor  of  the  Record,  has  disposed  of  his 
interest  in  it  to  .Arthur  Kimberling. 

Indianola,  Neb. — C.  B.  Hale,  former¬ 
ly  with  the  Red  Cloud  (Neb.)  Chief, 
has  bought  the  Reporter. 

Owen.  Wis. — V.  P.  Barager  ha.s 
bought  the  Enterprise  and  has  assumed 
its  management. 

Albuquerque,  N.  M. — George  S.  Val- 
liant  has  bought  a  paper  here.  He  for¬ 
merly  edited  the  Texaskomian,  which 
he  sold  to  J.  L.  Wadeley  about  a  year 
ago. 

Eureka.  Kans. — Mrs.  T.  C.  Peffer 
has  sold  the  Herald  to  George  G.  Wood, 
well  known  in  State  newspaper  circles 
Mr.  Wood  has  been  owner  and  editor 
of  the  Club  Chief,  of  Okmulgee,  Okla.. 
the  Cedervale  Commercial  and  was  also 
with  the  Toronto  Republican. 

Slippery  Rikk,  Pa. — William  R.  Her¬ 
bert,  a  practical  newspaper  man,  former¬ 
ly  of  Canonsburg.  Pa.,  has  bought  the 
Sun  of  L.  A.  McDonald  who  establish¬ 
ed  it  here  four  years  ago. 

Marsfield,  Wis. — William  Neuen- 
feldt,  formerly  conected  with  the  Demo¬ 
crat,  has  bought  a  half  interest  in  the 
Loyal  Tribune.  He  will  have  charge 
of  the  Tribune  plant. 

Lawrenceiiurg.  Ind. — Mrs.  Edith  M. 
Taylor  has  sold  the  Journal  to  Robert 
P.  English  and  Edward  R.  English,  of 
Bellevue,  Kv.  The  consideration  was 
$5,000. 


West  Chester’s  Oldest  Weekly  Sold. 

The  West  Chester  (Pa.)  Village  Rec¬ 
ord,  one  of  the  oldest  weekly  newspa¬ 
pers  in  Chester  County,  has  been  sold  to 
H.  C.  Bucher,  publisher  of  the  Honey 
Brook  Graphic.  The  record  was  the 
property  of  T.  Lawrence  Evre  and  was 
advertised  to  be  sold  at  a  public  sale 
March  9.  Mr.  Bucher  took  posession 
of  the  plant  on  Monday. 


Barber  Who  Used  Cuts. 

"Where  is  that  barber  who  used  to  have 
the  end  chair?”  asked  the  customer. 

"We  had  to  let  him  go,”  replied  the  boss. 
•“He  had  too  much  talent.” 

“Whaouy  ya  mean,  talent?”  asked  the  cus¬ 
tomer. 

"He  got  so  he  illustrated  his  stories  with 
cuts  when  he  was  shaving  people.”  explained 
the  boss. — Cincinnati  Enquirer. 


The  .Alliance  (Neb.)  Times,  which 
recently  started  a  daily  edition,  h.TS 
added  extensive  equipment  to  its  plant. 


Fire  in  the  business  office  of  the  Sioux 
Falls  (S.  D.)  Press  last  week  did  con¬ 
siderable  damage  to  equipment  and 
Iniilding. 
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‘•I  have  used  The  New  York  World  for  several  years  and  neither 
my  clients  nor  I  would  continue  it  if  we  did  not  feel  that  it  paid.” 

FRED.  C  WILLIAMS,  TELEPHONE  1925  JOHN. 

ADVERTISING  AGENT.  ,|. 

108  FULTON  STREET. 

NEW  YORK. 


Editor  &  Publisher, 

World  Building, 

New  York  City, 


Gentlemen: 


Dec.  29,  1913. 


I  have  your  favor  of  Dec.  22  and  in  answer  to  your  inquiry 
"Does  the  New  York  World  pay  advertisers?"  can  only  say  that  the  fact 
that  I  am  using  the  World  answers  the  question  more  fully  than  a  volume 
of  words.  As  the  advertising  representative  of  Messrs,  Seeman  Brothers 
the  proprietors  of  White  Rose  Ceylon  Tea,  and  in  fact  all  the  popular 
White  Hose  products,  I  have  used  the  New  York  World  for  several  years 
and  neither  my  clients  nor  I  would  continue  it  if  we  did  not  feel  that 
it  paid.  The  splendid  circulation  of  the  New  York  World  among  the 
healthy  middle  classes  makes  it  peculiarly  adapted  to  reaching  consumers 
who-  want  the  best  food  products. 


Yours  very  truly, 


“The  splendid  circulation  of  The  New  York  World  among 
the  healthy  middle  classes  makes  it  peculiarly  adapted 
to  reaching  consumers  who  want  the  best  food  products.” 


Pretty  Good  Reasons  for  Using 

THE  NEW  YORK  WORLD 

And,  besides,  it  leads  in  circulation  and  advertising 
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There  is  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE.  e  CONKLIN 

Foreicn  Representatives 

Steger  Building,  Chicago 

Bruns wicK  Bldg.,  New  York 


The  Catholic  Tribune 

(English) 

Katholischer  Westen 

(German) 

Luxemburger  Gazette 

(German) 

Circulation 
Guaranteed 


40,000 


CATHOUC  PRINTING  CO. 

Dubuque,  Iowa 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertising  Representatites 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


If  you  had  the  surplus  of  con¬ 
sumers  the  GLOBE  offers  you  on  a 
NET  CASH  CIRCULATION  basis, 
and  the  saving  the  GLOBE  offers 
you  on  its  rate  per  thousand  circu¬ 
lation — 

You  would  have  a  double  advan¬ 
tage  over  your  competitor  who 
doesn’t  use  the  GLOBE. 

In  New  York  lYa 


Adyertisers  who  have  always 
nsed  THE  NEW  YORK  TRIBUNE 
because  of  its  Quality  Circulation 
well  know  that  its  Increase  in 
Quantity  involves  no  sacrifice  of 
Character,  and  that  its  readers 
can  be  reached  through  no  other 
paper. 


THE  NEW  ORLEANS  ITEM 

Ab  They  Told  It  to  Uacle  Sam 

3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item . 53,901 

The  DaUy  States . 32,532 

The  Times- Democrat . 25,242 

The  Picayune . 20,837 

That's  why  The  Item  every  wmV  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


WHY  OF  NEWSPAPERS. 

Some  of  the  Specific  Advantages  of 
Newspaper  Advertising — Low  Cost, 
Timeliness,  Avoids  Duplication,  Al¬ 
ways  Under  Control — Its  Direct 
Influence  in  the  Home  Where  Pur¬ 
chases  Are  Discussed — Local  Ads. 

A.  E.  Chamberlain,  of  Knill  &  Cham¬ 
berlain,  special  representatives,  of  Chi¬ 
cago,  gave  the  members  of  the  Asso¬ 
ciation  of  American  Advertisers  some 
valuable  reasons  why  the  newspapers 
should  be  used  in  seeking  business.  He 
said  in  part: 

1  would  much  rather  that  an  advertiser  would 
use  magazines,  bill  boards,  street  cars  or 
novelties  than  not  to  advertise  at  all — not 
only  because  he  immediately  becomes  a  po¬ 
tential  possibility  for  the  greatest  medium 
of  ail,  the  newspaper  (that  will  come  about 
In  due  course  of  time,  anyway,  if  the  ad¬ 
vertiser  is  a  student  of  his  business),  but 
because  we  fellows  in  the  publicity  business 
can  accomplish  more  for  advertising  by 
recognizing  at  least  some  merit  in  the  other 
fellow’s  medium. 

Comparisons  are  odious,  and  I  don’t  want 
to  waste  time  in  making  them.  However,  in 
this  argument  they  become  necessary  to  a 
certain  extent.  Don’t  consider  these  ar, 
guments  as  knocks,  they  are  not,  and  are 
only  used  to  establish  that  quality  of  su¬ 
periority  in  newspaper  advertising  tor  which 
1  contend. 

First,  consider  a  comparison  of  the  cost 
of  advertising  space  in  magazines  and  news¬ 
papers.  Twenty-four  leading  magazines, 
11,7;{9,41.3  circulation  in  U.  S.  and  elsewhere. 
Price,  ?00.72  per  line.  Price  per  line  per 
1,0U0.  $.00517. 

Three  hundred  and  thirty  newspapers  of 
over  5,000  circulation  each,  11,8:58, ISl  cir¬ 
culation  in  46  states  in  U.  S.  only.  Price. 
$15.62  per  line.  Price  per  line  per  thousand, 
$.00132. 

MAGAZINE  DUPLICATION. 

Estimated  duplicate  circulation  in  maga¬ 
zines,  50  per  cent,  (obtained  from  an  adver¬ 
tiser  using  magazine  space).  Duplication  in 
newspai>ers,  one  in  each  city,  none.  RE¬ 
SULT  ;  Newspaper  expense  one-fourth  that 
of  magazines,  and  no  duplication. 

No  further  argument  need  be  used  to 
prove  that  the  country  may  be  covered 
through  newspapers,  securing  a  larger  cir¬ 
culation  at  a  lesser  rate.  You  know  it’s 
true,  anyway. 

The  fact  that  you  are  using  newspapers 
more  and  more  is  ample  proof  of  your 
knowledge  of  the  situation.  Of  course  the 
initial  expense  of  a  newspaper  campaign  is 
larger,  more  copy  is  required,  more  publica¬ 
tions  are  used,  and  more  labor  necessary, 
but  this  does  not  interest  you  directly,  and 
does  not  affect  the  cost  to  you. 

After  quantity,  comes  quality.  Quality  is 
the  great  cry  of  the  magazines  and  periodi¬ 
cal  publications.  Now,  let’s  get  down  to 
brass  tacks,  and  analyze  this  quality  dope. 
What  is  quality?  What  is  the  kind  of 
quality  that  counts?  That  brand  of  quality 
which  attracts  and  holds  the  interest  of  the 
readers.  Is  it  owned  by  the  publications 
that  contain  entertaining  fiction,  or  is  it 
found  in  the  newspaper  that  contains  the 
daily  record  of  the  world’s  news? 

Is  it  located  In  the  publication  that  prints 
beautiful  pictures,  or  Is  it  In  the  newspaper 
than  prints  the  record  of  local  births,  deaths, 
and  local  society  events,  in  which  you  and 
your  family  are  personally  interested?  Is 
this  quality  found  In  the  publication  that 
you  read  only  during  your  moments  of 
leisure,  when  you  have  nothing  else  to  do,  or 
is  it  always  found  in  the  newspaper  that  you 
read  every  day,  twice  a  day,  as  regularly 
as  you  eat  your  meals,  that  Is  a  real,  vital, 
pulsating  part  of  the  very  life  you  are  living, 
that  comes  to  you  at  your  breakfast  table, 
goes  with  you  to  your  office,  returns  with 
you  again  at  night  to  the  family  fireside, 
whose  columns  contain  those  great  stories 
of  human  Interest,  of  the  happenings  of  now? 

ALL  ADVERTISING  IS  LOCAL. 

And  this  brings  us  to  the  question  of  local 
and  so-called  "foreign”  advertising.  Of 
course,  you  will  say  that  local  advertising 
is  not  under  discussion.  Only  foreign  ad¬ 
vertising  Is  to  be  considered.  You’re  wrong, 
absolutely  and  irrevocably  wrong.  There  is 
positively  no  such  thing  as  foreign  advertis¬ 
ing,  except  mail-order  advertising.  Every¬ 
thing  advertised.  Is  sold  here  and  now.  You 
cannot  sell  your  goods  In  Chicago,  no  mat¬ 
ter  if  you  use  every  medium  In  the  world, 
if  these  goods  are  not  on  sale  in  Chicago. 
Therefore,  this  statement  needs  no  proof. 
It  Is  an  axiom.  All  advertising  is  local. 

You  may  say  that  the  so-called  foreign 
advertiser  using  small  space  Is  overshadowed 
by  the  big  copy  of  the  local  stores.  Walt  a 
minute,  let’s  see.  'What  does  your  wife 
(she’s  the  buyer)  read  first? — in  the  news¬ 
paper.  She  reads  the  advertisement  of  the 
local  merchant:  so  does  my  wife,  and  I 
say  positively  that  In  Chicago  greater  news 
value  la  contained  in  the  advertisements  of 
Marshall  Field  than  In  most  of  the  other 
reading  matter  published,  as  far  as  the 
average  woman  Is  concerned.  That  copy 
enhances  the  value  of  yours,  and  does  not 
detract  from  It. 

The  fact  that  newspaper  advertising  Is 
local  makes  possible  the  Important  feature 
of  co-operation.  Many  newspapers  now 
have  a  co-operation  department  for  the 
assistance  of  advertisers.  These  departments 
gather  information,  help  in  getting  distri¬ 
bution,  and  assist  the  advertiser  in  many 
ways.  The  publisher  is  on  the  ground. 


He  knows  the  Jobber  and  many  of  the  retail¬ 
ers,  personally.  He  frequently  helps  them 
and  they  are  willing  to  help  him. 

PROPER  DISTRIBUTION. 

Then,  too,  the  advertiser  can  take  a  sec¬ 
tion  of  the  country,  or  only  one  city,  if  you 
please.  Get  bis  distribution  with  the'  co¬ 
operation  of  the  newspaper,  and  try  out  his 
copy.  He  need  not  spend  all  of  his  appro¬ 
priation,  until  bis  copy  has  been  thoroughly 
tested,  and  is  a  known  quantity ;  then  he 
may  add  a  section  here  and  there  until  he 
has  the  whole  country  covered,  all  of  the 
time  using  the  profits  on  sales,  already 
made  to  increase  his  advertising  appropria¬ 
tion  and  extend  his  business.  Again,  he 
knows  "Where  he’s  at.” 

This  is  a  big  country.  There  is  usually 
some  portion  of  it  where  conditions  are  bad. 
You  can  cut  that  section  out  on  a  news¬ 
paper  campaign,  save  your  ammunition  and 
concentrate  your  fire  where  it  will  do  the 
most  good.  In  a  medium  of  general  circu¬ 
lation  you  have  got  to  buy  all  of  its  cir¬ 
culation — good,  bad  and  indifferent. 

No  medium  other  than  a  newspaper  can 
publish  an  absolutely  up-to-the-minute  ad¬ 
vertisement. 

In  no  other  medium  can  local,  financial  or 
weather  conditions  be  met  in  your  copy.  You 
can  advertise  furs  and  overcoats  on  a  cold 
day,  rubbers  and  umbrellas  on  a  wet  day, 
cold  drinks  on  a  hot  day,  and  hot  drinks  on 
a  cold  day.  You  can  stop  your  advertising 
if  the  financial  market  hits  you  a  jolt,  or 
you  can  increase  your  space  instantly  if 
your  financial  condition  warrants  it. 

Y'ou  don’t  have  to  pay  for  your  space 
sixty  or  ninety  days  before  the  ad  is  pub¬ 
lished.  Nor  do  forms  close  thirty,  sixty  or 
ninety  days  ahead  of  the  time  your  copy 
appears,  without  an  opportunity  for  you  to 
change  it  at  the  last  moment,  should  you 
find  it  necessary  or  desirable.  Your  adver¬ 
tisement  is  always  under  your  own  control. 
In  the  newspaper  you  can  advertise  now. 
Y’ou  can’t  do  it  in  any  other  medium. 

Now,  how  about  the  home?  It  is  In  the 
home  that  purchases  are  discussed,  and 
arrangements  made  to  buy.  The  medium 
that  goes  into  the  home  when  and  where 
these  discussions  are  held,  undoubtedly,  has 
the  greatest  pulling  power.  And  that  is  the 
newspaper. 

MICHIGAN  NEWS  NOTES, 

(Special  Correspondence.) 

1  homas  Sherman,  who  for  many  years 
was  edit9r  of  the  Port  Huron  (Mich.) 
Times,  died  at  his  home  in  that  city  Sat¬ 
urday,  I’eb.  28,  after  an  illness  of  several 
months.  He  left  editorial  work  when 
the  Times  combined  with  the  Herald. 


Dudley  A.  Siddall,  of  the  Grand  Rap¬ 
ids  (Mich.)  Press,  of  which  he  had 
been  state  editor  about  two  years,  has 
joined  the  advertising  staff  of  the  Lan¬ 
sing  (Mich.)  State  Journal.  His  posi¬ 
tion  in  Grand  Rapids  has  been  taken  by 
.\rthur  G.  Hunter. 

The  Pontiac  (Mich.)  Press-Gazette 
has  moved  into  its  new  home,  which  was 
built  expressly  for  a  newspaper  office. 
The  building  is  modern  in  every  detail. 
All  departments,  from  local  room  to 
mailing  room,  are  on  the  same  floor. 


Rev.  D.  A.  Holman,  of  Grand  Rapids, 
Mich.,  has  established  a  syndicate  for 
supplying  church  periodicals  with  news, 
pictures  and  features.  It  is  called  the 
National  Religious  Press. 


THE  PITTSBURG 
PRESS 

Has  the  Largest 

Duly  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertisinj  Representatives 
1.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldj.,  Chicagu 


Jack  F.  Cremer,  formerly  manager  of 
the  Marquette  (Mich.)  Chronicle,  and 
more  recently  with  the  Mahin  Advertis¬ 
ing  Agency  in  Detroit,  has  taken  the  po¬ 
litical  beat  on  the  Detroit  Press  Press. 

_  T.  T.  S. 

New  York  Skip  News  Reporters  Dine. 

The  New  York  Shin  News  Report¬ 
ers’  Association  held  its  fourth  annual 
dinner  in  Kalil’s  Restaurant  Saturday 
night.  T.  W.  Williams,  president  of  the 
association,  was  toastmaster.  There 
were  about  seventy-five  present,  .\mong 
the  guests  were  M.  B.  Claussen  of  the 
Hamburg-American  Line,  Thomas 
Thorne  of  the  Red  Star  Line,  W.  J. 
Reilly  of  the  Anchor  Line,  Thomas 
Stead  of  the  Cunard  Line,  E.  Bergren 
of  the  Royal  Mail,  and  David  Lindsay 
of  the  White  Star  Line.  Those  who 
contributed  to  the  evening’s  entertain¬ 
ment  included  the  High  Life  Quartet, 
the  Edwards  Comedy  Club,  Abrahams, 
White  and  Young,  and  Eugene,  the  vio¬ 
linist.  _ 

Lebanon,  Tenn. — Nathan  G.  Robert¬ 
son  has  bought  the  Democrat  of  E.  E. 
Adams.  Mr.  Robertson  formerly  owned 
the  Banner. 

Mount  Aye,  Ia.— George  I.  Bartow 
and  J.  P.  Mills  have  bought  the  Journal 
of  J.  S.  Sheperd  and  Son. 


THE  EVENING  MAIL  has  shown 
a  consistent  gain  in  lines  of  adverti? 
ing  printed  for  a  period  of  more  than 
six  years — this  in  spite  of  a  strict 
censorship  of  advertising  not  main¬ 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


^he  only  yeW  YorX 
morning  newspaper 
Which  made  a  gain 
in  February 

The  New  York  Tin  es  was  the 
only  mornin"  newspaper  in  New 
York^ which  published  more  ad¬ 
vertising  in  February,  1914,  than 
in  February,  1913. 


^he  "Buying  Power  of 
Post  readers  is  far  greater 
than  that  of  any  other 
newspaper  in  Pittsburgh. 

THE  PITTSBURGH  POST 

CONE,  LORENZEN  &  WOODMAN 
IForcign  Representatives 
[New  York,  Kansas  City,  Chicago 


Get  the  Best  Always 


Efie 

^ittieiburs  JSiKpatcii 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 
Brunswick  Building,  New  York 
HORACE  M.  FORD. 

People’s  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


THE  PEORIA 
JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PA?D  Circulation 

H.  M.  PINDELL,  Prop. 
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PRESS  ASSOCIATIONS* 

riie  Buckeye  Press  Association  held 
,i  tliree-day  convention  at  Akron,  O., 
last  week.  Newspaper  problems  were 
discussed.  Ad  Iresses  were  made  by  E. 
Benjamin  Yale,  of  Waynesfield,  O., 
1  rc'ideiit  of  the  association;  C.  L. 
Knight,  editor  of  the  Beacon  Journal; 
A.  P.  Sandies,  of  Columbus,  president 
.1  the  Ohio  Agricultural  Commission. 
V  trip  through  a  number  of  the  Akron 
■  :ett)rics  was  a  feature  of  the  conven- 


country  editor  must  use  better  business 
methods,  said  Harry  W.  Wheelock. 
editor  of  Wheelock’s  Weekly,  he  mus. 
stiffen  his  backbone  and  charge  prices 
which  pay  him  a  profit.  One  afternoon 
was  devoted  to  a  symposium  on  adver¬ 
tising.  John  E.  Casey,  speaking  on 
“Protecting  the  Home  Merchant,”  said 
that  to  many  country  editors  the  mer¬ 
chant  seemed  as  much  in  need  of  pro¬ 
tection  as  the  cat  from  the  canary. 


GETTING  PEOPLE  TO  CHURCH. 


.'Senator  Oliver,  of  Pennsylvania,  was 
iln-  principal  speaker  at  the  annual  ban- 
.('1  t  of  the  New  England  Women’s 
I'lcss  Association  in  Boston  last  week. 
.Mrs.  H.  H.  Uey,  president  of  the 
\\  l  inen’s  Press  Club,  of  New  York, 


Sixty  Per  Cent,  of  Iowa  City  Popula¬ 
tion  Induced  to  Attend  Service 
Through  Advertising. 

The  efficiency  of  newspaper  advertis¬ 
ing  was  demonstrated  conclusively  re- 


hi  light  greetings  from  the  New  York  cently  in  Iowa  City,  Iowa,  where  a  “Go 
wcmeii  newspaper  workers.  Charles  to  Church  Sunday”  campaign  was  pro- 
\\ .  J.  Tennsut  spoke  on  “The  Making  moted  successfully  through  newspaper 
of  a  Newspaper,”  and  Prank  J.  Bon-  publicity.  The  three  evening  nevvspa- 
lu.lc,  formerly  of  the  Boston  Herald,  pers — the  Republican,  the  Daily  Press 
nad  an  original  poem.  Mrs.  Myra  B.  and  the  Citizen — co-operated  in  printing 
Lord,  head  of  the  New  England  Asso-  page  and  half  page  advertisements  at  a 
elation,  presided.  minimum  rate  and  in  throwing  open 

-  their  news  columns  to  publicity  stories 

•  Truth,  eternal  truth,  is  the  master  of  the  campaign.  A  sample  of  the  dis- 
ui  the  .Associated  Press,”  declared  Mr.  play  advertising  is  given  in  the  text  of 


.Melville  E.  Stone,  the  general  man¬ 
ager  of  that  organization,  in  an  ad¬ 
dress  to  the  editors  and  publishers  who 


the  half  page  advertisement  in  the  Iowa 
City  Press: 

When  Lincoln's  name  was  mentioned  for 


I'orni  the  Southwestern  /association  of  the  presidency  some  one  said,  “Lincoln  has 

nothing,  only  plenty  of  friends.”  It  was  true 


the  .Associated  Press,  at  Mobile,  Ala., 
recently. 

"No  newspaper  that  does  not  tell  the 
truth  in  its  news  and  editorial  columns  friendship 


he  borrowed  money  to  move  bis  family  to 
Washington  after  he  was  elected  president. 
Yet  he  was  rich.  He  had  friends. 

Do  you  have  an  ambition  to  be  rich  in 
You  must  like  to  meet  an  old 


live  and  keep  the  respect  of  the  friend,  you  must  enjoy  gripping  his  hand. 


iiniuunity  in  which  it  is  published,” 
said  Major  E.  B.  Stahlman,  publisher 


There  is  a  pleasure  that  cannot  be  cal¬ 
culated  in  the  intercourse  between  friends. 
True  friendship  considers  the  welfare  of 


the  Nashville  (Tenn.)  Banner,  who  others  and  creates  a  feeling  of  natural  con- 
liillowed  .Mr.  Stone.  “This  is  a  new 

age  ot  our  profession.  A  trutntui,  in-  church  fosters  friendships,  there  you 

dependent  press  stands  like  the  tribune  meet  old  friends  and  there  you  make  new 

in  Rome,  for  the  rights  of  the  people 

,  r  1  .1  ;  •  .  .  »  Ti  iN  The  church  alms  to  bring  all  men  to  the 

and  safeguards  their  interests,  said  Ur.  level  of  common  brotherhood.  It  stands  for 
I’Twin  Craighead,  editor  of  the  Mobile  equal  rights  and  complete  justice  for  all  men. 

Register,  in  the  concluding  talk.  , 

”  ’  °  friendship.  Don  t  do  it  coldly,  expecting  rc- 

pulses,  but  do  your  part  and  see  how  happy 
The  midwinter  gathering  of  the  Ar-  ^g“^****  ***  friendship  of  those  you 

k:insas  Press  Association  was  held  at  This  “personal  message  to  you”  is  not  an 
Little  Rock  last  week.  The  feature  of  appeal  to  attend  any  one  church  or  to  favor 
the  meeting  was  the  discussion  of  a  bill  °“®  <lenominatlon,  nor  is  It  directed  to 
,  .  1  .  .1  .  1  •  1  .  any  one  class  of  people.  It  is  a  plea  which 

to  be  presented  to  the  next  legislature,  ^  jg  toped  every  man,  woman  and  child  will 
demanding  publicity  of  all  legal  matters,  he  attracted  to,  interested  in,  convinced  of 
.\ddrcsses  were  made  by  President  T. 
h.  Wood  of  the  association,  Governpr 

Harp  of  .Arkansas,  V.  A.  Breeson,  pub-  The  result  of  the  widespread  publicity 
lisher  of  the  Morrilton  Headlight,  and  campaign  was  that  60  per  cent,  of  the 
others.  population  of  the  city  went  to  church  on 

-  the  morning  of  Washington's  Bitrhday, 

George  B.  Lockwood,  of  the  .Muncie  despite  a  temperature  of  10  degrees  be- 
Press,  was  elected  president  of  the  In-  zero  and  a  raw,  blustery  wind, 
(liana  Republican  Editorial  Association,  Other  methods  of  advertising  were  used, 
at  the  closing  session  of  the  mid-winter  such  as  window  cards,  slides  in  mention 
meeting  in  Indianapolis  last  week,  pteture  theatres,  stickers,  tags,  mailing 
Other  officers  chosen-are:  J.  A.  Kautz,  cards  and  myitation  cards,  but  the  brunt 


of  the  campaign  fell  upon  the  newpapers 
and  they  more  than  made  good. 


Kokomo  Tribune,  vice  president;  New¬ 
ton  Spencer,  Greenfield  Republican,  sec¬ 
retary,  and  Harry  J.  Martin,  Martins- 

ville  Republican,  treasurer.  Big  Pittsburgh  Church  Ad  Campaign. 

.  .  The  first  of  the  big  display  ads  to  be 

I  he  Nevada  Press  Association  con-  used  by  the  churches  of  Pittsburgh  ap- 
cluded  its  third  annual  meeting  at  Reno  pcared  last  Saturday.  The  ad  occupied 
last  week,  with  the  selection  of  Tono-  half  a  page  and  was  prepared  by  Burd 
liah  as  the  next  place  of  meeting.  The  s.  Patterson,  publicity  agent  for  the 
election  of  officers  resulted  in  the  selec-  churches.  It  is  the  intention  of  the 
lion  of  U.  E.  Williams,  of  Fallon,  editor  business  men  who  have  organized  for 
of  the  Churchill  County  Eagle,  as  presi-  the  “Go-to-Church”  movement  to  spend 
(lent  to  succeed  Phil  Triplet,  editor  of  at  least  $5,000  a  year  on  the  new  de- 
the  Wells  Herald.  Other  officers  chosen  parture.  It  is  believed  that  the  news- 
were:  V.  L.  Ricketts  of  Reno,  vice  paper  method  of  publicity  not  only  will 
president;  E.  R.  Harroun  of  Winne-  prove  more  effective,  but  also  will  save 
mucca,  secretary;  E.  M.  Steninger  of  much  money  which  hitherto  has  gone 


Lika,  treasurer. 


into  various  dubious  schemes  to  in¬ 
crease  church  attendance. 


At  the  annual  convention  of  the  Min¬ 
nesota  Editorial  Association  held  in  . .  _  .  ^ 

.Minneapolis  last  week,  the  following  P«»tor  Approves  Own  Obituary, 

officers  were  elected:  H.  C.  Hotaling,  After  reading  his  own  obituary  in  the 
.Mapleton  Enterprise,  president;  J.  C.  St.  Thomas  (Ont.)  Times  Saturtlay,  the 
.Morrison,  Morris  Tribune;  Harry  W.  Rev.  Dr.  Pascoe,  of  Hamilton,  dispatch- 
Wheelock,  Wheelock’s  Weekly,  and  ed  the  following  letter  to  the  editor: 
barley,  N.  Dare,  Walker  Pilot,  vice  “I  learn  for  the  first  time  that  I  am 
presidents.  Herman  Roe  of  Northfield,  dead.  It  came  as  a  big  surprise  to  me 
was  chosen  for  another  term  as  secre-  when  I  read  it  in  your  paper.  If  what 
lary  and  David  Ramalev  of  St.  Paul,  I  read  in  your  paper  is  true,  my  corpse 
was  re-eheted  treasurer.  A  newspaper  should  be  resting  where  my  dead  are 
.should  be  the  torch  bearer  for  the  com-  lying — in  St.  Thornas’  Cemetery.  When 
munity,  but  it  cannot  go  tio  far  ahead  I  am  really  dead  it  will  (D  .V.)  be  jy- 
or  the  torcii  will  be  lost  to  the  sight  of  ing  there.  At  present  I  have  no  im- 
the  readers,  Allan  D.  Allert  told  the  mediate  intention  of  occupying  that 
members  of  the  association.  The  place  of  rest.” 


On  Monday,  March  30th,  Slyp  ^ork  Euptting  jPnflt 
will  issue  a  Supplement  devoted  exclusively  to  Public 
Utilities,  including  Traction,  Gas,  Electric  Light,  Heat 
and  Power  Companies.  It  will  aim  to  be  the  most  com¬ 
plete  treatment  which  the  subject  has  yet  received. 
Besides  a  comprehensive  account  of  the  rise,  the  prog¬ 
ress  ^  and  the  present  state  of  development  of  Public 
Utilities  throughout  the  country  it  will  contain  a  large 
number  of  specially  contributed  articles  by  recognized 
experts  in  the  different  branches  and  by  other  men 
eminent  in  this  field 

Recognizing  the  tremendous  strides  made  by  Public 
Utilities  generally  during  the  past  few  years  and  the  in¬ 
creasing  importance,  stability  and  value  of  their  secu¬ 
rities,  The  New  York  Evening  Post  has  undertaken  a 
serious  consideration  and  discussion  of  the  subject  and 
will  present  in  this  and  succeeding  issues,  a  clear  and 
concise  exposition  of  the  fundamentals  governing  them, 
together  with  information  that  every  banker  and  in¬ 
vestor  should  possess  in  order  properly  to  distinguish 
between  substantial  and  conservative  undertakings  and 
those  that  are  of  less  assured  character  and  standing. 

Every  phase  of  the  Public  Utility  situation  will  be 
dealt  with.  The  inquiry  is  being  directed  into  various 
sections  of  the  country  in  the  effort  to  obtain  first-hand 
information  upon  all  the  aspects  of  the  question,  with 
special  regard  to  the  interests  of  the  investor  in  Public 
Utility  Securities. 


SOME  of  the  SPECIAL  FEATURES  and  ARTICLES 

Statistical  Tables  of  Interest  to  the  Investor;  Position  of 
Public  Utility  Securities  in  the  various  markets;  What  in¬ 
vestors  should  know;  How  to  analyze  financial  statements, 
etc. ;  Influence  of  Public  Service  Commissions  in  standard¬ 
izing  and  regulating  capitalization,  rates,  etc.;  Question  of 
providing  funds  for  replacements ;  How  security  holders  have 
fared  in  cases  of  receivership,  etc. ;  Influence  of  Public  Util¬ 
ity  Enterprises  on  population  and  wealth  of  communities; 
Practical  questions  of  engineering  and  finance ;  Instances  of 
great  engineering  obstacles  overcome;  Legislation,  past, 
present  and  prospective;  Future  use  of  electricity  from 
water  power,  etc.;  Relations  of  Corporations  to  the  Public; 
Standards  of  Publicity. 


The  Public  Utilities  Number  will  go  to  many 
thousands  of  investors.  Because  of  the  unique  and 
authoritative  position  enjoyed  by  The  New  York  Even¬ 
ing  Post,  its  influence  will  be  broadly  felt  throughout 
the  country. 

This  is  an  exceptional  opportunity  for  advertising 
the  securities  of  individual  companies  and  groups  of 
companies,  and  for  all  all  classes  of  general  advertising 
as  well. 

Many  of  the  most  important  corporations  in  the 
country  have  engaged  space  in  which  to  tell  the  story 
of  their  own  progress. 

For  advertising  rates  or  other  information  address 

Public  Utilities  Department 

Npuj  |i0rk  lEwttmg 

3  cents  a  copy  Daily.  5  cents  on  Saturdays. 

By  mail,  $10.00  a  year. 
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THE  NEW  YORK  TRIBUNE  CONTEMPT  CASE. 

Two  members  of  the  New  York  Tribune  city  staff 
were  fined  $500  each  this  week  for  contetnpt  of  court 
in  refusing  to  reveal  to  a  Federal  Grand  Jury  their 
sources  of  news  in  two  recent  smuggling  cases. 
They  had  scored  a  beat  in  securing  confidential  in¬ 
formation  not  obtainable  through  the  usual  chan¬ 
nels.  There  was  no  question  as  to  the  accuracy  of 
the  news  printed  nor  were  the  newspaper  men  ac¬ 
cused  of  committing  a  crime.  They  simply  refused 
to  divulge  their  sources  of  information  on  the 
ground  that  it  might  tend  to  incriminate  them. 

Bent  upon  locating  the  leak  in  the  department  the 
I  reasury  officials  obtained  from  President  Wilson  a 
pardon  securing  the  newspaper  men  against  punish¬ 
ment  of  any  crime  involved  in  their  answer¬ 
ing.  Persistent  refusal  to  give  up  the  informants’ 
names  led  to  the  fine,  and  a  possible  jail  term  if  they 
fail  to  purge  themselves  of  contempt.  Judge  Hand, 
in  imptising  the  penalty,  sustained  the  President’s 
right  to  issue  a  pardon  to  a  person  not  convicted. 

It  is  an  established  principle  in  the  practice  of 
journalism  that  the  confidential  relation  obtaining 
lH.*twecn  the  reporter  and  his  informant  is  as  close 
and  binding  as  that  which  the  law  recognizes  be¬ 
tween  doctor  and  patient  or  lawyer  and  client.  In¬ 
deed,  It  is  one  of  the  protective  measures  that  se¬ 
cures  a  reasonable  freedom  for  the  press.  Much 
information  is  thus  obtained  by  the  newspapers 
through  confidential,  though  virtually  unofficial, 
sources.  It  is  one  of  the  safeguards  of  a  democratic 
government -and  permits  a  vigilant  press  to  keep  all¬ 
watchful  eyes  upon  the  public  service. 

Is  not  the  Treasury  Department,  then,  taking  on 
a  bureaucratic  function  when  it  seeks  to  control  in¬ 
formation  concerning  governmental  operations  about 
which  the  people  are  entitled  full  publicity?  If  it  is 
a  crime  to  obtain  news  through  any  channel  avail¬ 
able  to  the  alert  newspaper  man,  and  punishment  is 
to  be  meted  out  to  both  informant  and  informer, 
then  the  liberty  of  the  press  is  seriously  threatened. 

Newspaper  men  are  ever  on  the  alert  for  “inside” 
news  and  never  betray  the  confidence  under  which 
alone,  in  many  cases,  they  are  able  to  obtain  official 
information  unofficially.  The  Tribune  men  assert 
that  they  will  continue  to  refuse  to  divulge  their 
informants’  names,  come  what  may.  To  have  be¬ 
trayed  the  men  who  trusted  them  would  not  only- 
have  earned  the  contempt  of  their  fellow-workers, 
but  would  have  meant  ostracism  from  the  newspaper 
field.  The  courts’  action  is  unreasonable  and  re¬ 
stricts  personal  liberty.  Our  whole  constitutional 
system  is  based  upon  the  freedom  of  the  press  and 
its  safeguarding  for  the  greatest  public  good. 

We  are  living  in  an  era  of  governmental  pub 
licity  and  any  attempt  to  muzzle  the  press  by  clog¬ 
ging  the  channels,  above  or  below  ground,  through 
which  news  must  be  obtained,  is  a  blow  at  that 
democratic  freedom  which  has  been  the  glory  and 
example  of  our  land. 


POUTICAL  ADVERTISING  REWARDS. 

The  Bureau  of  Municipal  Research  which  has 
exposed  many  irregularities  in  the  New  York  City 
government  has  discovered  that  the  municipal  gov¬ 
ernment  is  paying  for  political  advertising  45  cents 
a  line  to  reach  100,000,  when  by  using  the  ten  largest 
rejected  newspapers  it  would  have  to  pay  only  10 
cents  a  line  to  reach  the  same  number  of  people. 

This  fact  surprises  no  one  who  has  to  do  with 
politics.  Newspapers  are  selected  for  advertising 
purpo.ses  by  political  leaders  not  according  to  their 
value  as  advertising  mediums,  based  upon  the  quan¬ 
tity  of  circulation,  but  as  a  reward  for  services 
rendered  the  party.  In  other  words  much  of  it  is 
graft  pure  and  simple. 

In  some  instances  the  newspapers  chosen  have 
high  standing,  for  journals  of  that  type  often  do 
yeoman’s  service  for  “the  cause.”  and  are  entitled 
to  consideration  when  the  political^  plum  tree  :s 
shaken.  As  long  as  human  beings  are  constituted 
as  they  are,  and  as  long  as  there  are  political  parties 
with  favors  to  bestow,  so  long  will  those  news¬ 
papers  continue  to  be  rewarded  with  municipal 
advertising  contracts  that  have  helped  to  win  party 
battles.  Economy  is  a  secondary  consideration. 
What  if  New  York’s  political  advertising  does  cost? 


EDITORIAL  COMMENT. 

The  advertising  records  of  the  New  York  daily 
new'spapers  for  February  show  a  notable  decrease 
in  the  volume  of  business  carried  as  compared  with 
the  figures  for  h'ebruary,  1913.  Only  two  show  a 
gain.  We  do  not  believe  that  any  of  the  other 
large  cities  made  a  similar  record.  During  1913 
only  25  out  of  the  108  daily  newspapers  in  the  list 
published  in  these  columns  two  weeks  ago,  printed 
less  advertising  than  the  year  before  January  1 
of  the  present  year,  was  not  a  good  advertising 
month  and  February  1  has  on  the  whole,  shown  no 
great  improvement.  The  particular  reason  why  the 
New  York  City  newspapers  have  made  such  a  fine 
record  last  month,  is  due  wholly  to  unusual  local 
conditions.  Nearly  all  the  loss  was  in  department 
store  advertising.  Since  February,  one  year  ago, 
three  department  stores  and  a  number  of  large 
specialty  shops,  that  were  generous  users  of  space 
in  newspapers,  have  gone  out  of  business.  Other 
department  stores  have  materially  cut  down  thei.' 
advertising  appropriations.  The  truth  of  the  matter 
is  that  there  have  been  too  many  department  stores  in 
New  York  and  the  recent  curtailment  in  their  num¬ 
ber  is  the  inevitable  result  of  overcrowding  and 
competition. 

Not  many  of  S.  S.  Carvalho’s  business  acquaint¬ 
ances  were  aware  of  the  fact  that  he  was  an  ex¬ 
tensive  collector  of  old  Chinese  porcelains  until  the 
announcement  of  the  sale  of  his  collection  was 
made  two  weeks  ago.  This  was  due.  no  doubt,  to 
the  fact  that  Mr.  Carvalho,  who  heads  the  business 
staff  of  William  R.  Heart’s  publications,  has  kept 
out  of  the  lime  light  of  publicity  so  effectively,  that 
little  is  known  of  his  personality  outside  of  the 
limited  circles  of  his  intimate  friends.  It  seems 
almost  incredible  that  a  newspaper  man  upon  whose 
shoulders  rests  such  a  heavy  burden  should  find 
time  to  assemble  such  a  remarkable  collection  of 
Chinese  porcelains.  Its  high  character  and  size  is 
indicated  by  the  statement  that  the  sale  at  the 
.\merican  .\rt  Galleries  continued  four  days  and 
brought  a  total  of  $81,837. 


Some  of  the  smaller  city  newspapers  print  an 
astonishing  number  of  public  sale  advertisements. 
Those  of  the  central  states  usually  take  the  lead,  but 
the  high  record  now  seems  to  belong  to  the  Cham- 
bersburg  (Pa.)  Peoples  Register,  a  weekly  news¬ 
paper,  which,  on  Feb.  19,  printed  thirty  columns,  or 
fifty-one  feet,  of  formal  property  sale  advertise¬ 
ments.  Whether  this  remarkable  achievement  was 
due  to  the  special  activities  and  abilities  of  D.  Edward 
Long,  the  president;  Morris  Lloyd,  the  editor;  and 
H.  C.  Foltz,  the  secretary,  or  to  the  fact  that  an 
unusual  number  of  farmers  and  others  happened 
to  want  to  advertise  sales  in  that  issue  of  the  Regis¬ 
ter.  does  not  appear.  But  in  any  event  the  manage¬ 
ment  is  to  be  congratulated. 


ALONG  THE  ROW. 

STILL  HAVE  HOPE. 

And  Still  the  war  correspondents  have  hopes.  Can’i 
blame  them  for  wanting  to  get  away  from  town,  con¬ 
sidering  the  weather  we  have  been  having.  A  warm 
engagement  sounds  rather  good  just  now. 

LETTING  IN  THE  SUNSHINE. 

Gee!  but  the  old  Tribune  is  getting  gay— fuiim 
stories — comic  pictures  and  cartoons.  Great  chaiifc 
from  the  days  when  the  entire  production  read  like 
the  Lamentations  of  Jeremiah. 

NO  RETURN  YET. 

Wonder  how  many  space  writers  will  be  fined  bv 
Uncle  Sam  for  not  getting  their  income  tax  state¬ 
ments  in  before  the  time  limit? 

ALL  HONOR  TO  THEM  ! 

B’urdick  and  Curtin,  of  the  Tribune,  refusing  •  . 
give  away  the  sources  of  their  information  rcgar«l- 
ing  a  smuggling  story,  recalls  the  fact  that  soi.ie 
long  years  ago,  W.  G.  F.  Price,  then  on  the  staff  ..i 
the  Tribune,  was  hauled  before  the  Grand  Jury 
ordered  to  come  across  with  the  name  of  the  pers.,ii 
who  had  given  him  a  tip  that  certain  gambling  games 
were  ffourishing  in  .\nn  street.  It  seems  that  .i 
police  captain  had  boasted  that  all  the  gambling 
places  had  been  shut  tight,  but  an  old  sport  put  Price 
wise,  and  the  result  was  that  the  Tribune  published 
several  stories,  showing  that  the  games  were  in  inl! 
blast.  Price  refused  to  tell  the  Grand  Jury  who  hi- 
informant  was.  He  said  that  if  a  reporter  did  such 
a  thing  and  betrayed  a  confidence  that  he  might  i- 
well  quit  newspaper  work.  The  Grand  Jury  threat 
ened  him  with  a  cell,  and  things  like  that,  but  Price 
still  refused.  \  petition,  signed  by  all  the  Cit\ 
Editors  in  New  York,  backing  up  Price’s  stand  m 
the  matter,  was  sent  to  the  Grand  Jury,  which  fumed 
for  awhile,  then  cooled  off,  and  let  the  matter  drop 
Price  was  greatly  praised,  but  as  far  as  is  know  ii 
did  not  receive  an  increase  in  salary. 

TIGHT  WADS. 

Wonder  if  the  Federal  League  will  be  as  liberal 
with  its  advertising  as  the  National  and  ,\merican 
outfits?  Some  days  they  actually  pay  for  two  agate 
lines. 

HEROES. 

The  noblest  men  who  live  on  earth 
.\re  editors,  with  iron  wills. 

Who,  in  their  country  sheets,  refuse 
To  take  their  ad  pay  out  in  pills. 

COMING. 

Now  prepare  for  a  long  dose  of  ladies,  with 
wrong  font  faces,  adorned  with  colored  wigs,  in  the 
Sunday  comic  sections. 

IT  TOLD  THE  STORY. 

"Be  terse,”  said  the  City  Editor  to  the  new  man. 

“Yes,  sir,”  he  answered,  and  his  first  story  read 
as  follows: 

“Amelio  Fanchetti,  laborer,  Bronx,  attempted  to 
thaw  out  dynamite  in  shanty.  Two  alarms.  Coroner 
notified." 

NO  HONEYMOON. 

A  newspaper  man  wed  a  newspaper  girl, 

But  sad  indeed  is  their  condition ; 

You  see  he’s  employed  on  the  Morning  Trombone 

And  she  on  it’s  ev’ning  edition. 

ALWAYS  HAS  EMPLOYMENT. 

Russian  newspapers  always  keep  a  number  of  Ed¬ 
itors  in  stock.  When  the  Censor  walks  in  and  asks. 
“Whisky  wrote  thisovitch?”  The  publisher 
promptly  answers  Kikoughvenski.”  “Mikiko,”  etc., 
is  then  marched  off  to  jail,  and  another  Editor  takes 
his  place,  and  is  next  on  the  list  to  be  pinched.  This 
probably  accounts  for  the  fact  that  one  never  hears 
of  a  Russian  newspaper  man  being  out  of  work.  He 
is  either  employed  in  the  sanctum  or  in  jajl. 

SPEED. 

This  is  a  hustling  age,  indeed. 

It’s  speed  is  very  great ; 

For  early  “Bulldogs”  stories  print, 

’Fore  they  eventuate. 

Tom  W.  Jackson. 
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PERSONALS. 


capacity  as  a  member  of  the  New  York  “Skipper”  L.  R.  Southworth,  the  vet- 
State  Commission  on  Widowed  Mothers’  eran  ship  news  reporter  of  the  World, 

-  ^  Pensions,  will  arrive  in  New  York  to-  has  returned  from  a  trip  to  Venezuela 

Alexander  Moore,  owner  of  the  Pitts-  day  on  the  Lusitania.  and  the  West  Indies. 

1  urgh  Leader,  and  Mrs.  Moore,  sailed  -  - 

'A i'dnesday  by  the  United  Fruit  steam-  Warren  P.  Neilig,  formerly  adver-  Arthur  Holber,  art  editor  of  the 
.■.hip  Calamores  on  their  first  real  honey-  tising  manager  of  the  Lima  (O.)  Even-  Globe,  addressed  the  Iris  Club  at  Lan- 
inooJi  trip  since  their  marriage  last  News,  has  become  business  man-  caster,  Pa.,  last  week,  on  “Fashions  in 
year  ager  of  the  Lima  (O.)  Evening  Demo-  Art.” 

crat.  - i - - - 


John  T.  Mack,  publisher  of  the  San¬ 
dusky  (O.)  Register,  is  ill  of  Bright's 
disease  at  his  home  in  that  city.  Mr. 


Sheldon  W.  Snively,  state  editor  of 

_ _  .  •  I  Indianapolis  Star,  has  been  appoint- 

.\lack  is  president  of  the  Associated  gj  managing  editor  of  the  Terre  Hauit 


VISITORS  IN  NEW  YORK. 

W.  E.  Moss,  business  manager  of  the 
Philadelphia  News  Post. 

J.  F.  MacKay.  business  manager  of 


Ohio  Dailies,  which  met  la.st  week  at  (Jnd.)  Star,  the  position  made  vacant 

Columbus,  but  his  illness  prevented  his  |jy  the  resignation  of  L.  W.  Henley,  the  Toronto  (Ont.)  Globe  and  president 
presence.  He  was  one  of  the  organ-  becomes  secretary  to  the  Republi-  of  the  Canadian  Press.  Ltd. 

,/crs  of  the  Association  29  years  ago.  can  state- committee.  Langdon  Clark,  manager  of  the 

Canadian  Press,  Ltd.,  at  Toronto. 

Dwight  R.  Heard,  of  the  Phoenix 
(Ariz.)  Republican.' 

William  H.  Dow,  business  manager  of 
the  Portland  (Me.)  Express  and  Ad¬ 
vertiser. 

Walter  F.  Dumsey,  editor  of  the  Read¬ 
ing  (Pa.)  Times. 


of  city  of  17,000  with  annual  business 
of  $86, (KK).  Returns  owner  $17,.t(X) 
annually  for  personal  effort  and  in¬ 
vestment.  Will  lx;  sold  for  $100,000. 
$45,000  cash  necessary.  Proposition 
I.  Y. 

(Do  1^0 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


W.  C.  Orr,  publisher  and  general  man-  j_  Bigham,  founder  and  for  many 
,ger  of  the  Detroit  Saturday  Night,  and  editor  of  the  Chester  (S.  C.) 

Mrs.  Orr.  have  returned  from  a  short  Lantern,  has  been  elected  editor  of  the 


at  French  Lick  Springs. 


York  (S.  C. )  News. 


S.  A.  Perkins,  publisher  of  the  Ernest  R.  Farrell  has  retired  from  the 
i'acoma  (W’ash.)  Evening  News  and  business  management  of  the  Hattiesburg 
.Morning  Ledger,  delivered  a  brilliant 
eulogy  of  George  Washington,  at  ban- 
nuet  of  the  Local  Elks  lodge,  Feb.  22. 


(Pa.)  News,  and  purchased  a  400  acre 
farm  at  Catherine,  Ala. 


.Mrs.  Whitelaw  Reid,  who  has  been 


PUBUSHER’S  NOTICE. 


SITUATIONS  WANTED 


Adverttsements  under  this  classifleation  taiU 
cost  Ic.  per  Word:  Display,  15c.  per  Aaats 
Line. 


ADVERTISING  MAX,  with  eight  years’ 
newspaper  experience,  desires  cnange.  Can 
write  copy  and  knows  his  business  thor¬ 
oughly.  Also  familiar  with  promotion  work. 
Can  take  charge  of  advertising  department 


William  Marion  Reedy,  editor  of  the 

sjicnding  some  time  with  her  daughter,  ,^an'‘’“7n*'sr'i°uke’s*  ^  P®''  ®®”‘-  on  yearly  tisjng  manager  of  large  d^iiy' 

Mrs  lohn  V\'ard  in  New  England  ar-  Hllke  s  Hospital,  St.  t-.ouiS.  contracts.  Classifled.  1  cent  per  word.  interested  parties, 

rived  from" Europe  on  the  Lusitania  result  of  a  nervous  breakdown  The  Editor  and  Publisher  can  be  found  on  l-Hil,  ’  care  of  The  Editor  and 


lodav. 


and  insomnia. 


.Arthur  Capper,  publisher  of  the 
lopeka  Daily  Capital,  has  formally  aii- 
nuunced  his  candidacy  for  the  Repub-; 
licaii  nomination 
Kansas. 


Victor  B-  Stewart,  formerly  editor  of 
the  Nashville  (Tenn.)  Democrat,  and 
since  the  suspension  of  that  paper 
for  ‘"Got7rnor‘'“of  editor  of  the  Pine  Bluff  (Ark  ) 
Democrat,  has  been  nromoted  to  the 
_  editorship  of  the  Arkansas  paper. 


Advertising  Rates:  Display.  15  cents  per  great  vajue  as  assistant  to  adver- 

.  o  no.  n,ono~o.  "  Refercnccs 

Address  “I). 
Publisher. 

sale  each  week  at  the  following  newsstands;  _  _ _ 

New  York — 'World  Building.  Tribune  Build-  - — 

ing.  Park  Row  Building.  140  Nassau  street.  WANTED— Position  by  exnerlenced  and 

Manning’s  (opposite  the  World  Building^),  XI  thoroughly  competent  newspaper  foreman 
Park  Row ;  The  Woolworth  Building,  Times  Capable  of  taking  entire  charge  of  depart- 
Bulldlng.  Forty- second  street  and  Broadway,  ment.  No  desk  man.  but  worker  Addr^ 
at  basement  entrance  to  Subway ;  BrentMo  s  JOHN  G.  CARY,  Democrat  Tompany  D^ 
Book  Store.  Twenty-sixth  street  and  Fifth  enport,  Iowa.  ^ 

avenue,  and  Mack’s,  opposite  Macy's  on  _ 

Thirty-fourth  street. 


.\.  C.  Weiss,  publisher  of  the  Duluth 
(Minn.)  Evening  Herald,  is  in  Roch- 
i  ler,  Minn.,  where  he  has  undergone 
an  opeiation  at  the  Mayo  hospital. 


Jack  London  has  announced  his  can¬ 
didacy  for  Governor  of  California  on 
the  Socialist  ticket. 


James  Creelman,  associate  editor  of 


George  R.  Rulford,  for  ten  years 
tlifNew  York" ‘Eixnl^rMaih^mi'rned  ’^Porting  editor  of 

last  week  from  the  City  of  Mexico,  P'^'^e  Association,  at  Chicago  has  been  prancIsco-R. 

where  he  made  a  thorough  investigation  sporting  editor  of  the  Tole  lo  Market  street, 

of  conditions  for  his  new'spaper.  Mr.  “laae.  - 


Philadelphia — L.  G.  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh — Davis  -  Book  Shop,  416  Wood 

Washington.  D.  C. — Bert  E.  Trenls.  ."ill 
Fourteenth  street,  N  w. 

Chicago — Morris  Book  Shop.  71  East  Adams 
street :  Post  Ofllce  News  Qo..  Monroe  street. 

Cleveland — Schroeder’s  News  Store.  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co..  6fl  Lamed 


.1.  Bidwell  Co..  742 


WANTED — Position  as  circulation  man- 
iger  or  superintendent  of  citv  ••elivery.  Can 
build  up  city  routes.  Experienced.  Good 
MARCH,  Box  2-14,  Washington,  P'a. 


Pl’.NCH,  POl.NT,  PERSO.NALITY  -1)3  you 
want  an  editorial  writer  who  c-an  make  your 
newspaper  stand  out  in  your  community,  a 
man  with  new  ideas  that  will  really  work? 
If  so,  let  me  talk  to  you.  Can  give  you 
best  of  training  and  references.  At  present 
employed,  but  can  make  change  at  once.  Ad¬ 
dress  X.  Y.  Z.,  Care  The  Editor  and  Pub¬ 
lisher. 


Creelman  ha.s  been  a  resident  staff  cor¬ 
respondent  in  London,  Paris,  Rome, 


Oscar  M.  Johnson,  for  the  past  five 


.St.  Petersburg  and  ^ianila,  and  has  years  connected  with  the  editorial  and 
written  a  history  of  Mexico,  which  coun-  adveitising  departments  of  the  Pensa- 
try  he  knows  intimately.  He  was  for  a  cola  (Fla.)  News,  has  become  telegraph 
number  of  years  war  correspondent  of  editor  of  the  Jacksonville  (Ma.)  Metro- 


THE  BLACK 
DIAMOND 


Chicago  —  New  York  —  Phila- 


CIRCULATION  MANAGER  wants  position 
at  once.  Eight  years  in  circulation  work. 
Just  severed  connections  with 


the  New  York  ,\merican. 


polls. 


delphla,  for  20  years  the  coal  Telegram  as  Circulation  Manager.  Address 
trades'  leading  journal.  Write  T.  R.  VAN  AUR.MEN.  Care  of  Bridgeport 
for  rates.  Telegram,  Bridgeport,  Conn. 


George  R.  Newman  has  been  ap¬ 
pointed  managing  editor  of  the  Louis¬ 
ville  Evening  Post,  succeeding  B.  G. 
Boyle,  for  many  years  conected  with 
the  paper,  who  has  resigned  to  go  into 
business.  Mr.  Bwle  retains  his  financial 
interest  in  the  Post  and  continues  as 
its  vice-president. 


John  A.  Hennessy,  former  managing 
editor  of  the  New  York  Press  and 
arch  foe  of  Tammanv,  sailed  for  Europe 
Wednesday  on  the  Olympic. 


BUSINESS  OPPORTUNITY 


MR.  publishp:r 


In  order  to  effect  a  quick  sale,  owner  will  ^ 

sell  his  special  financial  monthly  for  $10,000. 

Gross  business  averages  over  $20,000  for  five  "apartment 

years  with  corresponding  profits.  Should  be 


Do  you  need  an  ADVERTISING  .MANA¬ 
GER?  One  who  can  systemize  and  develop 
partment.  A.N  ADVERTISl.NG  .Man 
with  experience  and  ability.  Finished  pro- 


Henry  C.  Buchanan,  of  Trenton,  N.  J., 
formerly  news  editor  and  proof  reader 
of  the  Trenton  Gazette,  has  resigned 

- * -  as  State  Librarian  and  will,  on  March 

Herbert  Hunt,  editor  of  the  Tacoma  7,  celebrate  his  golden  jubilee  as  a 
News,  is  greatly  in  demand  as  a  public  printer  and  newspaper  man. 

speaker.  He  recently  delivered  an  ad-  - 

dress  on  “The  City  Beautiful”  before  Howard  E.  Perkins,  a  correspondent 
the  Rose  Societies  of  the  Northwest,  of  the  Boston  Globe,  has  been  appointed 
at  Seattle,  and  on  Washington’s  birth-  postmaster  at  Sanford,  Me. 
day  was  the  orator  at  the  dinner  of  the  _ ^ _ 


years  with  corresponaing  pronis.  onouio  ue  nf  mn.iBrn  i’nT„orViV„  a  h-- 

published  in  Middle  West  or  West.  HARRIS-  ,  ^'ants 

r»TnnT  1?  pompaky  7i  WMt  Street  aavertising  managership  of 

mIw  ‘  Street,  jgjiy  2.').1KN).  Ad- 


New  York. 

HIGH-GRADE  NEWSPAPER  PROPER¬ 
TIES  bought  and  sold.  G.  E.  BARROWS. 
141  Broadway.  New  York  City. 


MISCELLANEOUS 


dress  H. 
lisher. 


R.  W..  Care  The  Editor  and  Pub- 


University  of  Puget  Sound  at  Tacoma, 
his  subject  being  “The  College  Man  m 
lournalism.” 


YOU  NEED  A  MAN 

()ne  who  can  take  charge  of  your  Adver¬ 
tising  Department  and  make  it  grow  faster. 
AN  ADVER'TISING  MAN  with  experience, 
initiative  and  reliability.  This  I  have  to 
offer  to  the  publisher  who  can  use  the  serv- 
“  trained  ADVERTISING  MAN  with 
ability  to  write  copy  and  devise  and  execute 
practical  sales  methods.  THIS  ADVER- 


DO  YOU  WANT 
A  LIVE  EDITORIAL  PAGE 

If  you  are  ready  to  cut  out  statistics.  _ _  _  „ 

print  and  syndicate  stuff  and  make  your  Fd-  fiSEMENT  is'  directed”  to  any  "executive’ who 


.Arthur  R.  McDonald  has  this  week 
been  made  editor  of  the  Benton  Harbor 

Ttoldurin  R-ic  Mict  niu-RoceH  the  want.  Let’s  talk  it  over.  Address  l)  a  man.  Address  T.  A.  Brown  liare  Moui'tnn' 

Baldwin,  who  h^  just  puchased  the  ,p^p  Editor  and  Publisher,  World  519  5th  Street,  Brooklyn  New  York 

Berrien  County  Record,  at  Buchanan,  Euiiding.  New  York  city  on  ivew  lora. 

Mich.  - 


r  of  the  Benton  Harbor  Itorlal  Page  attractive  to  your  readers  and  has  an  opening,  or  to  the  few  who  are  al 
r,  succeeding  John  F.  »  strong  puller  for  circulation,  I’m  the  man  ways  ready  to  MAKE  an  opening  for  such 
you  want.  Let’s  talk  it  over.  Address  D  a  man.  Address  T.  A  Brown  oaifo  “ 


S.  K.  Ratcliffe,  editor  of  the  Socio¬ 
logical  Review,  of  London,  and  a  mem¬ 
ber  of  the  literary  staff  of  the  London  - — - 

Daily  Mail,  was  the  guest  and  speaker  IN  NEW  YORK  TOWN.  -  _  _  _ _ 

at  the  New  York  Press  Club  Table  t  •  .  j-  •  ,  j-  service,  special  and  Chicago  news,  stereotype  the  name  on  the  dotted  line  one  that  h^  hart 

Talk,  Thursday  noon.  His  subjm  was  cSS  St’  XiijT'SrZ  7u".i 


DAILY  NEWS  CAN  YOU  USE  .4  BUSINESS  GETTER? 

Reports  for  evening  papers,  advance  news  mall  One  that  can  canvass  the  prospect,  get 


series  of  lectures  in  the  chief  cities 
and  at  leading  universities  of  the  Unit'^d 
States. 


Joseph  H.  Tillotson,  editor  of  the 
Englewood  (N.  J.)  Press,  is  receiving 
congratulations  upon  the  beginning,  with 
its  last  issue,  of  the  twenty-fifth  year 


_  LINOTYPE  MACHINES  Is  open  for  a  proposl- 

T  1  D  A\  (  A**  models,  bought  and  sold.  Complete  line  Trade  pa^er^  Address 

John  P.  Gavit,  managing  editor  of  the  printers’  machinery  and  supplies  on  hand  Sn^  Publisher  ^  ^ 

Evening  Post,  was  toastmaster  at  the  for  immediate  shipment.  _ _ _ ] _ 

annual  dinner  of  old  Philologians,  RICH  ft  McLBAN, 

Albany,  last  week. 


51  Cliff  St.. 


New  York. 


Change  of  ownership  places  on  market 
_ _ _ _  services  of  business  and  advertising  man- 

BOOST  YOUR  CIRCULATION.,  My  special 


Arthur  L.  Hauce.  former  well  known  cir®ulatiL^ca^aigM'^wllfb7mg  tho^^  of  rhMge““‘'K^E  ‘’Te?moi^““p“fe^ri““ ELD® 
,»  jssuu,  o,.  ,ne  twemy-n.m  year  <="•  T-e  "khS  .".a  Puuli.u.r,  ' 

of  the  Press  existence.  Mr.  Tillotson  amounts,  \  se  e  v  Clement  Moore,  Circulation  Specialist,  - '  -  - 

I'lnance  Department  of  the  city  were  Bevnt  N  J 

terminated  by  (Controller  Prendergast  "  ■  FOR  SALE 

last  week.  Mr.  Hauce  served  as  a  war  JH?  Dil^CTORY  of  U-  S.  and  Can-  '  _ 

■  J  .  f  .u  T-  -v  ada  Newspaper  Folks  la  expected  soon  to  go  — — 

correspondent  tor  the  1  rihune  in  the  press.  The  wish  is  to  make  it  an  invalu-  GOSS.  Three  Deck,  seven  Col.  Straight 
Sophie  Irene  Loeb,  for  many  years  Franco-Prussian  war,  and  later  was  able  aid  for  securing  competent  employes  as  Line  Perfecting  Press,  with  (Jolor  attach- 

a  member  of  the  staff  of  the  New  York  associated  with  John  Hay  and  Whitelaw  writers,  managers,  correspondents,  etc  Un-  ment  and  Stereotype  Equipment,  4  to  24 

Eveumg  World,  and  who  ha,  barn  Reid  on  , ha,  pa’per  under  Horace  Gree-  SJl"  pIS."n7,?.'S  C 

abroad  for  several  months  in  her  official  ley.  Bank  Building,  Pittsburg.  pany,  1243  S.  state  Street,  Chicago. 


has  been  editor  and  proprietor  since  the 
Press  was  started 
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GETTING  AT  THE  FACTS 


No  Longer  Good  Form  to  Lie  About 
Circulation* — What  the  A.  A.  A. 
Has  Done  to  Bring  About  a  Reform 
— The  Kind  of  Readers  Adver¬ 
tisers  Want —  Worthless  Figures. 


cer,  or  manager,  or  auditor  of  this  organiza¬ 
tion  did  anything  crooked,  or  talsi&eJ  any¬ 
thing,  or  profited  in  any  way  because  of  his 
connection  with  us.  When  you  consider  the 
opportunities  and  the  temptations  of  the 
uation — when  you  remember  that  our  audi¬ 
tors  were  travelling  alone  in  remote  parts 
of  the  country,  and  would  naturally  be  ap¬ 
proached  by  designing  men  who  could  make 
much  capital  out  of  a  false  report  if  an  au¬ 
ditor  could  be  induced  to  send  it  in,  the  mar¬ 
vel  is  that  we  have  been  so  fortunate. 


Address  by  Bert  M.  Moses  before  A.  A.  .4. 


ACCURACY  OF  REPORTS, 


(Concluded  from  last  week.) 

in  tae  press  room  of  still  another  large 
paper  the  press  counter  is  said  to  be  in¬ 
closed  in  a  steel  box,  and  nobody  but  the 
boss  has  a  key  to  that  box,  so  that  he  is  the 
only  one  about  the  place  who  knows  bow 
many  papers  he  prints. 

This  striving  for  bulk  is  really  the  fault 
of  advertisers  themselves,  for  they  have 
blindly  bought  the  most  space  in  papers  that 
had  the  most  circulation,  or  rather  in  papers 
that  claimed  the  most  circulation.  The  time 
was  not  so  long  ago  when  it  was  eminently 
respectable  to  lie  about  circulation,  just  as 
it  is  still  respectable  for  women  to  lie  about 
their  ages,  or  for  fishermen  to  lie  about  .a 
weight  of  fish  they  caught.  All  these  folks 
enjoyed  a  sort  of  poetic  license  to  handle 
the  truth  with  much  freedom,  and  a  man 
could  be  in  good  standing  in  church  and 
still  stretch  things  about  bis  circulation 
without  straining  bis  conscience. 

The  honest  publisher  was  terribly  handi¬ 
capped  in  those  days.  As  a  matter  of  fact, 
the  honedt  publisher,  with  his  honest  fig¬ 
ures,  when  placed  alongside  the  uisbonest 
figures  of  his  dishonest  contemporaries, 
looked  like  a  package  of  benzoate  of  soda 
at  a  pure  food  convention. 

ELIMINATING  FALSEHOOD. 

The  A.  A.  A.  has  charged  all  this,  so  that 
today  the  element  of  falsehood  is  gradually 
being  eliminatea  like  the  fake  fire  sale  and 
the  idea  of  a  personal  devil  in  competition 
with  a  personal  God.  The  history  of  the 
A.  A.  A.  is  a  story  of  troubles,  of  struggles, 
of  discouragement  and  of  poverty.  The  only 
thing  that  kept  it  alive  was  the  eterna 
truth  and  justice  of  the  principles  for  which 
it  stood.  You  can  down  a  man  or  an  or¬ 
ganization,  but  you  can  never  kill  a  princi¬ 
ple  if  that  principle  is  right. 

The  opposition  we  had  to  overcome  ema¬ 
nated  from  two  sources.  The  nrst,  natural¬ 
ly,  was  from  publishers  who  were  playing 
with  a  cold  deck.  You  never  found  a  man 
like  Victor  I-awson,  or  Cyrus  H.  K.  Curtis, 
or  any  of  a  dozen  publishers  like  those  of 
the  Washington  Star,  the  Newark  News,  the 
Indianapolis  News  or  the  New  York  World, 
say  a  single  syllable  against  us. 

We  were  savagely  attacked  by  a  publisher 
in  the  South  and  by  another  publisher  out 
on  the  Coast,  but  these  folks  were  biding 
something  they  didn't  want  us  to  find,  and 
so,  like  inkflsb,  they  endeavored  to  get  away 
by  clouding  their  surroundings,  ana  tried  to 
escape  in  the  noise  and  din  they  expected 
to  follow.  We  have  been  attacked  by  dis¬ 
charge  employes,  but  you  may  always  ex¬ 
pect  to  be  vilified  by  people  to  whom  you 
have  paid  wages  after  you  find  you  need  them 
no  longer. 

The  other  source  of  opposition,  remarkable 
as  it  may  seem,  was  from  advertisers  them¬ 
selves.  It  is  rather  a  sad  commentary  on 
modern  progress  to  have  to  say  that  not  one 
advertiser  in  a  hundred  seems  to  care  three 
whoops  in  the  home  of  Mephistopheles 
whether  the  circulation  figures  laid  before 
him  are  authentic  or  not.  He  appears  to 
prefer  a  lot  of  hot  air  to  a  few  hard  facts. 
He  will  buy  advertising  on  conversation 
alone  without  batting  an  eye  or  asking  for 
an  iota  of  corroboration. 

EXTENSION  OF  THE  WORK. 

I  have  gone  to  hundreds  of  these  mis¬ 
guided  gentlemen  and  endeavored  to  get 
them  to  join  us  in  our  work,  showing,  as 
best  1  could,  how  really  desirable  it  is  to 
have  facts  in  advertising,  and  the  answer  I 
usually  got  was  that  our  work  was  not  ex¬ 
tensive  enough — that  we  didn't  nave  enough 
members  or  enough  money  to  cover  the 
country  as  we  should,  which  was  the  naked 
truth,  just  as  it  is  the  naked  truth  to  tell  a 
hungry  man  that  what  he  needs  is  food,  and 
then  turn  on  your  heel  and  walk  away. 

Poverty  has  stared  us  in  the  countenance 
practically  every  day  since  we  started,  and 
the  marvel  is  that  we  have  done  one-tenth 
the  work  that  we  have  actually  performed. 

Every  dollar  has  been  stretched  to  the  ut¬ 
most,  and  the  men  who  have  done  so  much 
with  so  little  are  surely  candidates  for 
statues  when  the  time  comes  to  perpetuate 
in  bronze  or  marble  the  pioneers  who  set 
things  In  motion  for  honesty  in  advertising 
when  advertising  was  young.  And  yet  we 
have  b^n  accused  of  being  grafters-  -of  wax¬ 
ing  rich  on  money  that  didn't  belong  to  us 
just  like  these  eminent  gentlemen  In  New 
Y'ork  State  who  gobbled  more  of  the  public 
funds  for  building  roads  than  was  expended 
upon  the  roads  themselves. 

Abe  Uncoln,  I  believe,  once  said  that  even 
God  Almighty  did  not  know  what  a  jury 
would  do.  A,id  so  I  am  wondering  whether 
the  Almighty  really  knows  why  it  Is  that  so 
many  advertisers  have  stood  aloof  from  this 
worthy  work  of  ours — positively  I  don't  know 
and  never  will.  I  am  as  perplexed  as  was 
Solomon  about  the  ways  of  the  eagle  in  the 
air.  the  ways  of  the  serpent  upon  the  rock, 
or  the  ways  of  a  ship  in  the  midst  of  the 
sea. 

In  conducting  the  work  of  the  Association 
of  American  Advertisers  there  has  perhaps 
been  poor  judgment  used  at  times,  and  oc¬ 
casionally  a  little  diplomacy  would  have  ac¬ 
complished  mere,  but  I  have  never  seen  a 
scintilla  of  evidence  showing  that  any  offl- 


Of  the  hundreds  of  reports  sent  out  by  the 
A.  A.  A.  in  the  last  fifteen  years,  1  have 
every  reason  to  feel  and  almost  to  know 
that,  like  Ivory  Soap,  99  44-lUU  per  cent, 
were  pure,  and  more  than  likely  the  percent¬ 
age  is  even  higher.  The  only  folks  who 
have  seriously  questioned  our  reports  are 
publishers  who  refused  to  let  us  make  a  re¬ 
port  on  them. 

Advertising  is  the  most  uncertain  and  the 
most  expensive  Institution  we  know  anything 
about,  unless  it  be  a  son  going  to  college 
or  a  gasoline  car.  The  one  thing  about  ad¬ 
vertising  that  it  is  possible  to  bog-tie  and 
to  bold  is  circulation.  There  is  one  kind  of 
circulation  that  is  valuable  and  another  kind 
which  has  very  little  value.  The  only  kind 
of  circulation  I  personally  care  very  much 
about  is  the  kind  that  comes  from  printing 
a  good  paper  or  a  good  magazine,  which 
people  buy  because  they  like  it. 

Of  what  value  is  circulation  secured  by 
giving  away  premiums  that  are  alleged  to 
be  worth  more  than  the  subscription  price — 
when  subscribers  subscribe  for  the  premium 
rather  than  for  the  publication?  Of  what 
value  is  circulation  largely  made  up  of  copies 
purchased  for  the  purpose  of  cutting  out 
voting  coupons?  Is  circulation  circulated 
free  by  campaign  committees  or  any  real 
value  to  anybody  but  the  advertising  man¬ 
ager  and  publisher? 

Of  what  value  is  bulk  circulation  created 
by  affidavit,  and  bulk  circulation  that  exists 
only  in  the  imagination,  and  bulk  crcuia- 
tion  secured  in  any  way  except  by  nrinting 
a  good  paper? 

GETTING  AT  ALL  THE  FACTS. 

When  an  advertiser  buys  circulation,  he 
is  entitled  to  know  what  he  is  going  to  get 
in  the  way  of  quantity,  and  the  only  way  to 
know  is  to  set  an  accountant  at  wora  upon 
the  books  and  the  records.  But  how  was  the 
circulation  secured?  Where  do  the  papers 
or  magazines  go?  What  kind  of  people  com¬ 
prise  the  readers? 

Now,  my  fellow-income-tax-payers  and  cit¬ 
izens  of  this  more  or  less  free  land,  we  are 
getting  close  to  the  theme.  If  the  circula¬ 
tion  of  a  two-dollar  magazine  was  built  up 
by  giving  away  four  dollars'  worth  of  bum 
dishes,  it  is  not  worth  so  much  per  thousand 
as  the  circulation  secured  by  hiring  good 
editors  and  good  writers.  If  the  circulation 
is  largely  made  up  of  people  whose  in¬ 
comes  are  limited,  it  is  not  the  kind  of  cir¬ 
culation  to  create  sales  for  a  Packard  car. 

If  the  circulation  scatters  all  over  crea¬ 
tion  and  then  back  again,  it  is  not  good 
circulation  for  the  advertiser  whose  pre^uet 
is  distributed  in  a  few  places  or  in  one  place 
only.  If,  for  instance,  I  use  a  paper  in  Chi¬ 
cago,  and  am  desirous  of  reaching  Chicago 
people  alone,  then  I  want  that  paper  which, 
other  things  being  equal,  reaches  the  most 
Chicago  people. 

it  seems  foolish  for  me  to  stand  here  and 
state  such  self-evident  truths  that  even  a 
Scranton  correspondence  student  knows,  but 
I  state  them  because  an  this  vital  informa¬ 
tion  is  to  be  had  only  in  A.  A.  A.  reports, 
and  less  than  a  hundred  advertisers  are 
getting  these  reports.  Imagine,  if  you  can, 
how  much  guesswork  there  must  be  going  on 
in  the  advertising  departments  of  the  hun¬ 
dreds  and  thousands  of  concerns  who  do  not 
get  these  reports ! 

We  believed  in  opening  up  the  books  and 
counting  the  figures  and  we  believed  more 
men  would  be  honest  if  they  were  shown 
that  there  is  more  money  in  being  honest 
than  there  is  in  dishonesty. 

OUR  LAWMAKERS  UNTIRING. 

Today,  however,  a  wave  of  fanaticism  is 
sweeping  over  the  country.  There  are  laws 
against  pretty  nearly  anything  you  can  men¬ 
tion.  In  a  single  year  more  than  dO.OiNt 
laws  were  passed  by  Congress  and  the  vari¬ 
ous  legislatures  against  40,000  alleged  crimes 
or  misdemeanors.  In  one  State  there  is  a 
law  fixing  the  dimensions  of  bed  sheets.  In 
another  State  there  is  a  law  making  it  a 
jailable  offense  to  leave  the  front  gate  open. 
There  are  laws,  I  believe,  against  every¬ 
thing  known  to  man  except  against  gravita¬ 
tion  and  spit  ball  pitching,  but  the  legisla¬ 
tures  will  soon  attend  to  those  wicked 
things. 

There  is  a  law  making  publishers  give 
their  paid  circulations  to  the  government, 
but  these  figures,  even  if  accurate,  are  as 
worthless  as  a  hobble  skirt,  and  even  more 
limited.  The  government  simply  asks  for  a 
total,  while  we  get  all  the  Items  that  con¬ 
tribute  to  this  total.  In  this  report,  to 
which  I  have  referred,  we  give  23  pages  of 
detail,  while  the  government  gives  out  less 
than  23  words. 

Up  in  New  England  an  old  lady  had  a 
hundred  dollars  in  the  bank,  and  every 
Monday  she  used  to  go  around  to  the  cashier 
and  draw  the  money  out.  Then  she  would 
count  the  money  carefully  and  solemnly  de¬ 
posit  it  again.  She  wanted  to  be  sure  the 
money  was  there,  and  sure  It  was  good 
money,  and  she  knew  of  no  better  way  than 
inspecting  it  carefully  and  counting  It. 

WE  WANT  TO  KNOW. 

The  yearning  of  this  dear  old  lady  for  ac¬ 
curacy  is  akin  to  the  yearning  of  the  As¬ 
sociation  of  American  Advertisers.  We  yant 


to  know.  .  Our  members  all  trace  pedigrees 
straight  back  to  Sedalia,  Hannibal  and  Jop¬ 
lin,  all  in  the  good  State  of  Missouri. 

The  Association  of  American  Advertisers 
does  not  audit  circulation  books  because  It 
thinks  all  publishers  or  any  considerable 
portion  of  them  are  dishonest,  but  because 
it  is  the  way  business  men  do  business.  We 
all  check  up  every  other  thing  we  buy,  and 
why,  in  the  name  of  the  heavens  on  high, 
should  we  not  do  the  same  when  we  are 
collectively  buying  every  year  something  that 
runs  into  so  many  hundreds  of  millions  of 
dollars  that  even  Herbert  N.  Casson  turns 
away  from  the  figures  with  amazement? 

We  have  been  doing  the  work  as  best  we 
could  under  handicaps  that  would  discourage 
any  but  men  who  work  for  a  thing  because 
they  believe  in  it  with  a  belief  that  goes 
down  to'  bedrock.  We  have  done  something 
which  has  incalculably  benefited  every  hon¬ 
est  man  who  has  anything  to  do  with  adver¬ 
tising,  and  something  which  has  headed  the 
liar  straight  for  Limbus.*  To  me  it  is  a  sol¬ 
ace  and  joy  to  be  identified  with  this  pioneer 
work.  1  uncover  to  the  men  who  have  con¬ 
tributed  to  these  useful  labors,  and  I  be¬ 
lieve  the  time  will  come  when  the  advertis¬ 
ing  world  will  generally  recognize  what  has 
been  done,  and  rise  up  and  call  the  good  old 
A.  A.  A.  blessed. 


New  Home  of  Waterloo  Time*. 

The  above  is  a  picture  of  the  new 
home  of  the  W  aterloo  (la.)  Times-Tri- 
bune,  one  of  the  lively  and  progressive 
papers  of  the  Middle  West.  It  is  the 
only  morning  daily  in  that  section  of 


WATERLOO  TIME.S-TR1BUNE  BUILDING. 


Iowa.  William  A.  Reed,  the  general 
manager,  and  Harry  Shaw,  the  adver¬ 
tising  manager,  have  worked  hard  to 
bring  the  paper  to  its  present  degree  of 
success,  and  are  entitled  to  much  credit 
for  what  they  have  accomplished.  The 
Times-Tribune  is  represented  in  the 
foreign  field  by  Payne  &  Young. 


Lydiatt’s  Canadian  Ad  Book. 

W.  A.  Lydiatt,  late  of  the  Butterick 
Publishing  Co.,  and  well  known  in  ad¬ 
vertising  circles,  announces  the  publica¬ 
tion  on  May  1  of  “What’s  What  in 
Canadian  Advertising’’  for  the  use  of 
advertisers  and  others.  Mr.  Lydiatt, 
who  is  now  located  in  Toronto,  where 
he  previously  resided  for  many  years,  is 
collecting  a  large  amount  of  data  con¬ 
cerning  Canadian  publications  and  ad¬ 
vertising  agencies.  The  book  will  con¬ 
tain  lists  of  general  advertisers,  retailers 
in  various  lines,  industrial,  postal  and 
census  data,  and  trade  lists. 


Reorganization  of  Lima  (O.)  Timea 

The  publishing  company  of  the  Lima 
(O.)  Evening  Times- Democrat  has  been 
reorganized.  The  officers  are  announced 
as  follows :  E.  R.  Curtin,  president ;  R. 
J.  Plate,  secretary -treasurer ;  W.  P. 
Meily,  business  manager,  and  John  W. 
Beall,  managing  editor.  The  paper  will 
be  Democratic  and  uphold  an  anti-liquor 
policy. 


POWER 

THAT’S  what  your  paper  needs,  Mr. 
Editor — More  Power.  Work  with  your 
Civic  and  Welfare  Cluhs  for  Modem  City  Prog¬ 
ress.  If  you  believe  in  Your  City  and  in  Your¬ 
self.  write 

BRUCE  W.  ULSH 

Prestige  Builder.  WABASH,  INDIANA 


The  Embroidery  Pat¬ 
tern  Service! 

Sure  !  You  know  all  about  it  ! 
It  s  a  half  and  a  full  pajje  mat 
service.  The  best  pajjers  in  the 
country  use  it  — because  it  ap¬ 
peals  to  and  holds  the  interest  of 
“the  purchasing  agent’’  of  the 
family.  IT  PULLS  AND 
PULLS. 

The  designs  are  new,  exclusit-o  \ 
and  different.  j 

It’s  a  great  producer.  ■ 


World  Color  Printing  Co.  | 

ST.  LOUI.S,  MO.  ! 

F.st.bll8hed  1900  R.  S.  Grable,  Mftr  ! 


USE  ; 

UNITED 
PRESS  I 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York  I 


Pony  Reports 

BY  TELEPHONE 

Day  or  Night 


All  the  news  up  to  press  time. 


For  rates  and  details  write  to 

International  News  Service 

200  WILLIAM  ST.,  NEW  YORK  CITY 


Have  You  Seen  the  Proots? 

Newspaper  Feature  Service  announced  more 
than  a  month  ago  that  it  had  organized 
THE  STRONGEST  GROUP  OF 
NEWSPAPER  FEATURES  UNDER 
THE  CONTROL  OF  A  SELLING 
SYNDICATE.  ^mple  proofs  are  now 
ready  to  substantiate  this  announce¬ 
ment.  If  you  have  not  seen  these 
proofs,  and  if  you  really  want  the 
strongest  circulation-making  asset  avail¬ 
able  for  daily  and  Sunday  newspapers, 
communicate  with 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 

41  Park  Row  New  York  City 


Daily  Weather  Reports 

By  Bill  Marriner — %  and  1  column 


The  International  Syndicate 

Features  for  Newspapers,  Baltimore,  Md. 


MOST  CONVENIENT 

News  matrix  service  in  the  market  — saves 
time,  patience,  money. 

Central  Pres*  Association,  Cleveland 


To  the  Publishers : 

We  ask  you  to  grant  us  permission  to  make  a 

DRY  MAT  DEMONSTRATION 

at  your  own  plant.  Our  Mr.  C.  A.  Puget,  a  practical  stereotyper,  is  now 
in  the  Elast  for  this  purpose. 

THE  FLEXITYPE  CO.,  1570  WEST  3rd  STREET,  CLEVELAND,  OHIO 
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NATIONAL  AD  CENSOR. 

Allan  N.  Drake  Advocate*  a  Federal 
Measure  Against  Fraudulent  and 
Misleading  Advertising — Suggest* 

Advisory  Commission  With  Power 
to  Enforce  Law  A*  Well  As  Review 
Alleged  Infaction*  by  Merchants. 

\llan  N.  Drake,  of  Booth’s  Hyoniei 
foinpaiiy,  discussed  the  subject  "Frau- 
.luicnt  Advertising;  What  Is  It  and  Its 

i.  nsorship,”  at  the  fourteenth  annual 
nu  tting  of  the  Association  of  American 
Advertisers  last  week.  He  made  a  plea 
I  f  ;i  tiational  ad  law  atid  a  commission 
i  itii  censorship  powers.  His  address  in 
jj.rt  follows: 

■’.Vdvertising  has  become  one  of  the 
ereat  enterprises  of  the  country  and 
n  iist  be  considered  in  the  class  -of  big 
isiness,  and  along  with  railroad  coni- 
nanies,  express  cotnpnaies  and  trusts  will 

ii.  regulated ;  otherwise,  like  the  one 
ad  man  in  tlie  club,  the  few  unscrupu- 

.  ms  members  of  our  fraternity  will  not 
Illy  bring  the  entire  profession  under 
-ii'picion  but  cause  an  inestitnable  loss 
.  the  public  and  jeopardize  the  business 
aiteie'ts  of  those  who  are  exponents  of 
•riitblnl  merchandising,  whether  by  ad- 
..  riising  or  through  salesmen. 

.MEASUKKS  AOAINST  FRAUD. 

■'Tile  need  of  the  hour  has  been  an¬ 
swered  with  the  agitation  against  frau- 
linlent  advertising,  and  already  many 
states  have  enacted  measures  covering 
the  subject,  while  the  present  legisla¬ 
tures  of  other  states  have  under  consid¬ 
eration  anywhere  from  one  to  a  dozen 
ditl'erent  bills  for  the  same  e>urpose,  and 
some  cities  have  local  ordinances  gov¬ 
erning  the  advertising  iti  their  commun- 
ity. 

■‘What  is  ‘Fraudulent  Advertising?’ 
Reduce  the  legal  phraseology  on  the  sub¬ 
ject  to  work-a-day  lan"ua"e  and  we  find 
that  the  assertion  or  dissemination  of 
any  statement  which  is  untrue  and  cal- 
citlated  to  mislead  concerning  the  origin- 
.d  price,  (luality,  (juantity,  value,  efficacy, 
method  of  production,  or  the  reason  for 
price  of  merchandise,  the  source  of  pur¬ 
chase.  the  motive  or  purpose  of  sale,  all 
intending  to  carry  the  idea  that  the  offer 
is  advantageous  to  the  purchaser,  is  fraud 
and  constitues  what  we  term  fraudulent 
advertising. 

“When  any  great  reform  starts  there 
are  sure  to  be  radicals.  As  to  be  expect¬ 
ed,  some  radicals  have  appeared  in  the 
advertising  reform  movement.  Some 
would  like  to  see  advertising  reduced  to 
nothing  but  a  statement  of  price,  the 
name  of  the  article  and  what  it  is  for. 
Others  say  that  the  usual  department 
store  sale  and  certain  lines  of  goods  are 
all  hikes  and  should  be  barred  from  the 
pitblicity  of  our  publications,  car  cards, 
electric  signs,  etc. 

BLACK  SHEEP  DECREASING. 

“I  grant  you  that  there  has  been  and 
still  is  harmful  and  misleading  advertis¬ 
ing,  but  the  percentage  of  black  sheep  in 
the  llock  is  small  and  decreasing  every 
day.  It  is  a  generally  known  truth  that 
no  business  built  on  falsehood  will  be 
permanently  successful.  Look  where 
you  will  and  how'  many  merchants  or 
manufacturers  are  there  in  business  to¬ 
day  who  have  lied  consistently  for  any 
great  period  of  time? 

“This  matter  of  fraudulent  advertising 
is  not  a  fad  but  a  real  live  issue.  Where 
in  the  last  year  there  has  been  one  thou- 
'and  words  written  or  spoken  on  the 
subject  there  will  be  at  least  two  thou¬ 
sand  in  1914,  and  the  movement  will  go 
on  until  the  reform  is  completed,  or 
nearly  completed  as  it  is  ever  possible 
to  rectify  a  wrong.  , 

“TTiis  movement  is  sure  to  do  an  enor¬ 
mous  good,  not  only  to  the  nublic  at 
large  but  to  the  merchant  and  manufac¬ 
turer  who  has  builded  his  business  on 
the  foundation  of  truth,  honor  and  in¬ 
tegrity.  I  sincerely  believe  that  fully 
ninety  per  cent,  of  the  advertisers,  both 
national  and  local,  are  heartily  in  favor 
of  clean  and  truthful  advertising,  but  I 
do  think  many  of  them  fear  radicalism. 
If  this  is  so  is  it  not  the  duty  of  these 
l.onest  advertisers  to  bestir  themselves 
at  once — have  a  get-together  meeting, 
appoint  a  committee  to  take  the  work  in 


hand,  draft  a  bill  which  will  be  equitable, 
workable,  and  mete  out  justice  to  the 
merchant,  advertiser  and  the  public; 
carry  this  bill  to  Washington  and  live 
with  it  until  it  passes  Congress  and  has 
the  signature  of  the  President,  then  work 
for  its  adoption  by  ever-  state  in  the 
union. 

REPRESENTATIVE  COMMITTEE. 

“Such  a  committee  should  be  composed 
not  only  of  manufacturers  and  mer¬ 
chants  but  should  represent  every  indus¬ 
try  that  advertises,  and  also  include  rep¬ 
resentatives  of  newspapers,  magazines, 
billboards,  advertising  agencies,  etc., 
making  it  represent  the  entire  buying 
and  selling  end  of  the  advertising  busi¬ 
ness. 

“I  feel  that  no  greater  benefit  could 
be  derived  from  the  present  meeting  of 
the  Association  of  American  Advertisers 
than  for  the  nucleus  of  such  a  movement 
to  be*  formed  here.  There  should  be  a 
commission  whose  duty  would  be  not 
only  to  enforce  the  law,  but  if  an  adver¬ 
tiser  wished  to  submit  his  copy  they 
could  give  him  a  clean  bill  of  health  or 
indicate  that  in  their  opinion  he  had 
violated  the  law,  and  if  he  used  the  text 
he  must  be  prepared  to  take  the  conse¬ 
quences.  Such  a  commission  would  save 
endless  legal  expense,  to  say  nothing  of 
annoyance  and  loss  of  business. 

“Now,  we  cannot  afford  any  legal  tan¬ 
gle  in  a  fraudulent  advertising  measure, 
so  why  not  “grab  the  bull  by  the  hoi'ns,’’ 
and  instead  of  having  forty  odd  state 
laws  all  more  or  less  different,  get  one 
national  measure  which  will  be  adapta¬ 
ble  to  our  business,  and  give  the  public 
the  fullest  measure  of  protection? 

TO  WORK  FOR  SQUARE  DEAL. 

“I  have  suggested  that  the  advertisers 
get  together  and  work  out  such  a  law, 
and  I  want  to  qualify  this  statement  by 
adding  that  representatives  of  the  public 
should  be  associated  with  them,  so  that 
both  sides  will  be  sure  to  get  a  square 
deal. 

“The  advisory  or  censorship  committee 
which  I  have  suggested  should  be  simi¬ 
larly  made  up.  We  all  know  that  an  in¬ 
terstate  commission  comnosed  of  all  rail¬ 
road  men  would  not  be  the  best  thing 
for  the  public.  Just  so  an  advertising 
censorship  commission  should  have  more 
than  advertisers  in  its  make-up. 

“The  thought  which  I  want  to  impress 
upon  you  is  that  the  advertising  business 
is  face  to  face  with  a  movement  of  great 
importance  to  it  and  the  nublic.  That  the 
purpose  of  the  movement  is  faultless,  and 
that  quick  and  cooperative  action 
amongst  the  great  armv  of  publicity  users 
will  not  only  promptly  quell  the  agita¬ 
tion,  but  do  it  at  the  least  possible  ex¬ 
pense  and  no  loss  of  business.’’ 


CAN’T  FIX  RESALE  PRICES. 


Supreme  Court  Upholds  Decision 

Against  Waltham  Watch  Company. 

Opposing  the  fixing  of  resale  prices 
on  manufactured  articles  the  Supreme 
Court  of  the  United  States  refused  on 
Monday  to  interfere  with  the  decision 
of  the  Second  Federal  Circuit  Court  of 
Appeals  in  the  Waltham  Watch  Com¬ 
pany  case. 

The  Waltham  Company  appealed 
from  a  decision  in  favor  of  Charles  A. 
Keene,  a  dealer  in  New  York,  who  “cut 
prices”  on  Waltham  watches.  The 
company  sought  to  enjoin  him  and  also 
collect  damages.  The  Federal  Circuit 
Court  of  Appeals  decided  against  the 
Waltham  company.  In  dismissing  the 
application  for  an  injunction  the  court 
held  that  it  was  contrary  to  public 
policy  to  permit  a  patentee  to  prescribe 
the  terms  of  resale. 

The  Supreme  Court  rendered  no  op¬ 
inion.  The  request  for  a  writ  of  cer¬ 
tiorari  was  under  advisement  only  a 
week. 


HEAVEN  ON  EARTH. 

“Is  yo’  cornin’  to  pra’r  meetln’  to-nli;ht. 
Rrud  Dinger?’’  inquired  good  old  Parson 
Bagster. 

“Well-uh  no,  sah  ;  I  reggln  not,’’  was  the 
reply.  “To  tell  de  troof,  pahson,  I’s  aimin’ 
to  go  to  de  minstrel  show-^one  got  a  com- 
perment’ry  ticket.” 

’’Brud’  Dinger,  dar  won’t  be  no  minstrel 
shows  in  heaven !’’ 

"Den,  if  dat’s  de  case,  I’m  she’  kwine  to¬ 
night,  while  muh  ticket’s  good !’’ 


FUNERAL  OF  JAMES  POOTON. 


Newspaper  Men  at  the  Service*  Re¬ 
call  Dickens  Dinner  Incident. 

James  Pooton,  veteran  newspaper  man 
and  founder  and  first  president  of  the 
New  York  Press  Club,  was  buried  in 
Cypress  Hills  cemetary  last  week.  The 
Rev.  Thomas  W.  Martin,  rector  emeritus 
of  Trinity  Church,  Hewletts,  L.  1.,  read 
the  burial  service,  while  the  old  friends 
of  Mr.  Pooton  were  gathered  about  his 
casket,  which  was  covered  with  lilies 

There  were  present  many  of  the  Old 
Guard  of  the  Press  Club,  an  organiza¬ 
tion  of  members  of  more  than  twenty 
years  standing,  of  which  Mr.  Pooton  was 
president,  and  men  from  the  New  York 
Custom  House,  where  he  had  been  em¬ 
ployed  for  the  past  twenty- five  years. 

Among  the  old  friends  who  were  at 
the  services  were:  Thomas  Ford,  Leon 
N.  Salmon,  P.  F.  McBreen,  Major 
George  F.  Williams,  George  P.  H.  Mc- 
Vay,  R.  M.  Bruno,  John  A.  Hennessy, 
R.  W.  St.  Hill,  David  A.  Curtis,  J.  R. 
Abarbaneu,  F'.  I.  Cadwallader,  Edward 
H.  Warker,  C.  F.  Crosby,  John  N. 
Brockway,  C.  H.  Redfern,  J.  W.  Keller, 
J.  M.  W’aii,  W.  J.  Ellis,  C.  F.  Stansbury, 
F.  P.  McBreen,  R.  B.  McIntyre,  I.  \V. 
McDonnell,  George  Sawyer,  L.  J.  Vance. 

By  the  death  of  Whitelaw  Reid,  editor 
of  the  New  York  Tribune,  Mr.  Pooton 
became  the  last  survivor  of  the  famous 
dinner  which  was  given  to  Charles  Dick¬ 
ens  on  his  last  visit  to  this  country,  in 
the  late  sixties.  The  story  of  how  he 
came  to  be  present  at  dinner  was  Mr. 
Pooton’s  reminiscence. 

All  newspaper  reporters  were  barred 
from  Delmonico’s  on  that  night,  but  by 
dressing  as  a  waiter  and  actually  serving 
the  guests,  he  managed  to  get  a  story 
of  the  dinner  with  the  speeches  which 
the  other  papers  were  unable  to  get. 


Death  of  Col.  A.  H.  Chase. 

CoL.  A.  H.  Chase,  a  newspaper  cor¬ 
respondent  and  a  writer  on  political 
subjects,  died  at  his  home  in  Washing¬ 
ton,  D.  C.,  last  week.  He  entered  news¬ 
paper  work  at  the  age  of  seventeen,  go¬ 
ing  to  New  York.  For  several  years  he 
was  editor  of  the  True  Democrat,  York 
(Pa.).  Later  he  assumed  charge  of 
the  York  Republican.  In  1873  Mr. 
Chase  went  to  Iowa,  and  for  the  next 
seventeen  years  he  was  editor  of  the 
Winnebago  Summit,  at  Forest  City.  In 
1^1  he  went  to  Washington  and  became 
connected  with  the  proof  room  of  the 
Government  printing  office,  where  he 
remained  until  the  date  of  his  death. 
He  had  many  friends  among  Congress¬ 
men. 


August  Dietz  Dies  In  Stuttgart. 

August  Dietz,  editor  in  chief  of  the 
St.  Louis  German  Journal,  the  West- 
liche  Post,  died  at  Stuttgart  at  the 
home  of  relatives,  where  he  had  lived 
during  the  last  few  months  in  the  hope 
of  recovering  his  health.  He  was  51 
years  old. 

Erie  Ad  Manager  Dies  of  Pneumonia. 

De  Witt  Edwin  Brown,  advertising 
manager  of  the  Erie  Railroad  Company, 
died  at  Montclair,  N.  J.,  Tuesday.  He 
was  twenty-eight  years  old.  Mr.  Brown 
was  taken  ill  with  pneumonia  last  June. 
Before  entering  business  Mr.  Brown 
attended  Lafayette  College. 


OBITUARY  NOTES. 

George  Gulick,  assistant  foreman  of 
the  New  York  Tribune  composing  room, 
died  Feb.  26  from  tubercolosis,  at  his 
home  in  Brooklyn.  He  was  born  in 
Clinton,  N.  J.,  forty-nine  years  ago. 
Mr.  Gulick  had  been  a  member  of  The 
Tribune  staff  for  seventeen  years,  hav¬ 
ing  previously  had  considerable  exper¬ 
ience  as  a  printer  on  other  metropolitan 
papers.  He  was  generally  considered 
the  fastest  “make-up”  man  in  this  city. 

Max  Gramsch,  65  years  old,  owner 
of  the  C.  Meyen  &  Co.  Advertising 
Agency,  died  last  week  of  a  hemorrhage. 
He  was  in  the  advertising  business  for 
over  30  years.  His  body  was  cremated 
at  Fresh  Pond,  L.  I.,  last  Sunday.  The 
business  will  go  on  as  before. 

Theodore  P.  Roberts,  for  twenty 
years  an  advertising  :  gent  in  New  York 


died  on  Feb.  26.  He  was  born  in  Hart¬ 
ford,  Conn.,  and  was  in  the  advertising 
business  in  Chicago  for  many  years  be¬ 
fore  coming  to  this  city. 

Rufus  Kimball,  who  many  years  ago 
established  the  Llynn  (Mass.)  Trans¬ 
cript,  a  weekly  paper,  and  later  became 
one  of  the  editors  of  the  i.ynn  Item, 
died  last  week  at  Lynn,  aged  eighty- 
five  years. 

Eugene  McSweexev,  formerly  a  well 
known  newspaper  man  at  baginaw, 
Mich.,  died  in  Hot  Springs.  .\rk  ,  .slarcii 
2.  He  was  4b  years  old  .ind  started  his 
career  as  a  newsboy.  .\i  his  death  lie- 
had  been  not  only  a  successful  news¬ 
paper  publisher  but  was  also  president 
of  the  United  States  Graphite  Co. 


Wkitbeck,  Hackensack  Editor,  Dead. 

Caleb  \  an  Husen  Whitbeck,  editor 
of^  the  Hackensack  Evening  Kecoril 
(N.  J.)  died  of  pneumonia  at  his  home 
in  this  city  on  Monday,  aged  thirty- 
five  years.  Mr.  Whitbeck  was  born  in 
Rochester,  N.  Y.,  and  beg-n  his  news¬ 
paper  career  at  Niagara  Falls,  shortly 
after  his  graduation  at  Harvard  Uni¬ 
versity.  Several  years  ago  he  went  to 
Puerto  Rico,  where  he  started  the  first 
newspaper  to  be  printed  in  English  on 
the  island,  and  on  returning  to  this 
country  he  became  identified  with  the 
Evening  Record  Publishing  Company, 
at  Hackensack. 


STORY  OF  A  FAMOUS  HEADLINE. 

It  Was  Written  Over  a  Hanging  but 

I*  Often  Quoted  by  Press  Critics. 

Fame  is  a  queer  thing.  It  may  be 
sought  with  dilligence  and  never  be 
found,  and  again  it  comes  to  you  un¬ 
expectedly  and  seemingly  without  real 
cause.  If  you  are  a  journalist,  a  story 
written  in  your  cub  reporter  days  may 
make  you  more  widely  known  to  the 
world  at  large  than  your  most  scholarly 
editorial  written  in  later  years,  h'or  in¬ 
stance  : 

Horatio  Seymour  was  for  years  re¬ 
garded  as  one  of  the  ablest  journalists 
of  Chicago.  He  was  managing  editor 
and  editor  of  the  Herald  of  that  city 
from  1886  to  1895;  editor  and  publisher 
of  the  Chicago  Chronicle  from  1895  to 
1907 ;  and  since  then  has  been  editorial 
supervisor  of  the  New  York  World, 
and  yet  none  of  the  things  he  has  done 
in  these  years  of  distinguished  editori  li 
responsibility  has  given  him  such  in  • 
ternational  fame  as  a  single  headline. 
“Jefked  to  Jesus,”  written  when  he  was 
telegraph  editor  of  the  Herald  in  the 
late  seventies.  It  has  been  quoted  and 
commented  upon  by  newspapers  in  all 
parts  of  the  world.  The  authors  of 
books  on  journalism  have  used  it  as  a 
sample  of  sensational  head  line  writing. 
Ministers  have  used  it  to  illustrate  the 
irreverent  tendency  of  the  .American 
press. 

The  circumstances  under  which  the 
head  line  was  written  w-ere  these.  In 
those  days  the  Chicago  newspapers  made 
a  specialty  of  reporting  hangings  and 
would  often  send  men  a  thousand  miles 
to  cover  an  event  of  this  character. 
Two  and  three  columns,  giving  the  hor¬ 
rible  details  of  the  execution  were 
printed.  Tlie  “Jerked  to  Jesus"  head¬ 
line  was  written  by  Mr.  Seymour  over 
the  story  of  a  hanging  written  by  John 
Finerty,  one  of  the  Times’  star  re¬ 
porters.  In  speaking  about  the  inci¬ 
dent  to  a  representative  of  the  Editor 
AND  Publisher,  Mr.  Seymour  said: 

“I  was  assistant  telegraph  editor  of 
the  Times  in  1875.  When  Mr.  Dennett 
was  made  managing  editor  in  that  year, 
I  became  chief  telegraph  editor,  and  is 
such  wrote  most  of  the  sensational  tel-.'- 
graphic  headlines  used  in  the  Times 
until  1879,  when  I  was  made  night 
managing  editor.  There  was  a  different 
Chicago  in  those  days,  and  some  things 
were  tolerated  in  journalism  that  would 
not  pass  muster  today,  but  in  the  main 
the  Times  would  now  be  considered  a 
fairly  dignified  and  conservative  news¬ 
paper.  The  “Jerked  to  Jesus”  headline 
covered  a  hanging  at  which  the  religious 
services  were  almost  blasphemous.  It 
may  have  done  some  good  as  a  satire, 
but  in  my  case  I  hope  I  may  be  for¬ 
given  for  its  irreverence.” 
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JOURNAUSM  STAFF  CHANGES. 


That  Honor  Is  Claimed  for  W.  W. 

Douflass,  of  Florid*  Metropolis. 

I  he  Florida  Metropolis  claims  to  have 
in  its  employ  the  oldest  reporter  in  the 
I’nited  States  in  active  service.  He  is 
W.  W.  Douglass,  the  Metropolis'  court 
reporter,  who  is  71  years  of  age.  He  has 
been  engaged  in  newspaper  work  fifty 
years.  He  started  in  life  as  a  printer, 
working  on  papers  in  Macon  and  other 
Georgia  cities  and  towns.  During  the 
Civil  War  he  fought  for  four  years  in  the 
Confederate  'Army.  He  was  wounded 
three  times,  twice  in  the  battle  of  .\n- 
tietam. 

After  the  war  was  ended  he  went  to 
Jacksonville,  where  he  was  the  founder 
and  owner  of  the  present  I'inies-Union. 
In  those  days  it  was  known  as  the 
Union,  .\fter  disposing  of  the  paper  he 
worked  on  the  Jacksonville  Herald. 

When  the  Metropolis  was  started  by 
W.  R.  Carter  and  Rufus  Russell  in  1887 


The  World,  Under  the  Direction  of 
Eugene  Weinberger,  Scores  a 
Success. 

The  consolidation  of  the  tw’o  Jewish 
newspapers  of  Cleveland,  the  Jewish 
Daily  Press  and  the  Jewish  World, 
under  the  general  title  of  the  latter  pub¬ 
lication,  which  became  effective  Nov.  21, 
1913,  has  proved  to  be  a  wise  move,  as 
the  paper  has  gained  rapidly  in  advertis- 


W.  W.  Douglass. 

Mr.  Douglass  became  one  of  the  editors, 
and  has  been  with  it  ever  since. 

The  first  newspaper  woman  is  said  to 
l>e  Mrs.  Olive  Ennis  Hite,  of  Los  'An¬ 
geles,  who  is  seventy  years  old.  In  1870 
she  worked  on  the  Cincinnati  paper  with 
Murat  Halstead,  John  R.  Coclcrill  and 
John  R.  McLean.  With  her  husband 
she  ran  a  newspaper  in  Albuquerque, 
X.  M.,  for  years,  and  finally  owned  it. 


Eugene  Weinberger. 

ing  anti  circulation  in  the  few  months 
that  have  passed  since  then. 

The  Jewish  Daily  Press  was  started 
six  or  seven  years  ago,  but  for  one  cause 
and  another  did  not  meet  with  success. 
The  Jewish  World  was  started  by  the 
Rocker  Publishing  Co.  about  a  year  ago 
and  won  almost  instant  favor.  Late  last 
year  the  company  made  overtures  for 
the  purchase  of  the  Jewish  Daily  Press, 
which  finally  resulted  in  the  taking  over 
of  that  property.  On  December  28  the 
publication  of  the  Jewish  Daily  Press 
was  discontinued,  and  since  then  the 
Jewish  World  has  been  the  only  Jewish 
paper  between  Philadelphia  and  Chi¬ 
cago. 

The  World  has  its  own  mechanical 
plant,  consisting  of  four  Linotype  ma¬ 
chines,  a  complete  .stereotyping  outfit 
and  a  three-deck  rotary  press. 

Eugene  Weinberger,  the  general  man¬ 
ager  of  the  paper,  has  shown  himself  to 
be  a  man  of  exceptional  ability  in  a  field 
that  has  not  hitherto  been  characterized 
by  many  distinguished  successes. 


Franklin  Matthews  Succeeds  R.  E. 

MacAlamey  in  Pulitzer  School. 

Important  changes  in  the  faculty  staff 
of  the  Pulitzer  School  of  Journalism 
were  announced  at  the  regular  meeting 
of  the  Columbia  University  Trustees 
Monday.  Robert  E.  Mac.\larney,  asso¬ 
ciate  professor  of  journalism  since  the 
inauguration  of  the  school,  has  resigned, 
effective  June  30.  Pranklin  Matthews 
was  named  his  successor. 

When  asked  about  his  resignation 
J*rof.  Mac.'Marney  emphasized  the  fac. 
that  he  was  leaving  with  keen  regret  his 
work  at  Columbia,  where  his  relations 
had  always  been  of  the  pleassantest.  It 
is  his  desire  to  take  up  independent  writ¬ 
ing,  and  he  feels  that  under  his  present 
work  it  is  impossible  for  him  to  give  it 
sufficient  attention. 

Franklin  Matthews  was  born  at  St. 
Joseph,  Mich.,  in  1858,  and  was  grauated 
at  Cornell  University  with  the  degree 
of  A.  B.  in  1883.  He  remained  at  Ithaca 
for  a  year  of  post  graduate  study.  Since 
that  time  he  has  been  actively  engaged 
in  journalistic  work  on  the  Philadelphia 
Press  the  New  York  Sun  and  the  New 
York"  Times.  Prof.  Matthews  repre¬ 
sented  the  Sun  in  a  trip  around  the 
world  with  the  fleet  in  1910. 

At  the  time  when  Mr.  Pulitzer  pro¬ 
posed  his  gift  for  the  School  of  Journal¬ 
ism  Prof.  Matthews  addressed  to  Presi¬ 
dent  Butler  the  first  memorandum  which 
reached  him  on  the  organization  of  such 
a  school.  Recently  Prof  Matthews  was 
elected  a  trustee  of  Cornell. 


CIRCULATION  NOTES. 

The  Atlanta  Georgian  and  Sundiy 
.•\mcrican  inaugurated  this  week  an  aut(, 
and  prize  contest.  The  prizes  offereii 
are  five  automobiles,  eight  pianos,  eight 
diamond  rings,  eight  chests  of  silver 
eight  business  scholarships,  watches  ami 
bicycles. 

Everv  carrier  who  delivers  the  Elgin 
(111.)  Daily  News  received  a  check  re¬ 
cently  for  keeping  his  route  intact  fur 
three  months.  During  that  time  mn 
one  substriber  was  lost  from  the  seven 
tv-two  routes. 


New  Circulation  Scheme. 

A  new  daily  paper  in  a  rural  tuv\n 
was  put  on  a  sound  circulation  basis  bv 
means  of  a  trade-pulling  co-operative 
deal  with  twenty  prominent  merchant<; 
Coupon  books  with  a  purchase  value  ui 
three  dollars  were  issued  with  each  ca^!l 
subscription  to  the  paper,  which  wa- 
listed  at  three  dollars  a  year.  The  cun 
pons  were  redeemable  at  the  shops  i  i 
any  of  the  twenty  merchants,  five  cens 
credit  being  given  on  each  one-dol!  r 
purchase.  The  result  was  a  large  rural 
circulation  for  the  new  paper,  with  prac¬ 
tically  three  dollars  net  cash  on  each 
subscription,  free  papers  for  the  sub¬ 
scribers,  and  growing  sales  for  all  tiu 
co-operating  merchants. — System. 


Adopt  Simplified  Spelling. 

New  spelling  under  the  reformed 
rules,  comprising  in  all  176  words,  has 
been  adopted  by  the  Ohio  State  Univers¬ 
ity.  This  is  the  fourth  institution  of  the 
kind  to  use  the  reform  spelling  in  all  its 
publications.  The  other  universities  who 
have  changed  their  spelling  are  Reed 
College,  Portland,  Oregon ;  the  North¬ 
western  Lmiversity  and  the  University 
of  Illinois. 


SATURDAY  MAGAZINE 

NEW  YORK 

represents  the  individual  effort  of  a 
newspaper  to  produce  a  high  class  maga¬ 
zine  section,  exclusively  for  its  own  use. 
The  Evening  Post  on  Saturdays,  including 
the  Magazine  sections,  sells  for  5  cents  a 
copy,  and  is  the  best  local  medium  in  New 
York  City  for  concentrating  high  ciass 
magazine  advertising.  One  hundred  and 
twenty  screen  half-tone  cuts  are  used. 


WILEY  ON  THE  MURTAUGH  BILL. 


Says  Introduction  of  Circulars  in 


THE 

BOSTON  JOURNAL 

PRICE  ONE  CENT 

No  One  Need  Pay  More  for  the  News 
written  in  a  manner  acceptable  to  all. 


Origin  of  “The  Thunderer.’’ 

The  London  Times,  which  has  been 
known  for  years  among  its  readers  as 
"The  Thunderer,”  was  given  this  so¬ 
briquet  as  the  result  of  a  peculiar  inci¬ 
dent.  It  was  somewhere  about  1830  that 
two  ladies  walking  at  Kew  were  bespat¬ 
tered  with  mud  by  a  passing  horseman, 
who  made  no  apology.  The  l  imes  re¬ 
ported  the  matter  next  day.  alleging  that 
the  rider  was  the  Duke  of  Cumberland 
and  passing  somewhat  severe  strictures 
on  his  conduct.  In  due  course  a  de¬ 
nial  came  on  behalf  of  the  Duke,  and 
in  its  apology  the  Times  used  the  words 
"we  thundered  out,”  and  this  modest 
description  of  its  remarks  won  it  its 
modern  nickname. 


The  New  York  Daily  People,  a  social¬ 
ist  labor  publication,  has  suspended,  but 
will  continue  as  a  Sunday  paper. 


Newspaper*  Injure*  the  Good  Will. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  has  written  a  letter 
to  Good  Hou.sekeeping  in  support  of 
the  Murtagh  bill,  now  before  the  New 
York  Senate,  which  is  designed  to  abol¬ 
ish  the  unauthorized  insertion  of  adver¬ 
tising  circulars  in  copies  of  newspapers, 
says : 

The  reputation  which  a  newspaper  has 
e.stablished.  secured  at  great  expense,  and 
after  years  of  endeavor,  constitutes  the  good¬ 
will  of  the  publication  and  is  its  most  valu¬ 
able  asset.  When,  theiefore,  irresponsible 
persons  use  it  as  a  common  carrier  and  make 
it  the  vehicle  for  the  dissemination  of  matter 
which  by  reason  of  a  low  standard  would 
not  be  permitted  in  the  columns  of  the  pub¬ 
lication  if  offered  for  publication  with  com¬ 
pensation.  it  lowers  and  degrades  the  tone 
of  the  publication  and  affects  injuriously  this 
good-will. 

The  bill  was  passed  by  the  .Assembly 
on  Wednesday. 


Frank  S.  Adams  Desires  Position 

Position  as  Business  Manager  desired,  or  I  would  consider  a  jdace  as 
•Advertising  or  Circulation  Manager  in  city  of  over  100,000. 

My  experience  in  all  branches  of  newspaper  promotion  work  in  many 
cities  gives  me  unusual  qualification.-;. 

I  have  established  a  record  for  ideas,  initiative,  and  executive  ability. 
Exceptional  references  from  leading  publishers. 

Address,  Frank  S.  Adams,  Care  of  Bank  of  Commerce  &  Trusts,  Richmond,  Va. 


Bright,  quick,  but  clean. 

For  eighty  years  The  Reflector  of  the 
People’s  Views. 

Its  Readers 

Are  peculiarly  its  own  and  can  be 
reached  through  NO  OTHER  PAPER, 

Its  Advertisers 

The  Representative  Firms  of  Boston 
and  the  Nation. 

FREE  FROM  DECEIT  AND  QUACKERY. 

The  boston  JOURNAL 

268  Washington  Street,  Boston 

For  Advertising  Rates  Address  Advertising  Manager. 


M  \rch  7,  1914 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


TRI-STATES  BUREAU. 

How  the  Pitt»burgh  Dietrict  New*  Is 

Assembled  for  the  City  Newspa¬ 
per*  by  Their  Own  Local  Or¬ 
ganization. 

Till-  Tri  State  News  Bureau,  of  Pitts- 
hiirRli,  is  probably  the  largest  local  news 
gailiering  news  bureau  in  the  United 
Si. as.  It  is  owned  and  operated  by 
the  seven  largest  newspapers  of  the  city. 
C  Evans,  the  general  manager,  de¬ 
scribed  the  work  of  the  bureau  in  an 
.iddress  given  at  the  monthly  round 
taltle  meeting  of  the  Department  of 
huirnalism.  University  of  Pittsburgh,  on 
Thursday  evening,  March  5. 

The  organization  covers  Western 
I’ennsylvania,  Eastern  Ohio.  Western 
Maryland  and  all  of  West  Virginia,  a 
district  containing  6.()00,00fT  inhabitants. 
It  is  a  development  of  three  organizations 
The  first  was  started  in  and  be- 

canie  known  as  the  Pittsburgh  News 
'cincy  and  at  first  supplied  news  to 
hoUi  .afternoon  and  morning  newspapers 
hill  afterward  confined  its  efforts  to  the 
iii'  rning  field. 

T  H  REE-I N-ON  E  ORfJ.V  N I  Z.XTION . 

Its  work  was  confined  strictly  to  Pitts¬ 
burgh  and  Allegheny  and  along  limited 
li-ies.  Later  came  the  Tn-State  Press 
Itiireau  which  gave  a  service  to  the 
morning  papers  from  Western  Pennsyl- 
\ania.  Then  came  the  Afternoon  News 
Miireau,  organized  to  give  to  the  after¬ 
noon  papers  a  service  similar  to  that 
afforded  the  morning  papers  bv  the  Tri- 
State,  though  it  covered  Pittsburgh  and 
Allegheny,  but  only  in  a  limited  way. 
As  the  three  bureaus  were  often  con¬ 
flicting  with  one  another  it  was  finally 
decided  that  they  should  be  consolidated 
under  the  name  of  the  Tri-State  News 
IVureau,  and  in  .April,  1910,  the  plan 
went  into  effect. 

-Mr.  Evans,  in  the  course  of  his  ad- 
<Iress,  said: 

Tn  order  to  be  effective  such  an  or- 
g.iiiization  must  be  in  intimate  touch 
with  the  newspapers  which  it  supplies 
with  news.  This  is  provided  for  by 
meetings  held  at  least  once  a  week,  at 
which  are  present  the  managing  editors 
of  the  seven  daily  newspapers  of  Pitts¬ 
burgh  and  the  bureau  manager.  At  this 
meeting  new  work  is  discussed,  short¬ 
comings  of  the  service  pointed  out  and 
provision  made  for  remedies  and  other 
matters  touching  the  newspapers  and  the 
bureau  acted  on. 

H.\S  400  CORRESPtlNIlENTS. 

"The  Tri-State  News  Bureau  has  at 
its  command  a  staff  of  40  men  for  local 
work  and  on  its  books  are  names  of 
400  correspondents.  While  some  of 
these  are  heard  from*  only  occasionally 
.ind  especially  in  emergencies,  yet  it  is 
safe  to  say  that  from  250  to  300  can  be 
considered  active. 

“Its  operations  may  be  divided  thus : 
Its  service  to  the  Pittsburgh  newspapers 
to  supply  which  it  was  primarily  estab¬ 
lished,  and  its  service  to  newspapers  out¬ 
side  of  Pittsburgh, 

“The  local  territory  is  divided  into 
routes  or  districts,  and  in  each  district 
the  reporter  for  that  district  has  head¬ 
quarters  at  which  he  may  be  reached 
easily  and  he  must  call  his  office,  no 
matter  where  he  is,  at  least  every  hour. 
That  is  to  enable  the  office  to  give  him 
an  assignment  if  one  turns  up.  These 
routes  are  usually  within  the  city  limits, 
though  some  of  them  take  in  nearby 
boroughs.  In  other  boroughs  of  the 
county  the  bureau  has  resident  corres¬ 
pondents. 

“The  members  of  the  day  force  go  on 
duty  in  the  districts  at  8  a.  m.  and  re¬ 
port  off  at  4:30  p.  m.  unless  they  are 
handling  an  item ;  the  members  of  the 
night  force  report  from  their  districts 
at  7  p.  m.  and  report  off  at  4  a.  m.  un¬ 
less  their  services  are  required  longer. 
Special  or  emergency  men  are  used  to 
keep  in  touch  with  the  districts  when 
the  regular  men  of  one  of  the  forces 
have  reported  off  and  until  the  regular 
men  of  the  other  force  take  their 
place.  At  the  appointed  hour  gach  man 
reports  to  the  office  from  his  district. 
I  he  office  force  is  on  duty  by  this  time. 


The  manager  and  his  assistants  have 
read  the  news  of  the  day,  both  in  the 
bureau  copy  and  in  the  newspapers  and 
are  ready  with  suggestions  which  route 
men  may  help  to  w'ork  out.” 

'vlr.  Evans  thus  went  on  to  tell  in  de¬ 
tail  how  the  news  is  gathered,  put  into 
shape  and  sent  by  phone  or  messenger  to 
the  newspaper  offices. 

HOW  ANNIE  GOT  THE  NEWS. 

Sat  on  President  Adams’  Clothes 

While  He  Was  in  Swimming  Until 
He  Answered  Her  Question. 

Improvements  in  Potomac  Park  in 
Washington  have  caused  the  removal 
of  the  “.Anne  Royall  Stone,”  which  for 
nearly  a  century  has  been  a  quaint  land¬ 
mark. 

It  stood  on  the  spot  where  .Annie,  "the 
mother  of  modern  journalism  and  origi¬ 
nator  of  the  interview,”  had  her  famous 
discussion  with  President  John  Quincy 
Adams. 

She  was  the  editor  of  a  paper  called 
the  Washington  Paul  Pry  and  later  The 
Huntress.  Its  columns  were  decidedly 
personal  and  piquant. 

Anne  wanted  to  know  what  Presi¬ 
dent  Adams  intended  to  do  in  the  matter 
of  signing  or  vetoing  a  bill  which  was 
of  great  public  interest.  Interviewing 
the  President  was  in  these  days  an  un¬ 
known  thing,  but  Anne  Royall  followed 
a  course  that  would  do  credit  to  the 
persistence  of  modern  interviewers. 

Rebuffed  by  President  Adams’  attend¬ 
ants,  she  followed  him  to  the  Potomac 
River,  where  each  morning  he  took  a 
plunge  The  President  was  well  out  in 
the  stream  when,  looking  back,  he  be¬ 
held  the  persistent  interviewer  on  a  rock 
in  possession  of  his  clothes. 

The  President  thought  the  situation 
scandalous,  but  Anne  thought  it  more 
scandalous  that  a  sovereign  people  rep¬ 
resented  by  Paul  Pry  should  have  to  re¬ 
sort  to  such  methods  to  find  out  what 
the  public’s  servant  intended  to  do  with 
a  bill. 

She  warned  the  President  that  she  in¬ 
tended  to  camp  out  there  and  hold  his 
clothes  until  he  should  grant  her  the 
interview’.  He  capitulated. 

Then  Anne,  with  all  the  enthusiasm  of 
a  reporter  getting  his  first  “scoop,”  pat¬ 
tered  back  to  her  printing  office,  where 
she  put  into  burning  type  the  first  and 
most  famous  Presidential  interview. 


Dinner  Disappointed  This  Editor. 

.An  editor  of  Washington  county 
Kan.)  recently  attended  a  banquet 
given  at  the  auditorium  of  Topeka, 
where  the  governor  lives  once  in  a 
while.  When  the  editor  got  back  he 
wrote  this  account  of  the  banquet :  “We 
believe  we  could  have  bought  all  the 
grub  on  the  table,  together  with  the 
paper  table  cloth,  dishes  and  the  iron 
spoons,  for  two  dollars.  Here’s  the  bill 
of  fare-=— ‘menu’  they  called  it :  T wo 
raw  oysters,  two  ounces  of  salad,  two 
cents’  worth  of  roasted  turkey,  one 
cent’s  worth  of  chicken,  two  spoonfuls 
of  dressing,  one-fourth  ounce  of  but¬ 
ter,  one  cent’s  worth  of  ice  cream,  half 
a  cent’s  worth  of  cake,  bread,  one  tea¬ 
spoonful  of  salted  peanuts,  two  mint 
lozenges,  half  pint  of  grape  juice  so  sour 
it  set  our  false  teeth  on  edge,  coffee — 
no  milk  or  cream.  As  we  had -attended 
banquets  in  Topek.a  before  we  took  no 
chance  on  being  fooled,  and  ate  a  good 
square  meal  before  going  to  the  audi¬ 
torium,  and  another  at  a  restaurant  just 
after  it  was  over.” 


The  next  meeting  and  diiiuer  of  the 
New  York  Trade  Press  Association  will 
be  held  at  the  Hardware  Club,  March 
20,  on  which  occasion  the  proposed 
amendment  to  the  section  of  the  con¬ 
stitution  and  by-laws  defining  the  quali¬ 
fications  of  members  will'  be  discussed. 


The  Association  of  National  Adver¬ 
tising  Managers  Has’  contributed  $375 
toward  a  research  fellowship  at  Colum¬ 
bia  University.  ‘  , .  , .  . 


FEBRUARY! 

The  month  that’s  always  a 
hoodoo  for  circulation! 

But  it  looks  as  though  The  New  York 
Globe  was  breaking  the  hoodoo. 

Here  are  the  figures  for  nine  Februarys: 

1906-  79,813  1910-  80,355 

1907-  97,816  1911-  97,099 

1908-  82,983  1912-114,163 

1909-  74,307  1913-125,593 
1914-138,678 

The  average  net  paid  circulation  for 
the  year  ending  February  28th,  1914, 
was  145,251,  which  is  13,993  increase 
over  the  average  for  the  previous  year. 

The  New  York  Globe  is  on  its  way  to 
circulation  triumph. — It  hopes  that  it 
is  on  its  way  to  many  other  triumphs. 

The  things  that  are  making  the  New 
York  Globe  shoot  forward  in  influ¬ 
ence  and  in  circulation  is  the  work 
done  by  such  a  fighter  as  Mr.  Alfred 
W.  McCann,  backed  up,  as  he  is,  by 
the  full  support  of  the  management. 

Mr.  McCann’s  triumph  at  Albany,  against  the 
combined  efforts  of  manufacturers  of  and  deal¬ 
ers  in  impure  foods  who  bitterly  oppose  him,  is 
the  sort  of  thing  that  gives  prestige  to  a  news¬ 
paper. 

The  Advertising  Rates,  which  became  opera¬ 
tive  March  1,  have  opened  the  door  to  new 
plans  and  methods  which  please  watch. 

General  advertisers  should  give  a  lot  of  study 
to  their  campaigns  in  New  York  City.  If  they 
do,  they  will  never  omit  the  Globe. 

Advertising  talks  are  now  appearing  daily, 
written  by  William  C.  Freeman. 


ANOdJ,, 


O’MARA  &  ORMSBEE 

General  Representatives 


Brunswick  Building  Tribune  Building 

New  York  Chicago 

WILLIAM  C.  FREEMAN,  Advertising  Director. 
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How  the  Home  Town  Movement  1« 
Helping  Manufacturers,  Retailers 
and  Publishers — Methods  Employed 
by  Col.  Holland  to  Popularize  Ad¬ 
vertised  and  Trade-Marked  Goods 
Among  the  People  of  Texas. 

The  “Home  Town  Movement,”  inaug¬ 
urated  by  the  Home  Town  Association 
of  America,  and  which  was  organized 
JO  promote  the  commercial,  socitl  and 
civic  life  of  the  community,  is  making 
such  headway  that  it  is  now  attracting 
wide  attention.  It  has  been  successfully 
piomoted  in  Texas’  and  the  Southwest 
during  the  .last  three  years  by  Col.  Frank 
P.  Holland,  publisher  of  Holland’s  Mag¬ 
azine  and  Farm  and  Ranch,  with  the  re¬ 
sult  that  the  local  publisher,  the  mer¬ 
chant.  and,  in  fact,  the  entire  commun¬ 
ity,  has  been  largely  benefited,  and  the 
country  opened  up  in  a  profitable  way  to 
manufacturers.  . 

In  talking  about  the  work  in  Texas, 
Walter  .U.  Clark,  the  Western  represent¬ 
ative  of  the  Holland  publications,  with 
headquarters  in  Chicago,  said: 

TEXAS  OPPORTI  NITIES. 

“This  part  of  the  country  offered  a 
most  fertile  field  for  the  plan,  inasmuch 
as  its  vast  area  is  one  of  small  towns 
and  agricultural  communities,  where 
merchandising  conditions  have  been 
overlooked  to  such  an  extent  that  the 
mail  order  house  had  established  a  strong 
f<x)t-hold  and  was  taking  the  money  that 
should  have  been  spent  at  home. 

“The  1910  census  gave  Texas  thirty- 
nine  towns,  with  5,000  population  or 
more,  five  cities,  with  50,000  and  upward, 
and  not  a  single  city  with  100,000  inhab¬ 
itants:  there  is  very  little  manufacturing 
to  speak  of,  and  seventy  per  cent,  of  its 
population  is  either  engaeed  in  agricul¬ 
ture  or  marketing  of  farm  produce. 

“With  this  locality  rine  for  any  co-op¬ 
erative  work  which  would  help  home  in¬ 
dustry,  a  campaign  in  the  interest  of 
advertised  trade-marked  goods  and  home 
trading  was  inaugurated.  Trained  men 


HENRY  A.  WISE  WOOD 

AND 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPBCIAUSTS  m  THE  DESIGN.  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 

Profesaional  Bervicee  of  the  hifrhest  order 
rendered  in  the  following  matters:  Con¬ 
struction  or  Reconstruction  of  Plants:  Im¬ 
provement  of  Departmental  Efficiency;  Ex¬ 
amination  of  Materials ;  Ascertainment  of 
Manufacturing  Costs;  Bettermentof  Print¬ 
ed  Product;  Appraisal  of  Plants;  Solution  of 
Particular  Problems.  BroeMurtatnttnrafutat. 

1  Madison  Avenac,  New  York  City.  U.  S.  A. 


Scott 

Multi-Unit  Press 

Has 

Reserve  Equipment 

The  Press  consists  of  sep- 
parate  sections.  You  will 
never  miss  the  mails  on 
an  edition. 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Every  pound  guaranteed 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 


who  were  familiar  with  local  conditions 
and  merchandising  were  put  into  the  field 
to  call  on  the  merchants  in  the  small 
towns.  The  sole  duty  of  these  men  was 
to  convince  the  merchant  of  the  ad¬ 
vantages  of  handling  and  pushing  adver¬ 
tised  trade-marked  goods. 

“First  of  all,  the  merchant  was  as¬ 
sured  that  the  representative  had  noth¬ 
ing  to  solicit  from  him  except  his  co¬ 
operation  in  the  sales  of  advertised  prod¬ 
ucts.  It  was  pointed  out  to  the  dealer 
that  advertised  goods  were  the  same 
price  jand  quality,  whether  sold  in  the 
large  qity  or  the  small  town,  that  the 
trade-mark  stood  as  a  guarantee  of  qual¬ 
ity;  that  advertised  trade-marked  goods 
were  half  sold  before  they  reached  his 
shelves;  that  he  could  turn  over  his 
stock  more  often,  thereby  insuring  a 
fresh  and  up-to-date  goods  at  all  times. 

HELPING  THE  JEWELER. 

“For  instance,  if  this  particular  dealer 
happened  to  be  a  jeweler,  he  is  shown 
that  Big  Ben  Clocks,  1847  Silverware, 
Waterman’s  Fountain  Pens,  etc.,  are 
regularly  advertised  in  the  columns  of 
the  Holland  publications,  and  he  is  told 
that  his  customers  or  prospective  cus¬ 
tomers  are  being  made  acquainted  with 
these  articles,  weekly  and  monthly,  and 
if  he  does  not  handle  these  goods  he 
should,  and  if  he  does  he  should  let  that 
fact  be  known  by  using  window  displays, 
counter  displays,  local  newspaper  adver¬ 
tising  or  any  other  means  he  may  profit¬ 
ably  employ. 

“Colonel  Holland  maintains  a  depart¬ 
ment  in  Dallas  called  the  ‘Community 
Co-operation  Department.’  It  has  two 
purposes,  first,  to  keep  in  touch  with  the 
merchants  by  letter  at  regular  intervals, 
telling  them  of  the  progress  of  the  work 
and  advising  them  along  the  same  line 
as  the  representative  did,  and  answering 
any  questions  on  this  subject  that  he 
may  care  to  submit.  The  merchant  is 
also  informed  of  any  new  subscribers 
that  have  been  secured  by  our  subscrip¬ 
tion  crew  while  working  in  his  territory ; 
second,  this  department  syndicates  arti¬ 
cles  on  ‘Community  Co-operation’  or 
‘Trade  at  Home  Talks’;  these  are  sent 
out  gratis  every  week  to  nearly  five  hun¬ 
dred  local  newspaper  publishers  through¬ 
out  the  Southwest,  as  well  as  appearing 
in  both  the  Holland  publications.  Some 
of  these  articles  are  prepared  in  this  de¬ 
partment  ;  others  by  some  of  the  leading 
advertising  men  of  the  country. 

MAKING  GOOD  ADS. 

“A  short  time  back  Frank  P.  Holland. 
Jr.,  happened  to  call  on  the  publisher  of 
the  Weatherford  Democrat  at  Weather¬ 
ford,  Tex. :  in  the  course  of  the  conver¬ 
sation  the  publisher  mentioned  the  fact 
that  since  he  had  started  to  run  ‘Trade 
at  Home’  or  ‘Community  Co-operation’ 
articles  in  his  paper  his  local  advertising 
j  had  greatly  increased,  but  he  said  that  he 
did  not  think  that  the  local  merchant 
'  was  getting  as  much  good  out  of  the 
space  used  as  he  should.  He  produced 
a  copy  of  his  publication,  and  among  the 
thirty  or  forty  advertisements  therein, 
only  three  or  four  of  them  contained  any 
real  selling  talk;  most  of  them  were 
merely  cards  or  business  notices,  such  as 
‘Hnery  Smith.  Grocer,’  and  ‘John  Jones. 
Druggist,’  etc.  The  copy  gave  no  hint 
as  to  what  brand  of  goods  they  carried 
in  stock. 

“The  Weatherford  publisher  explained 
that  in  his  opinion,  if  these  same  mer¬ 
chants  had  devoted  their  space  to  good, 
live  selling  talk  and  had  featured  a  num¬ 
ber  of  articles,  which  at  that  particular 
time  were  being  extensively  advertised 
in  that  territory,  their  business  would  be 
greatly  improved  thereby.  He  said  the 
merchants  of  his  locality  came  to  one 
or  both  conclusions,  that  advertising  did 
not  pay.  or  that  his  nublication  was  no 
good.  He  suggested  that  we  get  the 
manufacturer  to  co-ooerate  with  the 
dealer  by  supplying  copy  for  local  ad¬ 
vertising — copy  that  embodied  a  selling 
talk. 

“On  the  strength  of  this  suggestion 
Col.  Holland  called  a  meeting  of  a  few 
local  publishers,  to  discuss  wavs  and 
means  of  advancing  the  cau<!e  of  adver¬ 
tising  in  the  Southwest.  The  plan  in¬ 
volved  the  education  of  the  local  mer¬ 
chant  to  the  advantages  of  advertising 


regularly  in  his  local  paper  in  order  to 
‘cash  in’  on  the  advertising  done  in  a 
national  way  by  the  manufacturer.  After 
an  enthusiastic  meeting  a  resolution  was 
passed  requesting  that  another  meeting 
be  called  inviting  one  publisher  in  each 
locality.  This  was  done,  and  on  October 
18  nearly  one  hundred  publishers  gath¬ 
ered  together. 

MOVEMENT  A  SUCCESS. 

“After  listening  to  talks  by  a  number 
of  prominent  advertising  men  and  dis¬ 
cussing  the  question  fully,  they  voted  to 
co-operate  with  the  Holland  Plan  in  a 
manner  that  would  increase  the  volume 
of  advertising  carried  in  the  two  pub¬ 
lications,  as  well  as  .their  own,  and  at 
the  same  time  increase  the  results  for 
the  manufacturer,  stimulate  home  buying 
and  improve  the  local  dealer’s  business. 

“At  the  present  time  there  are  nearly 
12,000  dealers  and  over  400  publishers 
working  together  to  this  end. 

.  “This  is  the  condition  that  exists  at 
the  present  in  Texas  and  the  Southwest. 
It  is  making  better  publishers,  better 
merchants,  building  uo  home  industry, 
and  the  manufacture  of  ‘.Advertised 
Trade-Marked  Goods”  is  getting  busi¬ 
ness  every  day  that  the  large  mail  order 
house  once  had.” 


NEWSPAPER  CONFERENCE. 

Important  Meeting  of  Newspaper  Pub¬ 
lishers  to  be  Held  at  Lawrence, 
Kansas,  in  May. 

The  National  Newspaper  Conference 
will  be  held  at  Lawrence,  Kansas,  under 
the  auspices  of  the  University  of  Kansas 
and  the  State  Editorial  .Association,  May 
11-14.  In  order  that  its  time  may  he 
most  profitably  employed.  Prof.  Merle 
Thorpe,  who  is  head  of  the  department 
of  journalism  in  the  University  of  Kan¬ 
sas,  and  secretary  of  the  Conference, 
has  sent  a  circular  letter  to  a  large 
number  of  public  men — Congressmen, 
churchmen,  governors,  university  presi¬ 
dents,  railroad  presidents  and  others, 
asking  them  to  suggest  important  topics 
that  should  engage  the  attention  of  those 
who  attend. 

Up  to  the  present  time  one  hundred 
responses  have  been  received.  Many  of 
the  suggestions  made  are  most  valuable. 
Three  questions  that  were  proposed  for 
discussion  at  the  time  the  circulars  were 
sent  out  were  these; 

“Is  not  the  newspaper  enough  of  a 
Dublic  utility  to  demand  regulation  by¬ 
law  ?” 

“Is  the  proposed  legislation  to  license 
newspaper  men  desirable  or  practical?’’ 

“How  does  the  annual  exoenditure  in 
the  United  States,  of  a  billion  dollars 
for  advertising  affect  the  cost  of  living?” 

It  is  expected  that  the  full  program  of 
the  Conference  will  be  ready  for  publica¬ 
tion  within  the  next  two  weeks. 


NOTES  ON  PUBLICATIONS. 

John  W.  Campsie,  nublisher  and  busi¬ 
ness  manager  of  the  Evening  Wisconsin, 
has  compiled  “The  Evening  Wisconsin 
Blue  Book.”  a  pocket-sized  namphlet  of 
56  pages  packed  to  the  limit  with  con¬ 
densed  information  and  facts  about  Mil¬ 
waukee  that  pcneral  advertisers  may 
want  to  know  about  the  city.  Incident¬ 
ally,  of  course,  some  interesting  facts 
about  the  c^rowth  and  influence  of  the 
Evening  Wisconsin  are  included. 


The  San  Angelo  (Tex.)  Standard, 
recently  issued  its  thirtieth  anniversary 
edition.  The  paper  contained  sixty 
pages  printed  in  three  colors.  The  cover 
design  was  especially  prepared  for  this 
number  and  symbolizes  the  spirit  of 
Western  Progress.  The  natural  re¬ 
sources.  business,  social  and  educational 
opportunities  are  compressively  covered, 
and  the  general  character  of  the  news 
breathes  of  progress.  The  advertising 
is  generous  and  well  laid  out.  J.  G. 
Murnhy,  the  Standard’s  enterprising 
publisher,  has  accomplished  a  metro¬ 
politan  task  in  this  edition. 


Chicago,  Ill. — Narod  Polski  Publish¬ 
ing  Company;  capital  stock.  $25,000;  in¬ 
corporators  :  Walter  J.  Przybylinski, 
Joseph  Rushkiewicz  and  Teofii  Wfjrqa., 


ANOTHER 

Olllce  of 

The  Greenwich  Weekly  Graphic 
Greenwich,  Conn. 

March  4th,  1!»14 

Harwell,  Cannon  &  McCarthy, 

New  York  City. 

Gentlemen  : 

In  the  purchase  of  the  “Graphic”  ju«t 
acquired  through  your  organization,  l 
consider  we  have  secured  a  deRlrahh 
property.  Your  painstaking  effort,  ojiin 
Ions  honestly  expressed  and  the  ah', 
service  which  made  the  deal  possiliV 
were  fully  appreciated.  1  commend  voir 
services  as  Brokers  and  thank  you"  f  .: 
courtesies.  Very  truly  yours, 

(Signed)  NELSON  E.  HAllTON 

Harwell, Cannon  &  McCarthy 

Brokers  in  Newspsper  and  Magizine  Properties 
300  FIFTH  AVENUE,  NEW  YORK 


$7,000 


Will  buy  two  monthly  trade  journals, 
published  in  Eastern  city,  under  one 
management — one  devoted  to  motor 
interests,  the  other  to  transportation. 
Can  be  made  big  money-makers. 
Owner  will  sell  separately,  if  desired. 


American  Newspaper  Exchange 

Rand  McNally  Building,  CHICAGO 


We  can  increase  your  business — if 
you  want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 


BURRELLE 

60-62  Warren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

The  motto  written  on  our  ban¬ 
ner  is  — RESULTS  COUNT. 


218  West  42nd  Street  New  York 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  Is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent. 
of  the  newspapers  and  publications  of  CAN* 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74*76  CHURCH  ST.,  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


TAKE  IT  TO 
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LIVE  AD  CLUB  NEWS. 

'Hie  regular  monthly  meeting  of  the 
lidstiin  Pilgrim  Publicity  Association 
was  held  Feb.  26,  on  which  occasion 
Harry  Tipper,  advertising  manager  of 
the  I'exas  Company,  spoke  on  the  “Edu¬ 
cative  Effect  of  Advertising.”  dowry 
Chapman  talked  on  “Trade-Marks," 
using  stereopticon  views  to  illustrate  his 
remarks.  He  pointed  out  cases  of  un¬ 
fair  competition  by  trade-mark  method, 
w:l^^  to  avoid  it,  and  remedies. 

Harry  F.  Atwood,  Secretary  of  the 
t  hamber  of  Commerce  of  the  United 
.States,  spoke  of  some  developments  that 
ha\e  resulted  from  advertising.  “Ad- 
viTiising  men  are  the  melting  pots  of 
prepress,”  said  Mr.  Atwood.  About 
JUi  members  and  guests  of  the  Asso- 
ciatii'ii  attended  the  meeting,  which  was 
pre-ided  over  by  President  Carroll  J. 
Swan. 


I'.irt  Worth  (Tex.)  Ad  Men  will  have 
complete  charge  of  a  special  edition  of 
the  Star-Telegram  June  14.  They  will 
gather  and  write  the  news,  solicit  the 
ads  and  sign  the  contracts,  edit  the 
copy  and  make  up  the  paper.  A  big  per¬ 
centage  of  the  proceeds  from  the  adver- 
ti>ing  will  go  to  the  Ad  Men  to  defray 
e.\|ieiises  of  the  delegation  to  Toronto. 
The  organization  that  will  have  charge 
of  the  special  edition  is:  H.  C.  Burke, 
Ir..  managing  editor;  Jack  Toy,  city 
editor;  C.  A.  Reyer,  business  manager; 
Tiilly  Bostick,  advertising  manager;  Ed. 
R  Henry,  assistant  advertising  manager, 
and  Hugh  Jamieson,  cartoonist.  A  cash 
prize  of  $500  will  be  given  to  the  Ad 
(  lub  member  obtaining  the  greatest 
amount  of  advertising  for  the  “On  to 
Toronto”  edition.  At  the  annual  meet¬ 
ing  of  the  club  last  week,  Hugh  Jam¬ 
ieson  was  elected  president  by  acclama¬ 
tion.  Other  officers  are  Jack  Toy  and 
11  E.  Burke,  Jr.,  vice  presidents;  Ches¬ 
ter  Toy,  recording  secretary;  A.  L. 
Shuman,  corresponding.  The  trip  to 
Toronto  will  be  made  on  a  special  train. 


"Consumers’  Fashion  Night,”  as  the 
occasion  of  the  annual  dinner  of  the 
Advertising  Men’s  League  of  New  York 
city,  on  March  12,  is  to  be  known,  prom¬ 
ises  to  be  one  of  the  biggest  of  the 
many  big  things  the  members  of  this 
organization  have  to  their  credit.  The 
baiKiuct  will  lake  its  name  from  the  fact 
that  the  big  department  stores  have  been 
invited  to  exhibit  their  spring  styles  in 
a  distinctively  novel  manner  prescribed 
li>  the  committee  having  that  affair  in 
ciiarge.  Each  item  on  the  menu  will  be 
a  constant  reminder  of  the  advertising 
man’s  profession  and  his  important  place 
in  the  present  order  of  things. 


Even  the  most  humble  form  of  news¬ 
paper  advertising  has  ‘  resulted  in  the 
creation  of  many  great  national  busi¬ 
ness  institutions.  W.  J.  F.  Dailey,  of 
New  York,  asserted  last  week  at  the 
meeting  of  the  Cleveland  Advertising 
Club.  Mr.  Dailey  has  as  his  subject 
"Various  Forms  of  Advertising  and 
Their  Individual  Power.”  R.  T.  Stan¬ 
ton,  of  the  Century  Magazine;  C.  M. 
l.amperly,  of  the  Sherwin-Williams 
t'ompanv,  and  Fred  R.  Fuller,  of  the 
l  uller  &  Smith  Advertising  Agency, 
also  spoke.  William  J.  Radditz,  of  the 
Stratford  Press,  presided  as  chairman. 


Relation  of  the  manufacturer  to  the 
retail  dealer,  to  the  ultimate  consumer 
and  the  community  in  which  he  lives, 
was  the  topic  of  jfohn  A.  Underwood, 
advertising  manager  of  the  Favorite 
Stove  and  Range  Co.,  of  Piqua,  in  his 
address  at  the  formal  opening  of  the 
I'oledo  .Ad  (Tlub’s  head-quarters  last 
week.  National  advertising  was  given 
a  jolt  when  the  speaker  declared  that 
no  longer  is  it  possible  for  the  manu¬ 
facturer  to  force  a  distribution  of  his 
sales  by  taking  space  in  the  best  me¬ 
diums.  Mr.  Underwood  said  that  the 
associated  advertising  clubs  are  just  be¬ 
ginning  to  reach  their  proper  sphere  for 
results  in  their  winter  educational  work. 

The  monthly  banquet  of  the  Lincoln 
(Neb.)  Ad  Club  was  addressed  by  W. 
E.  Hardy  on  "Business  Advertising.” 


He  discussed  particularly  the  relation 
of  the  retail  end  of  a  business  to  its 
advertising  department.  A  number  of 
statistics  and  figures  as  worked  out  in 
a  year’s  business  were  quoted  to  show 
the  actual  relation  of  advertising  to  the 
volume  of  business  and  the  final  profits. 
Ac  the  close  of  Mr.  Hardy’s  speech  the 
question  was  thrown  open  to  dis¬ 
cussion.  Matters  of  general  advertising 
and  the  profession  were  included  in  the 
debate. 


Gus  W.  Thomasson  of  Dallas  was 
recently  re-elected  president  at  the  an¬ 
nual  convention  of  the  Associated  Ad 
Men,  of  Texas,  in  Greenville.  Waco 
was  chosen  as  the  next  convention  city. 
In  addition  to  Mr.  Thomasson,  the  fol¬ 
lowing  officers  were  named ;  A.  G.  Car¬ 
ter,  F'ort  Worth,  first  vice  president ; 
E.  C.  Bracken,  Greenville,  second  vice 
president;  W.  B.  Crawford,  Waco,  sec¬ 
retary-treasurer.  At  the  banquet  an  ad¬ 
dress  was  made  by  C.  J.  Robbins  of 
Ottawa,  Canada,  secretary  to  the  minis¬ 
ter  of  the  department  of  the  interior  of 
the  Dominion  of  Canada.  March  8  was 
designated  by  resolution  as  "truth  Sun¬ 
day,  ’  and  the  Texas  Association  ex¬ 
pressed  its  request  that  each  advertis¬ 
ing  man  devote  a  share  of  his  news¬ 
paper  space  on  that  day  to  explaining 
to  the  public  that  the  watchword  of  the 
advertising  man  of  to-day  is  ‘truih,” 
and  that  the  statements  of  the  organ¬ 
ized  advertising  men  are  accurate  and 
reliable. 


The  man  who  is  satisfied  with  his  ad¬ 
vertising  of  six  months  ago  and  who 
can  see  no  place  where  he  can  improve 
on  it  is  going  backward  instead  of  pro¬ 
gressing  as  he  should,  according  to  W. 
F.  Dunlap,  who  spoke  before  the  .Ad¬ 
vertisers’  Club  of  Milwaukee  last  week. 
More  than  100  heard  his  lecture  on 
“Merchandising  .Advertising.”  Mr. 
Dunlap  displayed  lantern  slides  in  illus¬ 
trating  his  lecture,  showing  returns  from 
monev  spent  in  advertising. 


ELECTRICAL  ADVERTISING. 

Practical  Suggestion*  Made  to  Supply 
Dealers  and  Light  Companies. 

(From  the  National  Mazda  Stimulator.) 

The  amount  of  paid  sp.ice  that  you 
should  take  in  local  mediums  is  gov¬ 
erned  by  the  size  of  your  business,  the 
class  and  attitude  of  your  patrons,  and 
by  the  tested  ability  of  the  paper  to  pro¬ 
duce  inquiries  of  the  right  sort.  You 
can  easily  make  a  test  by  featuring,  for 
a  week,  some  special  proposition,  offer¬ 
ing  an  extra  bonus  to  those  who  will 
“present  this  ad.”  As  a  rule,  always 
publish  your  telephone  number. 

.A  full  page  advertisement,  if  ill  timed 
and  poorly  written,  may  be  a  sheer  waste 
of  money,  where  an  equal  amount  of 
space  split  up  into  small,  spicy  ads  and 
distributed  over  a  period  of  many  weeks 
would  be  a  powerful  and  profitable  sales 
builder.  Far  better  $1(X)  copy  in  $5  space 
than  $5  copy  in  $100  space.  Change  you 
copy  very  frequently,  or,  no  matter  how 
good  it  is,  it  will  get  “stale.” 

Certain  days  in  the  week  are  consid¬ 
ered  very  poor  for  most  electrical  news¬ 
paper  advertising.  On  Friday  (“Bar¬ 
gain  Day”)  ads  are  little  read  by  house¬ 
wives.  In  the  Thursday  morning  papers 
advertising  gets  very  favorable  atten¬ 
tion;  Tuesday  is  also  an  excellent  day 
to  use  the  papers.  Wednesday  is  fair 
for  the  purpose  named,  while  Blue  and 
Busy  Monday  is  not  particularly  good. 
One  should  be  cautious  about  the  use  of 
the  Sunday  papers;  they  are  usually  so 
bulky  that  a  small  ad  stands  a  fine 
chance  of  being  lost  to  mortal  view. 

A  well  chosen,  oft-repeated  slogan, 
like  “The  House  with  the  Big  Electric 
Sign”  or  “The  Shop  with  the  Interesting 
Windows”  carries  human  interest  and 
pulling  power  with  it. 

The  tendency  to  “look  at  the  pictures” 
is  universal.  Therefore,  illustrate  your 
ads. 

Where  harmony  and  good  feeling  pre¬ 
vail  among  the  various  local  electrical 
interests,  in  a  town,  there  is  no  better 
method  of  newspaper  advertising  than 
to  buy  and  use  the  space  co-operatively. 


A  BIG  YEAR 


Indications  thus  far  are  that  1914  will  be  a  record 
breaking  year  in  the  publishing  business.  To  handle 
the  increased  volume  of  advertising,  install 


MULTIPLE 


MAGAZINE 


UNOTYPES 


On  the  metropolitan-daily  they  take  care  of  practically 
all  the  work  in  the  ad  room:  on  the  small  town  dailies 
and  weeklies  they  set  both  ads  and  news  matter. 

The  Multiple  Linotype  Way  Is  the  Modern  Way 

All  two-letter  Linotypes  are  covered  by  patents  having  a  number  of  years  to  run.  No 
Linotype  having  two-letter  matrices,  multiple  magazines,  or  the  other  improvements  which  place 
the  present  machine  far  ahead  of  the  earlier  models  can  be  used  without  the  consent  of  this 
company.  Aajr  person  or  persons  counterfeiting  or  imitating  our  machinery, 
or  using  such  goods,  will  be  held  strictly  accountable  In  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  .SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Avenue  638-646  Sacramento  Street  549  Baronne  Street 

TORONTO:  CANADIAN  LINOTYPE,  LTD.,  35  Lombard  St. 


Call  it,  if  you  will,  the  “People’s  Elec¬ 
trical  Page.” 

Summarizing ; 

To  use  the  newspapers  to  the  best  ad¬ 
vantage,  obtain,  by  tactful,  yet  frank 
and  friendly  interviews,  all  of  the  edito¬ 
rial  and  news  publicity  that  you  legiti¬ 
mately  can.  Secondly,  buy  display  space 
in  accordance  with  a  definite,  logical 
plan,  filling  it  with  the  best  copy  you 
can  possibly  write  or  obtain.  .And  so 
doing,  you  will  never  be  found  in  the 
ranks  of  the  Calamity  Howlers. 


NEW  PUBLICATIONS. 

Clark’s  Summit.  Pa. — Arthur  T. 
Stover  expects  to  establish  a  weekly 
paper  here  in  the  near  future.  It  will 
be  8  pages  in  size  and  modern  in  e'.  :ry 
respect. 

.Alliance,  Neb. — The  Alliance  News 
is  the  name  of  a  new  Democratic  week¬ 
ly  that  recently  made  its  appearance  at 
Alliance.  J.  B.  Kneist  and  J.  K.  Ad¬ 
ams  are  the  editors. 

Chester,  Pa. — The  Herald-Ledger 
which  suspended  publication  some  time 
ago  is  to  be  revived.  T.  Carroll  Dick¬ 
inson  will  control  it. 

Fairbury,  Neb. — A  third  newspaper 
will  soon  be  established  at  this  point. 
Rev.  H.  D.  Williams  of  Newton  Falls 
is  being  considered  as  the  editor  of  the 
new  paper. 

Milwaukee,  Wis. — The  Jewish  Rec¬ 
ord,  a  Yiddish  weekly  will  be  published 
here  in  the  near  future.  Isador  S.  Hor- 
witz  is  promoting  the  enterprise. 

Springfield,  Ore. — A  newspaper  will 
be  started  here  by  J.  Baker  and  B.  D. 
Dudworth. 

Huron,  Ia. — Frank  H.  Hillyer  will 
soon  publish  the  Review  here  in  the  in¬ 
terest  of  the  Democratic  party. 

White  Castle,  La. — The  Courier  has 
begun  publication  here.  Marshall  Borel. 
formerly  of  New  Iberia  is  the  editor  of 
the  new  pap:r, 


Newburg,  Mo. — The  Phelps  County 
Record,  an  independent  newspaper,  has 
been  started  here  under  the  editorship 
of  C.  A.  Haney. 

Louisville,  Ala.— M.  B.  Vann,  form¬ 
erly  of  Dothan,  will  soon  issue  a  new 
paper  here.  Mr.  Vann  is  a  veteran 
editor. 

Devils  Lake,  N.  D. — The  Suffrage 
Advocate  is  the  name  of  a  new  publi¬ 
cation  to  be  issued  here.  Mrs.  William 
Falger  is  the  prospective  editor. 


INTERVIEWING  DR.  MITCHELL. 

Dr.  S.  Weir  Mitchell,  famous  author, 
physician  and  neurologist,  who  died  re¬ 
cently,  claimed  the  distinction  of  never 
having  given  an  interview.  Dr.  Mitchell 
was  in  Washington  to  attend  a  meeting 
of  the  board  of  trustees  of  the  Carnegie 
Institution.  An  interviewer  approached 
Dr.  Mitchell  in  the  New  Willard  lobby. 

“Are  you  a  reporter?”  asked  Dr.  Mit¬ 
chell. 

“Don’t  you  know  I  never  give  an  in¬ 
terview?”  I  have  never  been  inter¬ 
viewed  in  my  life.” 

The  reporter,  thinking  he  might  suc¬ 
ceed  where  others  had  failed,  sought  to 
continue  the  conversation. 

“May  I  ask  what  you  are  doing  in 
Washington  ?” 

“I  am  here  to  attend  a  meeting  of  the 
Carnegie  trustees.” 

“I  have  read  some  of  your  stories,” 
suggested  the  reported. 

“Yes,”  was  the  laconic  answer. 

“.And  T  found  them  very  interesting.” 

“Yes?”  came  back  the  reply. 

“What  do  you  think  of  the  recent  dis¬ 
cussion  about  the  cure  of  cancer  by 
radium?”  persisted  the  newspaper  man. 

“Now  see  here,  young  man,  I  told  you 
I  never  talk  for  publication.  When  I 
have  anything  to  say  1  write  it  and  am 
paid  for  it.  You  can’t  get  an  interview 
cut  ot  me  on  any  subject.” 

“It’s  a  fine  day,”  ventured  the  reporter, 
still  not  discouraged. 

“Yes,”  answered  Dr.  Mitchell. 

At  that  moment  it  was  pouring  rain 
putside. — Washington  Post. 
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Partial  List  of  Enterprising  Houses  who  will  Exhibit  at  the  National  Printing,  Pub¬ 
lishing,  Lithographing,  Stationery,  Advertising  and  Allied  Trades  EXPOSITION 


Grand  Central  Palace,  New  York,  April  18th  to  25th,  1914.  New  Names 'are  Being  Added  Daily. 


MACHINERY 

American  Type  Founders  Co . 

Mergenthaler  Linotype  Co . 

Toronto  Type  Founders  Co . 

John  Haddon  &  Co . 

American  High  Speed  Press  Co . . . . . 

The  Autopress  Co . 

American  Automatic  Press  Co . 

Swink  Printing  Press  Co . 

Duplex  Printing  Press  Co . 

Auto  Falcon  &  Waite  Die  Press  Co . 

George  Damon  &  Sons . 

The  H.  Hinze  Machinery  Co . 

Wood  &  Nathan  Co . 

Cfiallenge  Machinery  Co . 

Humana  Machine  Co . 

Dexter  Folder  Co . 

Cleveland  Folding  Machine  Co . 

,  Bdston  Wire  Stitcher  Co . 

J.  L.  Morrison  Co . . . 

Latham  Machinery  Co . . 

Oswego  Machine  Works . 

H.  L.  Roberts  Co . 

Autoplate  Co.  of  America . 

John  Thompson  Press  Co . . 

Chandler  &  Price.. . . . 

Universal  Typemaking  Machine  Co . 

Slocum,  Avram  &  Slocum . . 

E.  P.  Lawson  . 

The  Printing  Machinery  Co . . . 

Latham  Automatic  Registering  Co . 

Mathias  Plum . 

National  Binding  Machine  Co . 

Charles  S.  Jonas  &  Bro . 

F.  E.  &  B.  A.  Dewey . 

Wetter  Numbering  Machine  Co . 

National  Printing  Machinery  Co . 

Miller  Saw-Trimmer  Co . 

Ludlow  Typograph  Co . 

Automatic  Justifier  Co . 

F.  Wesel  Mfg.  Co . 

South  worth  Machine  Co . 

J.  A.  Richards  Co . 

Progress  Mfg.  Co . 

Ben  Day,  Inc . 

Kandle-Born  Co . 

Samuel  C.  Tatum  Co . 

Samson  B.  B.  Machine  Co . 

A.  G.  Burton’s  Son . 

Logemann  Bros.  Co . 

C.  B.  Henschel  Mfg.  Co . . . . 

Chauncey  Wing  . 

Singer  Sewing  Machine  Co . 

The  H.  C.  Hansen  Type  Foundry . 

The  Vanbosser  Mfg.  Co . 

Kohlbach  Co.  . .  .♦ . 

Golding  Mfg.  Co . 

Seybold  Machine  Co . 

Webemdorfer  Co . 


...Jersey  City,  N.  J. 

. New  York 

. Toronto,  Canada 

. London,  England 

. New  York 

. New  York 

. New  York 

. Delphos,  Ohio 

. . .  Battle  Creek,  Mich. 

. New  York 

. New  York 

. New  York 

. New  York 

..Grand  Haven,  Mich. 

. Newark,  N.  J. 

. New  York 

. Cleveland,  Ohio 

East  Greenwich,  R.  I. 

. . . New  York 

. Chicago,  Ill. 

. Oswego,  N.  Y. 

. New  York 

. New  York 

. New  York 

. Cleveland,  Ohio 

. Chicago,  Ill. 

. New  York 

. New  York 

. Cincinnati,  Ohio 

. New  York 

. Newark,  N.  J. 

.  New  York 

. New  York 

. Springfield,  Mass. 

. Brooklyn,  N.  Y. 

. Athol,  Mass. 

. Pittsburgh,  Pa. 

. Cleveland,  Ohio 

. Hammond,  Ind. 

. Brooklyn,  N.  Y. 

. Portland,  Me. 

. Albion,  Mich. 

. Boston,  Mass. 

. New  York 

- Springfield,  Mass. 

. Cincinnati,  Ohio 

. Reading,  Pa. 

. Chicago,  Ill. 

. Milwaukee,  Wis. 

. Milwaukee,  Wis. 

. Greenfield,  Mass. 

. New  York  City 

. Boston,  Mass. 

. Detroit.  Mich. 

. . . , .  Leipsic,  Germany 

. Franklin,  Mass. 

. Dayton,  O. 

. New  York 


TRADE  PAPERS.  ETC. 


Printing  Trade  News . New  York 

American  Printer . New  York 

Inland  Printer . Chicago,  III. 

Master  Printer . Philadelphia.  Pa. 

The  Printing  Art . Cambridge,  Mass. 

Editor  and  Publisher . New  York 

National  Printer-Journalist . Chicago,  Ill. 

The  National  Lithographer . New  York 

'  Graphic  .\rts  &  Crafts  Year  Book . Hamilton,  Ohio 

George  McKittrick  Co . '. . New  York 

Walden  Publishing  Co . New  York 


INKS. 

Chas.  Eneu  Johnson . 

Sinclair  &  Valentine  Co . 

Ault  &  Wiborg  Co . 

Sterling  Wallace . ' . 

George  H.  Morrill  &  Co . .  . .  . . 

Sigmund  Ullman  Co . 

Eagle  Printing  Ink  Co . . . 

J.  M.  Huber . 

Lewis  Roberts . .'.... 


Philadelphia,  Pa. 

. New  York 

. New  York 

. New  York 

.Norwood,  Mass. 

. New  York 

. New  York 

. New  York 

, . .  Newark,  N.  J. 


MISCELLANEOUS. 


Loring  Coes  &  Co . New  York 

N.  Y.  Revolving  Portable  Elevator  Co . Jersey  City,  N.  J. 

Hamilton  Mfg.  Co .  . ..Two  Rivers,  Vifis. 

George  P.  Clark  &  Co . ..'... . Windsor  Locks,  Conn. 

National  Scale  Co . . Chicopee  Falls,  Mass. 

James  Reilly’s  Sons  Co . New  York 

Indiana  Chemical  Co . % . . ; . New  York 


M.  Swift  &  Sons .  Hartford,  Conn. 

Hastings  &  Co... . Philadelphia,  Pa. 

Diamond  Decorative  Leaf  Co. . Stapleton,  S.  I. 

Economy  Engineering  Co . Chicago,  Ill. 

Argus  Electric  Sign  Co . New  York 

Alfred  Jackson  Studio . New  York 

The  Typo  Mercantile  Agency . New  York 

Goldberg  Display  Fixture  Co . New  York 

I.  T.  U.  Commission  School . . Chicago,  Ill. 

William  J.  Madden  &  Co . New  York 

Feldenfeld  Chemical  Co . New  York 

S.  Gilmartin  . New  York 

E.  W.  Blatchford  &  Co . New  York 

A.  B.  Conkwright  . New  York 

Standard  Scale  &  Supply  Co . New  York 

Typo  Alliance; . New  York 

Argus  Miniature  Electric  Sign  Co . New  York 

Downing  Letter  Co . New  York 

Apeda  Co . New  York 


PAPER  MANUFACTURERS  AND  DISTRIBUTORS. 

S.  D.  Warren  &  Co . Boston,  Mass. 

Henry  Lindenmeyr  &  Sons . New  York 

Hammermill  Paper  Co . Erie,  Pa. 

Beckett  Paper  Co . Hamilton,  Ohio 

Dill  &  Collins  Co . . Philadelphia,  Pa. 

Hall  Paper  &  Spec.  Co . New  York 

American  Writing  Paper  Co.... . . Holyoke,  Mass. 

Esleeck  Mfg.  Co . Turners  Falls,  Mass. 

Chapin  &  Gould . Springfield,  Mass. 

C.  H.  Dexter  &  Sons... . Windsor  Locks,  Conn. 

W.  M.  Pringle  &  Co . New  York 

Union  Card  &  Paper  Co . New  York 

Parsons  Paper  Co . Holyoke,  Mass. 

Seymour  Co . New  York 

W.  E.  Wroe  &  Co . Chicago,  Ill. 

Keith  Paper  Co . Turners  Falls,  Mass. 

Curtis  &  Bro . Newark,  Del. 

District  of  Columbia  Paper  Co . Washington,  D.  C. 

Charles  Drury  Jacobs . New  York 


PRINTERS,  LITHOGRAPHERS,  ENGRAVERS  AND 
ELECTROTYPERS. 


The  Schilling  Press . New  York 

W.  B.  Conkey  Co . Hammond,  Ind. 

The  University  Press . Cambridge,  Mass. 

Oswald  Press . New  York 

Norman  T.  A.  Munder  Co . Baltimore,  Md. 

William  Green . New  York 

Ravenswood  Press . . Chicago,  Ill. 

Farmer-Zehr  Engraving  Co . New  York 

Lead  Mould  Electrotype  Foundry,  Inc . New  York 

Half-Tone  Press . New  York 

Albert  B.  King  &  Co.  (showing  Goes  Lithographing  Com¬ 
pany’s  samples). 

H.  C.  Jones  Engraving  Co . New  York 

Niagara  Lithograph  Co . New  York 

Zeese-Wilkinson  Co . New  York 

The  Kiesling  Co . New  York 

McConnell  Printing  Co . New  York 

Publishers’  Printing  Co . New  York 

Stecher  Lithographing  Co . Rochester,  N.  Y. 

Karle  Lithographing  Co . Rochester,  N.  Y. 

H.  C.  Miner  Lithographing  Co . New  York 

Gatchel  &  Manning . . . Philadelphia,  Pa. 

Edgar  Printing  Co.... . New  York 

Edwards  &  Deutsch  Litho.  Co . Chicago,  Ill. 

Chas.  Francis  Press . New  York 

Globe  Electrotype  Co . New  York 

Powers  Photo-Engraving  Co . New  York 

De  Vinne  Press  . New  York 

The  Price.  Lee  &  Adkins  Co . New  Haven,  Conn. 

Lent  &  Graff . . New  York 

Republican  Publishing  Co . New  York 

Michigan  Litho  Co . Grand  Rapids 

F.  W.  Gondy  . New  York 

Walcutt  Bros . i . New  York 

Sterling  Engraving  Co . New  York 

F.  A.  Ringler  Co . New  York 

ADVERTISING  NOVELTIES. 

Harvey  Deschere . New  York 

Blanchard  Bros . Brooklyn,  N.  Y. 

Philip  Hano  &  Co . , . New  York 

Price.  Lee  &  Adkins  Co . New  Haven,  Conn. 


TRADE  ASSOCIATIONS. 

Typothetae  of  the  City  of  New  York. 

New  York  Master  Printers’  Association. 

New  York  Order  of  Pica. 

Photo-Engravers’  Board  of  Trade.  Inc . New  York 

United  Typothetae  and  Ben  Franklin  Club  of  America. 
Electrotypers*  Board  of  Trade,  New  York. 

Printers’  League  of  America. 
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TIPS  FOR  THE  AD  MANAGER. 


and  for  G.  F.  Gregory,  St.  L<ouis,  Fish  Bait, 
for  three  months  in  good  weekly,  all  starting 
Van  Cleve  Company,  1790  Broadway,  New  in  March. 

York  City,  is  placing  75  1.  3  col.  9  t.  orders  - 

with  a  selected  list  of  papers  for  the  To-  The  Yellow  Cross  Corporation  of  i.’‘20  A aj..  _»• 

bacco  Products  Company,  1790  Broadway,  Broadway,  New  York  City,  has  selected  PublicAbons  exAmined  by  the  Association  of  American  Advertisers,  of 
-Vew  York  City.  It  is  also  making  5,000  I.  Hoguet  &  Halley,  Inc.,  as  their  merchandis-  which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
contracts  with  a  few  Southern  papers  for  ing  counsel.  Plans  are  being  laid  for 


Thos.  O.  Plant  Company 
Shoes,”  Roxbury,  Mass. 


was  made  and  the  ACTUAL  CIRCULATION  ascertsdned,  with  later  figures 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 


NEBRASKA. 


"Queen  Quality  campaign  in  the  general  magazines. 

-  The  Siegfried  Company,  Inc.,  50  Church 

George  Batten  Company,  Fourth  Avenue  Street,  New  York,  is  placing  orders  in  the 
Building,  New  York  City,  Is  forwarding  oa-  dailies  account  The  Dentacura  Company  for 
ders  to  some  Western  papers  for  the  Nation-  Hentacura  Tooth  Paste, 
al  Lead  Company,  111  Broadway,  New  York 

City.  Kdward  D.  Kollock,  301  Devonshire  Street, 

_  Boston,  Mass.,  is  issuing  orders  to  a  selected 

1  .  j  .  list  of  papers  for  Lamson  &  Hubbard,  "Lam- 

.  Company,  Hearst  Haur^  93  Bedford  Street,  of  the  same 

Building,  Chicago,  Ill.,  is  sending  orders  to  j,y 

large  metropolitan  Sunday  papers  for  Phe-  - 

S’*®!  \  First  National  Roberts  &  MacAvinche,  30  North  Dearborn  _ 

Bank  Build.ng,  Denver,  Colo.  Street,  Chicago,  Ill.,  are  making  lO.OtKi  1.  xPTRTTMF  .  T  ne  Anodes  - 

contracts  with  a  few  Western  papers  for  IKIHUISC,  . LOs  Angeies  ^quRIER-NEWS 


GAZETTE— Av.  Gross  Cir.  Jan.,  1914.  FREIE  PRESSE  (Cir.  128,3841  .Linm  , 
7615,  Phoenix.  — 


CALIFORNIA. 


NEW  JERSEY. 


PRESS 


.Asbury  P; 


ENTERPRISE  . . Chico  jquRNAL  . Elizabcii 


W.  H.  H.  Hull  &  Company,  Tribune  Build-  Devoe  ii  Kaynolds,  Paints,  171  West  Ran- 
ing.  New  York  City,  are  issuing  mail  order  dolph  Street,  Chicago,  111. 
copy  to  a  selected  list  of  papers  for  Best  & 

Company,  Fifth 
-New  York  City. 


To  cover  Los  Angeles,  you  must  use 
The  Tribune,  Los  Angeles' 
Fastest  Growing  Paper. 


. Plainly  ..! 


NEW  YORK. 


It  is  reported  that  Roberts  &  Mac.\vinche.  p„ 
.to  North  Dearborn  Street,  Chicago,  III,,  will 
shortly  place  orders  for  the  Spring  cam- 


Phiiad'M,  Pa.  are- ^UcinrcoS^^^^^^^^  INDEPENDENT  . Santa  Barbara  BUFFALO  EVENING  NEWS  bulT 

BOULLETTINO  DELLA  SERA, 

New  V( 


the  Manufacturing  Company  of  America,  "U- 


,  .  .r..  ..  ..  w  ^  ^  ^  ,  Sherman  &  Bryan,  79  Fifth  Avenue,  New 

paign  of  Cluett,  Peabody  &  Company.  Col-  York  City,  it  is  reported,  will  shortly  place 

.ars  and  Shirts,  Troy,  N.  i.  orders  with  a  selected  list  of  papers  for 


W.  L.  Douglas  Shoe  Company. 

Shoes,”  Brockton,  Mass.,  is  renewing  copy 
for  their  Spring  campaign. 


papers 

Frankel  Brothers,  Frankel  Clothing,  318  East 
Douglas  Street,  New  York  City. 


The  Matos-Menz  Advertising  Company, 
Bulletin  Building,  Philadelphia,  Pa.,  is  hand¬ 
ling  small  orders  with  a  selected  list  of  pa¬ 
lters  for  the  Mulfrey  Remedy  Company,  of 
the  same  city. 


Lyddon  &  Hanford  Company,  3tNi  Fifth 
Avenue,  New  York  City,  and  Cutler  Building, 
Rochester,  N.  Y.,  is  extending  the  advertis¬ 
ing  account  of  I.ie  May  Medicine  Company, 
Rochester,  N.  Y. 


W.  M.  Gates,  Cleveland,  Ohio,  is  handling 
the  advertising  account  of  the  Conkey  Com¬ 
pany  of  the  same  city. 

SCHENECTADY’S  DOLLAR  DAY. 

Scheme  Put  Over  by  the  Union  Star 
Proves  a  Great  Success. 


Evan  R.  Cuelmgs  is  advertising  inana- 

_  ger,  pulled  oil  a  successful  "Dollar  Day” 

„  _  in  that  city  on  Feb.  26.  The  newspaper 

Yorrcuy,  is®p?acmg‘ord“^^  began  advertising  the  feature  ten  days 

list  of  papers  for  F.  M.  Hoyt  Shoe  Com-  ahead  of  the  date,  and  then  proceeded  to 
pany,  “Beacon  Shoes,”  Manchester,  N.  H.  start  a  personal  campaign  to  interest  the 

local  merchants  in  the  scheme. 

Capehart’s  Maiknown  Methods  45«i  Fourth  As  it  was  the  lirst  time  anything  of 

fo!fo“wing^advertrs‘ing  Iccounte  f*'“jfhnsM*’'*  ‘be  kind  had  been  tried  out  in  Schenec- 
Johnson,  New  Brunswick.  N.  J. ;  Jacob  Rup-  tadv,  its  novelty  was  appealing.  Two 

pert  Brewing  Company,  >^w  York  City,  and  days  before  Feb.  26  the  publishers  of  the 

Neversllp  Manufacturing  Company,  "Red  Tip  i _ _ i  _  _ 

Horseshoes,”  New  Brunswick,  N.  J.  Lnion-otar  placed  at  its  own  expense 

_  advertisements  in  all  the  daily  newspa- 

The  Federal  Advertising  Agency.  231  West  bl  the  trade  territory.  Letters  were 

39th  Street,  New  York  City,  is  making  5,(nni  written  to  and  calls  made  uoon  the  deal- 
I.  contracts  with  a  selected  list  of  papers  ^j-s  who  had  subscribed  to  the  scheme 
for  The  Liverpool,  London  &  Globe  Insur-  •  .u  .  i  i  ■  j 

ance  Co..  Ltd.,  London.  England,  and  8(t  urging  them  to  make  special  window 
William  Street,  New  York  City.  displays  on  Dollar  Day.  Pink  paper 

-  penants  were  supplied  free  to  the  mer- 

Charles  H.  Fuller  Company,  623  South  chants  for  decorative  uses. 

Wabash  avenue,  Chicago,  Ill.,  is  placing  122  As  a  result  Dollar  Day  was  a  great 
I.  1  t.  contracts  with  large  Sunday  papers  for  i 

A.  H.  Freeman,  of  the  same  city.  It  Is  also  success.  Out  of  town  shippers  came  to 
sending  to  Middle  West  papers  28  1.  26  t.  town  in  crowds.  All  the  stores  did  a 
contracts  for  the  Pacific  Coast  Borax  Com-  big  business,  many  of  them  duplicating 
pany  of  Chicago,  Ill.,  and  it  is  also  making  i  uir  /-u  •  .  j  “ 

contracts  for  F.  A.  Stuart  Company  of  ‘heir  day  before  Christmas  records. 
Chicago.  A  gratifying  result  was  the  awakening 

of  the  people  to  the  habit  of  buying. 

F'«id  weather  for  several  weeks  had  re- 

nue,  Chicago,  Ill.,  is  sending  10,000  1.  1  yr.  ,  j  i  r  i  i  . 

contracts  to  a  few  cities  for  the  Schuiling  duced  the  volume  of  sales  to  a  low  point. 
Rupture  Institute.  Dollar  Day  was  just  the  time  that  was 

needed  to  bring  people  to  the  stores. 


BULLETIN  . San 

Francisco 

GEORGIA. 

ATLANTA  TQURNAL  (Cir.  57,531) 

Atlanta 

CONSTITUTION  . 

. . .  Atlanta 

CHRONICLE  . 

.  .Augusta 

LEDGER  . 

.C!olumbus 

ILLINOIS. 

POLISH  DAILY  ZGODA... 

. .  Chicago 

SKANDINAVEN  . 

. .  .Chicago 

HERALD  . 

NEWS . 

. Joliet 

HERALD-TRANSCRIPT  . 

. . .  .Peoria 

JOURNAL  . 

. . . .  Peoria 

STAR  (Circulation  21,589)  . 

. . . .  Peoria 

INDIANA. 

THE  AVE  MARIA . Notre  Dame 

IOWA. 

REGISTER  &  LEADER... Des  Moines 

THE  TIMES- JOURNAL. . . 

. .  Dubuque 

KANSAS. 

CAPITAL  . 

. . .  .Topeka 

KENTUCKY. 

COURIER-JOURNAL  . 

,  .Louisville 

TIMES  . 

,  .Louisville 

LOUISIANA. 

EVENING  MAIL. . New  V 

OHIO. 


PLAIN  DEALER . Clevelau  1 

Circulation  tor  Jan.,  1914. 

Dally  . 110,073 

Sunday  . 147.  ij'i 


VINDICATOR . Youngst..,\r. 

NEWS . Cleveland 

Circulation  for  Jan.,  1914. 

Daily  .  117,02) 

LEADER  . . Clevelai.i 

Circulation  for  Jan.,  1914. 

Daily  .  75,0  N 

Sunday  .  9().’),'^(i 

_ PENNSYLVANIA. _ 

TIMES  . Chester 


DAILY  DEMOCRAT . Johnstown 

DISPATCH . Pittsburgh 

PRESS  . Pittsburgh 

GERMAN  GAZETTE . Philadelphia 

TIMES-LEADER . .  .Wilkes-Barre 


GAZETTE 


.York 


SOUTH  CAROLINA. 


DAILY  MAIL . Anderson 

THE  STATE . Columbia 

(Sworn  Cir.  June.  1913.  D.  21,733;  S.  21,960) 


TENNESSEE. 


NEWS-SCIMITAR . Memphis 


D’Arcy  Company,  Fullerton  Building,  SL 
Louis,  Mo.,  is  placing  42  1.  28  t.  orders  with 
Middle  West  papers  for  the  Monroe  Drug 
Company,  Quincy,  Ill. 


readcfs,  the  librarian  of  the  Philadelphia 
issuiiis  ^  in.  lOo  t.  orosrs  to  &  igw  citiGS  -w-i  i_i*  t  *1-  *  j  ^ 

for  the  Reynolds  Corporation.  Public  Library  said  i  Take,  for  instance, 

Walter  Warren’s  book,  ‘Thoughts  on 


BANNER  . Nashville 

_ TEXAS. _ 

STAR-TELEGRAM  . Fort  Worth 

Walter  Warren’s  Book  Popular.  ITEM  . New  Orleans  Sworn  circulation  over  30,000  dally.  Only 

When  asked  how  manv  ronies  of  a  -  Worth  that  permitted  1912  ex- 

book  were  required  to  mee^t  the^va^^^^  TIMES-DEMOCRAT  ...  New  Orleans  Association  of  American  Ad- 


DAILY  STATES . New  Orleans 


MARYLAND. 


CHRONICLE . Houston 

The  Chronicle  guarantees  a  circulation  of 


Will  H.  Dilg  Advertising  Agency,  Hearst  Business’;  we  have  four  copies,  and  THE  SUN  .Baltimore  35,000  dally  and  45,000  Sunday. 

Building,  Chicago,  Ill.,  is  forwarding  120  they  are,  perhaps,  the  most  thumb  '  *  '*  *  *' 

marked  books  in  the  library.’!  Mr.  War¬ 
ren,  who  was  formerly  on  the  advertis- 


has  a  combined  net  paid  circulation  of 
127,000  copies  daily,  80,000  of  which 
are  served  in  Baltimore  homes. 


WASHINGTON. 


MICHIGAN. 


The  Beers  Advertising  Agency.  Havana  “*8  Staff  of  the  Philadelpiha  Public  Li- 
and  New  York,  is  running  mail  order  ads  for  brary,  has  recently  been  appointed  ad-  - 

Montpme^  Ward  &  Co.,  using  two  English  vertising  manager  of  Marshal  Field  &  PATRIOT  (No  Monday  Issue). Jackson 
and  two  SDanisn  naners.  Also  vear  a  con-  _  . _  i  .... 


POST-INTELLIGENCER  . Seattle 


and  two  Spanish  papers.  Also  year's  con 
tract,  for  Consolidated  Portrait  &  Frame  Co., 
Chicago,  in  two  well-known  Spanish  weeklies. 


Co.,  Chicago. 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Months 
Ending  October  4,  1913 

32,532  DAILY 

Par  P.  O.  Statement 

Carrier  circulation  averages  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  white  home  circula- 
rion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  SL  Louia 


Average  1912 ;  Dally  10,689 ;  Sunday  11,629 
Member  American  Newspaper  Pub.  Ass’n 
Member  ‘‘Gilt  Edge”  Newspapers 

MINNESOTA. 


CANADA. 


Joseph  H.  Appel’s  “My  Own  Story.” 

Joseph  H.  Appel,  director  of  advertis¬ 
ing  of  the  Wanamaker  Stores,  has  writ¬ 
ten  an  inspiring  autobiography  in  a  small  TRIBUNE,  Mon,  &  Eve. , 
150  page  book  entitled,  "My  (3wn  Story.” 

(The  Platt  &  Peck  Co.)  The  style  is 
characterized  by  short,  crisp  sentence.s 
and  makes  interesting  reading  for  the 
ambitious  clerk  as  well  as  for  the  tired 
business  man.  In  simple,  but  effective, 


BRITISH  COLUMBIA. 

WORLD  . Vancouver 


.Minneaoolis 


ONTARIO. 


MISSOURI. 


FREE  PRESS. . London 


POST-DISPATCH  . St.  Louis 


QUEBEC. 


MONTANA. 


LA  PATRIE . ...Montreal 

LA  PRESSE . Montreal 

Ave.  Cir.  for  1912,  114,371 


language,  Mr.  .\ppel  tells  the  story  of  MINER  Butte 

his  struggle  to  make  a  place  for  himself  . !  ‘ . 

in  the  business  world  and  draws  lessons 
from  his  experience  that  ought  to  prove  Proof  that  Advertising  Pays.  a  manufacturer,  testified  that  he  was 
helpful  to  others  seeking  a  sure  hold  on  A  concrete  illustration  of  the  adage  willing  to  pay  higher  prices  to  the  Na- 
this  world’s  goods.  The  book  is  im-  “it  pays  to  advertise”  was  presented  at  tion  Tube  Company,  owing  to  the  goc^ 
bued  with  the  spirit  of  service  aad  a  hearing  of  the  (Government  and  against  service  and  the  big  demand  for  their 
bristles  with  gems  of  thought  for  tl^  the  United  States  corporation  held  in  goods  as  the  result  of  extensive  adver- 
ambitious  and  the  wide-awake.  \  St.  Louis,  when  -  Alexander  B.  Pierce,  tising^. 


I. 
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ad  field  personals.  Mr.  BilUon’s  Health  Improving.  Clllf 

- ]  _  ^  The  friends  of  Charles  J.  Billson,  for  _ _  ^ _ _ 

O.  H.  Blackman  of  the  Blackman-Ross  many  years  one  of  the  leading  special  - 

Co.,  New  York,  spoke  on  “The  Need  for  newspaper  representatives  in  New  York  Publishers’  Representatives 

Standard  Practice  in  Advertisirig,”  at  City,  and  who  was  compelled  to  retire 

the  Tuesday  luncheon  of  the  Pilgrims  from  business  on  account  of  ill  health,  ALLEN  &  WARD 


publicity  Association. 

T.  ibert  N.  Casson,  the  New  York  ad¬ 
vertising  agent,  recently  delivered  an 
address  on  “Salesmanship”  before  a 
convention  of  sales  and  district  man- 
,igei  .^  of  the  Burroughs  Adding  Machine 
Company  at  Detroit. 

Professor  H.  F.  Harrington,  director 
of  ilie  course  in  Journalism  at  the  Ohio 
Stau  University,  spoke  on  “Advertising 
■  Key  to  Social  Progress,”  before  the 
Ad.  ertising  Club  of  Columbus  at  a  re- 
ceii:  noon-day  luncheon. 

l diaries  I'oss  I'ruse  has  joined  the 
staff  of  the  Standard  .Advertising 
.Agency,  Providence.  He  was  once  busi- 
ne.ss  and  advertising  manager  of  the 
Providence  News. 

J.  J.  Cotter,  formerly  with  the  Boston 
Herald,  has  left  the  advertising  depart- 
nunl  of  the  E.  T.  Slattery  Co.  to  join 
toe  copy  department  of  the  Tomer  Ad- 
'irtising  Agency,  Boston. 

r.  F.  Flanagan  is  the  new  advertising 
n  at  ager  of  the  C.  J.  Tagliabue  Mfg.  Co., 
Broklyn.  He  resigned  from  the  Wales 
.\dvertising  Co.  to  make  his  present  con- 
icet’cn. 


Brunswick  Bide.,  New  York 


Advertising 


Chicago 


ANDERSON,  C.  J.,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  Ill. 

TeL  Cent  1112 

JOHN  M.  BRANHAM  CO. 
Brunswick  Bld|;.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chenucal  Bldg.,  St  Louis. 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St,  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
TeL  4280  Rector 


Ch.\rles  j.  Billson. 


i  CLt’cn.  "ill  be  glad  to  learn  that  his  condition  Tel.  Rar 

-  has  materially  improved  during  the  last  _ 

William  H.  Campbell  has  been  made  few  months.  Mr.  Billson  has  for  some  ^ 

gt'iicral  manager  of  the  Duffy-Powers  tune  resided  in  San  Francisco  where  ^ 

Co..  Rochester.  He  was  formerly  adver-  he  is  undergoing  medical  treatment  narwora 

tising  manager  of  the  same  concern,  under  the  hands  of  a  prominent  spec- 

He  succeeds  John  H.  Barrett  in  his  new  ialist.  _ _  _ 

job.  „  ^  NORTHRUP,  FI 

-  —  -  Beer  Now  With  Buchanan.  i 


Chic.;  Chemical  Bldg.,  St  Louis. 

CARPENTER-SCHEERER  SP. 
AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 

CONE,  LORENZEN  &  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y.;  Mailers  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 

HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465. 


601  Hartford  Bldg.,  Chicago,  Ill. 
TeL  Randolph  6065. 


114-116  East  28th  St,  New  York 
TeL  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St,  New  York 
TeL  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St,  New  York 
TeL  Rector  2573 


LEE-JONES,  Inc., 

General  Advertising  Agents, 

Republic  Building,  Chicago 


NORTHRUP,  FRANK  R. 

225  FifUi  Ave.,  New  York 
TeL  Madison  Sq.  2042. 


Herbert  Dana  has  resigned  as  sales  Charles  M.  Beer,  formerly  advertising  Tel.  Madison  Sq.  2042. 

manager  of  the  Houghton  &  Dutton  manager  of  Drs.  Hess  and  Clark,  mami-  - 

.Store,  Boston.  He  is  now  advertising  facturers  of  stock  and  poultry  prepara-  O’FLAHERTY’S  N.  Y.  SUBURB, 
manager  of  the  Paine  Furniture  Co.  of  tions,  .\shland,  O.,  and  more  recently  ad-  LIST 

that  city.  vertising  manager  of  the  Franklin  Auto-  ISO  Nassau  Street  New  York 

-  mobile  Company,  of  Syracuse,  has  joined  XeL  Beekman  3636 

Charles  C.  Norris  has  been  appointed  forces  with  James  Buchanan,  special  _ 

advertising  manager  of  the  Des  Moines  representative,  of  the  Marf|uette  Build-  «  vrvTTibTe' 

(  Ta.j  Capital.  ing,  Chicago.  The  agency’s  list  includes  PAYNE  &  YOUNG 

_  these  publications :  .\dvertising  and  Sell-  Marquet^  Bldg.,  Chicago,  200 

Charles  T  Baker  has  left  the  advertis-  ^'ork;  Threshermen’s  Review  ? York;  40  Brom- 

ing  departLJt  of  ttrUofier  Power. Farming.  St.  Josenh,  Mich.;  Add  St..  Boston. 

to  join  the  staff  of  the  Maxwell  Motor  Engineering,  Springfield  Ohio;  - 

Co  Uippincott  s  Magazine.  Philadelphia,  Pa. ;  PUTNAM  &  RANDALL, 

_  The  Boys’  Magazine,  Smithport,  Pa.;  45  w.  34th  St.,  New  York 

R.  P..  Spencer  has  become  sales  and  E.ood  Roads.  Lexington.  N.  C.  TeL  Murray  Hill  1377 

advertising  manager  of  the  Federal  - 

Motor  Truck  Co.,  of  Detroit.  His  New  Advertising  Company  Organized.  VERREE  &  CONKLIN,  Inc. 


MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
TeL  Beekman  1914 


GJENTHER-BRADFORD  &  CO., 
Chicago,  Ill. 


Fifth  Ave.,  New  York;  40  Brom-  THE  BEERS  ADV.  AGENCY 


field  St.,  Boston. 

PUTNAM  &  RANDALL, 

45  W.  34th  St.,  New  York 
TeL  Murray  Hill  1377 


Lat.  Am.  Off.,  37  Cuba  St., 

Havana,  Cuba 

N.  Y.  Office,  nil  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 
Specialists  on  Export  Advertising 
Chicago,  Ill. 


former  connection  was  with  Geuder,  rpu  t>  r»  .u  i  i  225  Fifth  Avenue,  New  York  Specialists  on  Export  Advert! 

Pae.schke  &  Frev,  where  M.  E.  McKen-  ^ Bamman,  Booth  and  Whitlock  .p  j  Madison  Sq.  962  Chicago,  Ill. 

ncy  succeeds  him.  been  incorporamd  at  Free-  - ,  .  - 

_ •  nold.  N.  J.,  with  a  capital  stock  of  xt  x-  i 

IT  r-  Cl  7~  ,  J  ••  $10,000,  for  the  purpose  of  establishing  AD  FIELD  NOTES.  street  New  \  oik,  announces  tlu 

arry  C.  Sleimn,  sales  and  advert^ing  a  general  advertising  business  in  Asbury  pi  A,,,prii-aii  Kmit  Fvrlvmirr'  ‘XI  advertising  agency  coi 

manager  of  the  St^romberg-Carlson  Tele-  park.  The  officers  and  incorporators  vv«r  s;rrer  nL  ^  York  under  his  own  name,  wil^  offices 

phone  Mfg.  Co.,  has  been  appointed  ad-  qJ  .u-  romnanv  are  M  L  Bamman  Street,  New  York,  which  repre-  Evening  Post  Building,  20  Vesey 

vertising  manager  of  the  Yawman  &  oresidLu  T^omaf  c  Whitlock  ™ice  seiUs  the  sales  promotion  end  of  the  va-  New  York. 

Erbe  Mfg.  Co.,  Rochester,  N.  Y.  He  Resident  •  Walter  R  Bamman  nous  fruit  growers  associations  through-  - 

succeeds  Roland  Cole  who  has  resigned  y  Bamman,  trea^r  United  States,  will  shortly  estab-  ,,  ,,  , 

rcsigneo  gr,  and  Ayers  E.  Booth,  secretary.  The  tn  nmnint,.  the  ^ ’’e  .M.  C.  Hirschheld  .Advi 

after  12  years  of  service.  rnmnanv  will  cneelalire  in  Vintel  recort  .  .  .  R  .  ^  .  •  .Kvencv.  Detroit,  and  I.eon  Stf 


IT  r-  Cl  7~  ,  J  ••  $10,000,  for ’the  purpose  of  establishing  AD  FIELD  NOTES.  street  New  Yoik.  annoiincesthe  open- 

Harry  C  Slemin,  sales  and  advertising  a  general  advertising  business  in  Asbury  a, Fveh-.ncre  ‘XI  ’"S  of  R"  advertising  agency  conducted 

manager  of  the  Stromberg-Carlson  Tele-  Par^  The  officers  and  incnrnnrators  ,  1  lie  Amenc^an  t  luit  h..\change,  XJ  under  his  own  name,  with  offices  in  the 

phone  Mfg.  Co.,  has  been  appointed  ad-  of  the  comnamr  are  M  L  Bamman  Evening  Post  Building,  20  Vesey  street, 

vertising  manager  of  the  Yawman  &  oresidLu  T^omaf  c  Whitlock  ™ice  seiUs  the  sales  promotion  end  of  the  va-  New  York. 

Erbe  Mfg.  Co.,  Rochester,  N.  Y.  He  Resident  •  Walter  R  Bamman  nous  fruit  growers  associations  through-  - 

succeeds  Roland  Cole,,  who  has  resigned  er,  and  Ayers  E.  Booth,  secretary.  The  HsVa%^blichv^bureau Advertising 

years  of  service.  company  will  specialize  in  hotel,  resort  fr^it  industry.  An  extensive  newspaper  Agency.  Detroit,  and  Leon  Steinberg, 

and  real  estate  advertising  and  booklet  ic  heinir  contemnlated  advertising,  have  merged  their  in- 

NEW  AD  INCORPORATIONS.  publishing.  Mr.  Bamman.  is  a  retired  Deing  contemplate  .  terests  and  will  be  known  as  the  De- 

Kansas  City,  Mo.-Missouri  Nation-  controller  at  Asbury  Merchants’  Bureau  of  the  Read-  Ijrl*  i'Lf 

al  Advertising  Company;  capital  stock.  Park.  Mr.  Whitlock  was  for  four  years  J^Tg^er  o^^  ""  Press  Building,  Detroit. 

$10,000;  incorporators:.  Walter  H.  Job?  Tst  mee\iS  bst  w?ek 3  to 


er,  and  Ayers  E.  Booth,  secretary.  The 


NEW  AD  INCORPORATIONS. 


Arthur  A.  O’Brien  and  C.  J.  Bell. 


hoy  News.  Mr.  Booth  was  (or  six  first  meeting  last  week  and  decided  to  Advertizing  Spizzerinktum. 

seasons  with  the  H..  B.  Wilson  and  C.  abolish  f '"f.  "A Pf/® ^  .Advertising  Spizzerinktum  is  the  title 


PaS-^Sp^fS^'-^So'^in^-  ^  Ros^ar‘^e;i;;ie^-  a;:d‘  hie?' wiffi  confine  retail  store  miblicity  to  the  news-  ^f  ^ n^w'^^i^nt  co=.^ 

ate7’bvT^R‘stlkS'’^arir^^^^^  ^aily  Eagle.  papers.  -  Shmnan.  advertising  manager  ^>f  the 

c  nr  - ff.  r> _ Port  Worth  Star  Telegram,  in  that  piih- 


pany,  to  carry  on  a  general  advertising 
business;  capital  stock.  $50,000;  incor¬ 
porators  ;  F.  R.  Hansell  and  G.  H.  B. 
Martin. 

Bob  Satterfield’*  Grins. 


Complete  files  of  the  United  Irish¬ 


man  and  S.  M.  Dougla^.  ‘  -  Hasbrook.  Story  &  Brooks  have  been  Ij;?:;: Tfcgram.  in  that  pub- 

New  York,  N.  Y.— J.  H.  Cross  Com-  Famous  Irish  Newspaper  Files  Sold,  appointed  Webern  representatives  of  the  j  articles  of”imere”t  to  adve*rtisTnir 

uMiicbst,  ^puai  STOCK.  incor  Jnsh  Felon,  and  the  Irish  Tnb-  o,  Telegram  readers.  Spizzerinktum'  is  a 

^  ^  Hansell  and  G.  H.  B.  three  publications  of  which  John  ‘  '  _  word  found  in  the  last  edition  of  Web- 

.  artm.  -  Mitchel  grandfather  of  Mayor  Mit-  ^ole  &  Freer,  special  representatives  ‘’ictionary.  Its  definti.m  is  “Vim. 

^  .  chel,  of  New  York,  was  editor,  were  r  i.avf.  onened  a  Detroit  energy  or  the  overpowering  will  to  suc- 

Bob  Satterfield’s  Gnns.  for  $62  at  the  sale  last  week  of  uLh,  ^  ^  ceed.”  _ 

One  of  the  incidents  of  the  Conven-  Stephen  T.  Richardson’s  collection  of  _  i  j  -i-  l  t  ^ 

tion  of  the  Associated  Dailies  of  Ohio,  hooks  relating  to  Ireland.  John  Mit-  ^  .  i.  u  ■  London  Times  to  be  Two  Cents, 

held  in  Columbus  recently,  was  the  dis-  chel  resigned  as  editor  of  the  Nation  c.-  C.  Hell,  who  has  been  the  Lhicago  j|.,p  price  of  the  1  imes  is  to  be  re¬ 
tribution  of  a  four  page  paper  called  and  founded  the  United  Iri.shman.  Two  J^prcsentative  of  the  A.  M.  Briggs  Lo.,  ,]nocd  from  two  pence  to  a  penny  in  a 

"Grins,’’  issued  by  Bob  Satterfield,  the  of  these  publications  were  suppressed  Clevel.ind.  has'  been  given  all  territory  weeks.  T'lie  price  of  Lord  North- 
cartoonist.  It  contained  on_one  page  an  by  the  British  Government.  Mitchel  Windy  Lity.  diffe’s  paper  was  reduced  from  three 

excellent  cartoon  of  John  T.  Mack,  the  was  arrested,  tried,  convicted,  sentenced.  .  pence  a  short  time  ago,  but  the  iu- 

president,  and  on  another  penciled  and  transported  to  the  penal  colony  in  .Alfred  M.  Stockman,  formerly  vice-  crease  in  circulation  was  only  about 

sketches  of  some  of  the  prominent  mem-  Van  Dieman’s  Land.  He  escaped  from  president  and  general  manager  of  the  3,(XX).  .A  much  greater  increase  had 

hers  of  the  organization.  . .  iT  and  came  to  America.'  ‘Siegfried  Company,  Inc.,  50  Church  been  f.xpected. 


London  Times  to  be  Two  Cents. 
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